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Grubbs  Slakes  a  Cl^um 

One  of  the  reasons  The  Register,  flagship  newspaper  of  Freedom  Newspapers,  Inc.,  dominates 
the  Orange  County,  California  market  is  our  consistent  editorial  viewpoint.  K.E.  Grubbs,  Jr., 
32,  leads  an  editorial  page  staff  dedicated  to  that  consistency. 

-Dave  Threshie,  Jr.,  publisher 


^^Freedom.  The  word  is  either  smothered  in  people's  minds  or  used 
so  promiscuously  as  to  be  meaningless.  Few  commentators 
want  to  take  an  intelligent  stand  in  favor  of  that  precious 
idea,  which  after  all  is  the  dynamic  of  our  civilization. 

“On  The  Register’s  editorial  pages  we  do  not  flinch 
from  keeping  the  idea^of  individual  liberty  central  to 
every  discussion  of  public  policy. 

“Our  editorialists  work  from  that  fundamental  of 
good  writing  so  often  forgotten  on  some  of  the  more 
solemn  (and,  alas,  so  respectable)  editorial  boards: 
point  of  view.  Our  consistent  point  of  view  —  which  we 
try  to  write  with  mind,  heart,  wit  and  eloquence— is 
the  love  of  freedom. » 


A  Division  of  Freedom  Newspapers,  Inc. 
625  North  Grand  Avenue,  Santa  Ana,  CA 


Circulation:  238,757  Daily; 
272,369  Sunday. 

Source:  ABC  Publisher’s 
Statement,  3/31/81 
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One  of  the  most  treasured  possessions  of  the 
Illinois  State  Historical  Library  is  the  first  volume  of 
The  State  Journal-Register  —  then  the  Sangamon- 
Journal — treasured  because  it  is  the  foundation  of  an 
unbroken  rile  of  the  oldest  newspaper  of  the  state, 
and  also  because  of  a  column  of  small  type  which 
most  readers,  unless  forewarned,  would  skip  un¬ 
noticed.  Appearing  in  the  March  15,1932  issue,  the 
column  begins  with  the  statement  that  the  writer  has 
concluded  to  offer  himself  for  election  to  the  next 
General  Assembly,  and  reads: 

"I  am  young  and  unknown  to  many  of  you.  I  was 
born  and  have  ever  remained,  in  the  most  humble 
walks  of  life.  I  have  no  wealthy  or  popular  relations  or 
friends  to  recommend  me.  My  case  is  thrown  exclu¬ 
sively  upon  the  independent  voters  of  the  country; 


and,  if  elected,  they  will  have  conferred  a  favor  upon 
me  for  which  I  shall  be  unremitting  in  my  labors  to 
compensate.  But,  if  the  good  people  in  their  wisdom 
shall  see  fit  to  keep  me  in  the  background,  I  have 
been  too  familiar  with  disappointments  to  be  very 
much  chagrined." 

The  signature  is  A.  Lincoln. 

This  announcement  from  a  23  year  old  aspiring 
candidate  in  the  four  month  old  Journal  is  a  part  of 
our.proud  heirtage. 

Now  in  our  1 50th  year.  The  State  Journal- 
Register,  today  publishes  from  one  of  the  most 
modern  production  facilities  in  the  world,  delivering 
the  news  and  advertising  vital  to  the  residents  of 
Lincoln's  hometown  and  neighboring  communities. 


‘TBe  l^tate Joumal-J^gistef 

Serving  the  Capital  City  of  Springfield  and  eleven  Central  Illinois  Counties 


Represented  Nationally  by  Braham  Newspaper  Sales 
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MYCRO-COMP  Systems  not  only  save 
time  and  money.  They  expand  sales! 

See  proven  cost -cutting  systems  already  in  use  by  more 
than  200  newspapers  whose  systems  continue  to  grow 
as  new  features  are  introduced.  Plus,  find  out  how  to 
aggressively  market  your  paper  with  revenue-generatin 
Mycro-Comp  features,  programmed  for  profit 
by  Mycro-Tek. 


r  Kjri 


MYCRO-TEK,  INC. 

820  West  Second 
Wichita,  Kansas  67203 
TOLL-FREE  800-835-2055 
KANSAS:  316-265-5277 


For  more  information  on  revenue-generating 
systems  from  Mycro-Tek,  send  this  coupon, 
or  cail  toll-free. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JUNE 

26-27 — Investigative  Reporters  &  Editors  national  conference, 
Holiday  Inn-Embarcadero.  San  Diego,  Calif. 

28-July  1 — Calif.  Newspaper  Advertising  Executives  Association.  56th 
annual  sales  conference.  Rancho  Bernardo  Inn,  San  Diego. 

29 — The  Newspaper  Guild.  Memphis,  Tenn. 

30-July  5 — National  Press  Photographers  Association,  Marriott  Pavillion 
Hotel,  St.  Louis,  Mo. 


9- 11 — Tenn.  Press  Association,  Memphis,  Tenn. 

12-16 — International  Circulation  Managers  Association  sales  con¬ 
ference,  Diplomat  Hotel,  Hollywood,  Fla. 

16-18 — Arkansas  Press  Association  summer  convention.  Hot 
Springs,  Ark. 

16-18 — Ohio  League  of  Home  Dailies,  King's  Island,  Cincinnati. 

19-21 — Videotex  Implications  for  Marketing,  Hyatt  Regency, 

Columbus.  Ohio. 

19-22 — International  Newspaper  Advertising  Marketing  Execu¬ 

tives  summer  sales  conference,  Sheraton  Centre,  Toronto,  Can. 

23- 26 — North  Carolina  Press  Association  annual  convention, 

Pinehurst,  N.C. 

24- 26 — Alabama  Press  Association  summer  convention.  Gulf 

Shores,  Ala. 

AUGUST 

10-13 — Newspaper  Advertising  Co-Op  Network,  Inn  on  the  Park 
Toronto,  Can. 

16-18 — Texas  Daily  Newspaper  Assn,  summer  meeting.  Emerald 
Beach  Holiday  Inn,  Corpus  Christi,  Texas. 

19- 21 — Northwest  Regional  Newspaper  in  Education  Association 

Downtown  Holiday  Inn,  Portland,  Me. 

20- 23 — National  Association  of  Black  Journalists,  Galt  House 

Hotel,  Louisville,  Ky. 

23- 25 — N.  Y.  State  Publishers  Assn,,  Gideon  Putnam,  Saratoga 

Springs,  N.Y. 

24-28-1 23rd  International  Typographical  Union  convention,  Shera¬ 
ton  Montreal  Hotel,  Montreal 

SEPTEMBER 

10- 12 — 36th  annual  International  Conference,  Radio-tv  News  Direc¬ 

tors  Assn.,  Mariott,  New  Orleans 

11- 12 — New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn,  Canadaigua,  N.Y. 

14- 15 — 7th  Annual  Editors'  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

15- 16 — New  York  State  Circulation  Managers  Association,  Hyatt 

Regency,  Dearborn,  Mich. 

20-22 — Central  States  Circulation  Managers  Association.  Hyatt 
Regency,  Dearborn,  Mich. 

20-23 — VI/CAA-Western  Classified  Advertising  Association,  Red 
Lion  Motor  Inn,  Sacramento,  Calif. 

22-25 — Suburban  Newspapers  of  America  ad  conference,  Marc 
Plaza,  Milwaukee,  Wise. 

24- 26 — Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 
24-26— Oregon-Washington  Associated  Press  Newspaper  Exec¬ 
utives  annual  convention.  Village  Green,  Cottage  Grove,  Ore. 

24-27 — Western  Newspaper  Production  Conference,  MGM  Grand 
Hotel,  Reno,  Nev. 

OCTOBER 

4-6 — UPl  Edicon,  Grand  Hyatt  Hotel,  New  York.  N.Y. 

18-21— INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

20- 23 — Associated  Press  Managing  Editors,  Toronto,  Can. 

21- 23— National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 
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When  readers 


got  busy,  so  did  we 


Each  year  a  few  more  afternoon  newspapers  are 
going  the  way  of  the  buggy  whip. 

Researchers  blame  changing  lifestyles:  people 
too  busy  watching  television  to  reatj,  too  busy  earn¬ 
ing  a  living  to  read,  too  busy  playing  to  read. 

Perhaps.  But  the  Jacksonville  Journal  is  one  af¬ 
ternoon  newspaper  that  refuses  to  roll  over  and  die. 
If  readers  have  changed,  we  decided,  so  should  we. 

We  have  put  a  whole  new  face  on  our  newspaper. 
We  have  dressed  up  the  format,  streamlined  the 
world  news,  enlivened  the  features,  gotten  into 
reader  participation  in  a  big  way. 

Local  news  —  dedication  to  our  own  community  — 
has  been  our  forte  since  1887.  But  we  have  taken  a 
new,  sharper  aim.  We  have  set  up  bureaus  in  our 
own  city,  added  neighborhood  correspondents, 
launched  reader  forums  and  begun  printing  lots  of 
statistical  information  like  court  records. 

The  idea  is  to  give  Jacksonville  journal  readers 
information  they  simply  can’t  get  anywhere  else  — 
on  television,  radio  or  any  other  newspaper  —  even 
in  our  morning  sister,  the  Florida  Times-Union.  - 

We  want  to  help  readers  cope  —  not  only  with  life 
in  general  but  with  life  in  our  community. 

We  think  a  metropolitan  area  of  a  quarter-million 
households  deserves  two  good  newspapers. 

Let  the  record  show:  When  readers  got  busy,  so 
did  we. 
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THE 

SOUTHWEST’S 
BEST  NEWSPAPER 
JUST  GOT 
BETTER 

I  Although  the  Dallas  Times  Herald  has  again  swept  the  statewide  con- 
I  tests  for  journalistic  excellence,  we’re  not  resting  on  our  laurels. 

I  We’ve  just  announced  the  establishment  of  10  new  foreign  and 
domestic  bureaus:  Central  America,  Toronto,  New  York  and  seven  in 
Texas.  That  brings  us  to  15  bureaus — 10  of  them  in  Texas,  where  no 
other  newspaper  has  more  than  four. 

Bob  Rivard,  twice  Texas’  Snr  Reporter  of  the  Year,  will  be  covering 
I  the  ongoing  struggle  in  Central  America,  augmenting  our  Mexico  City  j 
bureau’s  coverage  of  the  area.  1 

And  that’s  not  all. 

Jim  Henderson,  judged  the  top  columnist  in  Texas  this  year,  will  be 
roving  the  country  reporting  on  major  stories  as  national  correspondent. 

^  Sean  Mitchell,  winner  of  the  George  Jean  Nathan  award  as  the  na¬ 
tion’s  top  theatre  critic,  will  be  covering  leading  cultural  events  across  the 
country  as  national  critic-at-large. 

We're  placing  a  political  columnist  in  Washington,  to  bring  our 
readers  behind-the-scenes  events  in  the  nation's  capital. 

i^And  Pulitzer  Prize-winning  photographer  Skeeter  Hagler  has  been 
named  chief  photographer.  Hagler’s  work  regularly  appears  in  our  j 
Westward  Magazine,  named  the  best  newspaper-produced  magazine  in  j 
j  the  country  in  the  National  Headliners  competition. 

j  About  those  awards. 

In  the  three  statewide  contests  this  year,  we  won  twice  as  many  first 
prize  awards  as  any  other  Texas  paper— for  topics  as  varied  as  the  proper- 
!  ty  tax  mess  in  Dallas'  City  Hall  to  the  hopelessly  angry  Cuban  refugees  in 
Fort  Chaffee  to  coverage  of  the  savage  prison  riot  in  ^nta  Fe,  which  was 
judged  the  “best  journalistic  performance  of  any  Texas  newspaper  in 
j  1980.” 

'  And  now,  we’ve  made  an  even  greater  commitment  to  continued  ex- 
'  cellence.  As  we  said,  we’re  not  resting  on  our  laurels. 


Dallas  Times  Herald 

The  best  newspaper  in  the  Southwest 


About  awards 


The  4th  Estate 


Under  a  New  Name  .  .  .  Champion  International  Corp., 
the  forest  products  company  with  net  income  of  $148  million, 
will  take  full  credit  for  the  Media  Awards  for  Economic 
Understanding  program  which  has  been  administered  the  past 
four  years  by  the  Amos  Tuck  School  of  Business  Administra¬ 
tion  at  Dartmouth  College.  Now  the  competition,  which 
offers  $105,000  in  cash  awards  for  economic  reporting,  will  be 
known  as  the  Champion  Media  Awards. 

A  total  of  $96,000  has  been  disbursed  to  winners  of  the  1980 
competition,  with  first  prizes  of  $5,000,  second  prizes  of 
$2,500  and  $1,000  for  honorable  mention.  There  were  1,100 
entries  from  all  media.  In  newspaper  categories  the  first  prize 
winners  were;  Wendell  Cochran,  Des  Moines  Sunday  Reg¬ 
ister;  Mark  Fineman,  Allentown  (Pa.)  Morning  Call;  Nancy 
Weaver,  Paul  Beaver,  Thomas  Suddes  and  Raymond  Wong, 
Jackson  (Miss.)  Clarion-Ledger;  Mike  Masterson,  Melinda 
Gassaway,  Isabelle  Peregrin,  Bill  Short,  David  Glenn,  Lisa 
Goodwin  and  David  D.  Vann,  Hot  Springs  (Ark.)  Sentinel- 
Record;  North  Shore  (Ipswich,  Mass.)  Weeklies  staff  (Kim 
Reiland  Landry,  H.  Taylor  Armerding,  Douglas  Black,  Leslie 
Brown,  Perry  Catlin,  Stephen  Cooper,  John  Vox,  Stephen 
Crowe,  Joseph  Fenton,  Fredrika  Joy,  Levin  Knobloch,  Janet 
Mackay-Smith,  Ernie  Piper,  Jo  Anne  Rowe,  Robert  Scherer- 
Hoock,  Robert  Wallack,  Selma  Williams,  Jeff  Zimman);  and 
Edith  Fisher  Hunter,  Perkinsville  (Vt.)  Weathersfield  Week¬ 
ly.  J.A.  Livingston,  Philadelphia  Inquirer,  took  first  prize  in 
the  syndicate  category. 

Second  prize  money  went  to:  Douglas  Campbell  and 
Andrea  Knox,  Philadelphia  Inquirer;  Jim  Schutze,  Ralph 
Frammolino,  Terry  Maxon,  and  Ray  Herndon,  Dallas  Times 
Herald;  Ben  Rubendall,  Rockford  (Ill.)  Register  Star;  Jack 
Moseley,  Ft.  Smith  (Ark.)  Southwest  Times  Record;  and 
Louise  Cook,  AP. 


By  Doug  Borgstedt 


f  COME  RIGHT  IN- 
^  AND  HURRY  i 


Clarion  Winners  .  .  .  Writing  on  subjects  like  battered 
women,  handicapped  adults  and  babysitting  won  recognition 
for  three  newspaper  reports  in  the  Clarion  Awards  of  Women  in 
Communications.  Cited  were:  Anita  Diamant,  Boston  Phoenix; 
Cherly  Pilate,  Wichita  Eagle  and  Beacon,  and  Rochelle  Koff, 
Fort  Lauderdale  News. 

♦  *  * 

Cartoon  Honors  .  .  .  The  Small  Business  Foundation  of 
America  gave  $250  each  to  Bill  DeOre,  Dallas  Morning  News, 
and  Don  Adams,  Hillsboro  (Ore.)  Argus,  for  cartoons  con¬ 
veying  the  joys  or  first  rations  of  the  world  of  small  business. 
Adams  is  now  with  the  Portland  Oregonian. 


More  Business  .  .  .  For  the  second  year  in  a  row.  Thomas  N. 
Bethell  of  the  Washington  Monthly  won  a  top  prize  in  the  John 
Hancock  Mutual  Life  Insurance  Co.  program  for  business  jour¬ 
nalism.  This  year  he  shared  the  award  with  Gregg  Easterbrook. 
Other  winners  were:  Ralph  Soda,  Gannett  News  Service;  Wil¬ 
liam  Wolman  and  a  team  of  reporters  for  Business  Week;  A. 
Kent  MacDougall,  Los  Angeles  Times;  Phillip  Moeller,  Louisvil¬ 
le  Courier  Journal;  and  Charlotte  Wittwer,  Pensacola  News- 
Journal. 


SKIP  THE  IN-PEPTH  STUFF,  MAC 

CUTTIMS  INTQ^i^H 


Best  Books  .  .  .  The  Frank  Luther  Mott-Kappa  Tau 
Alpha  Research  Award  of  $300  goes  this  year  to  Ronald  Steel 
for  his  biography,  Walter  Lippmann  and  the  American  Cen¬ 
tury.  The  judges  gave  equal  recognition  to  Harrison  E.  Salis¬ 
bury’s  Without  Fear  or  Favor  and  Howard  Bray’s  The  Pillars 
of  the  Post.  Two  other  books  received  citations:  Raymond 
Sokolov’s  The  Life  of  A.J.  Liebling  and  Anthony  Smith’s 
Goodbye  Gutenberg,  The  Newspaper  Revolution  of  the 
1980s. 
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“There  has  always  lurked  in  modern  journalism 
the  knowledge  that  bad  news  sells  better  than  good.” 


-Louis  Banks 

The  Atlantic  Monthly,  January  1981 


Maybe  that  lurking  knowledge  is  what  has 
given  birth  to  those  preconceived  notions 
that  mar  so  many  news  stories.  Notions 
that  the  official  suspect  is  probably  guilty, 
that  the  accusation  by  a  public  official  is 
probably  valid,  that  if  someone  says 
business— or  another  doubtful  group— 
has  done  a  dirty  deed  they’ve  probably 
done  it  indeed. 

Accepting  any  of  these  notions  makes 
for  a  better,  more  sensational  headline,  an 
easier  story.  And  poorer  reporting. 

As  an  oil  company,  we’ve  often  an¬ 
swered  a  reporter’s  call  and  immediately 
found  ourselves  on  the  wrong  end  of  a 
preconceived  notion.  So  have  some  others 
in  business.  That’s  a  bad  place  to  begin,  for 


the  reporter  as  well  as  the  quarry.  Someone 
who  seems  to  have  reached  a  verdict  be¬ 
fore  hearing  the  evidence  tends  to  inspire 
mistrust,  not  cooperation.  Assembling  the 
facts  and  expert  opinions  on  any  complex 
news  story  involving  business  is  work  that’s 
done  to  inform  the  public,  not  to  pillory 
scapegoats.  And  it  goes  more  smoothly  for 
all  concerned  when  the  prosecutor’s  role  is 
put  off  at  least  until  the  facts  and  the  truth 
are  determined. 

That  will  make  bad  news  harder  to 
come  by.  But  it  also  makes  for  better  busi¬ 
ness  news:  the  sort  that  people  need  to 
make  decisions  on  the  economic  questions 
lurking  near  the  center  of  almost  every 
public  issue  this  country  faces. 


®1981  Mobil  Corporation 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  and  Editor  Janies  Wright  Brown 

Ferdinand  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912*1959 


“Executive  Sweets” 

The  listing  by  the  Newspaper  Guild  of  what  it  calls  “Execu¬ 
tive  Sweets”  to  justify  its  own  claim  for  higher  wage  scales  in 
the  newspaper  field  is  an  affront  to  the  intelligence  of  its  own 
members. 

Attempting  to  stir  up  its  membership  for  its  annual  meet¬ 
ing  this  week,  the  Guild  cited  the  allegedly  high  salaries  of  12 
newspaper  executives  asserting  the  newspaper  business  is 
profitable  and  can  well  afford  to  take  some  away  from  the 
high-priced  executives  and  give  it  to  the  Guild  members.  It  is 
an  old  argument  that  has  never  held  water. 

No  one  will  dispute  that  the  newspaper  business  is  profit¬ 
able  and  that  some  executives  are  extremely  well  paid.  What 
must  be  acknowledged  is  that  the  second  condition  has  some 
bearing  on  the  first.  In  other  words,  extremely  capable  ex¬ 
ecutives,  who  could  command  high  salaries  in  any  industry, 
are  responsible  for  keeping  the  newspaper  business  in  a  pro¬ 
fitable  mode. 

Furthermore,  the  figures  belie  the  argument  about  shar¬ 
ing  the  wealth.  If  every  executive  named  by  the  Guild  (E&P 
June  20,  page  14)  had  his  salary  reduced  by  $200,000  per  year 
it  could  be  distributed  among  30,000  Guild  members  at  the 
rate  of  $80  per  year,  or  less  than  $2  per  week  per  person.  If 
you  reduced  the  salaries  of  those  executives  by  an  average  of 
$400,000  per  year  (which  would  reduce  some  of  them  to  a  zero 
salary)  the  amount  would  mean  an  increase  of  about  $3  per 
week  for  Guild  members.  Spread  it  among  the  approximately 
350,000  newspaper  employes  and  what  do  you  have? 

Guild  members  have  every  right  to  place  a  high  value  on 
their  labors  and  they  might  be  right  in  claiming  justification 
for  weekly  minimums  of  $1,000  in  the  future.  But  to  claim 
that  this  can  be  paid  by  taking  it  away  from  the  “Executive 
Sweet”  is  to  ignore  the  facts. 

Color  contest  succumbs  to  success 

After  25  years  the  Editor  &  Publisher  Newspaper  Color 
Awards  contest  is  being  suspended — a  joint  decision  with  the 
Newspaper  Advertising  Sales  Association,  a  co-sponsor  all 
those  years — a  victim  of  too  much  success. 

When  the  contest  was  launched  it  was  designed  to  promote 
the  use  of  color  in  newspaper  advertising  by  demonstrating 
to  advertising  agency  executives  (particularly  in  New  York 
City  where  color  was  used  rarely)  the  pulling  power  of  color 
and  the  availability  of  good  color  in  newspapers  around  the 
country. 

The  rapid  spread  of  offset  printing  greatly  improved  the 
uniformity  or  good  color  reproduction.  During  that  period 
newspaper  color  linage  increased  more  than  200%  on  the 
average  and  as  high  as  400%  on  individual  newspapers. 

E&P  and  NASA  have  declared  the  Color  Contest  has  suc¬ 
ceeded  in  its  mission  to  develop  both  quantity  and  quality  in 
advertising  use  of  color.  We  are  both  proud  of  our  efforts  and 
our  success  in  reaching  those  goals. 
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Letters 


SEXIST 

“Girl  of  the  Golden  West”  was  the  lead 
in  to  a  caption  of  a  photo  showing  Patricia 
A.  Volk,  a  controller  for  Golden  West 
Publishing  Co.  in  the  May  30  issue  of 
E&P.  There  were  two  other  photos  of  the 
conference  of  the  Institute  of  Newspaper 
Controllers  and  Finance  Officers  at  Lake 
Tahoe.  The  other  photos  showed  men. 
You  did  not  refer  to  them  as  “Boys  of  the 
INCFO.”  Sexism  has  become  so  much  a 
part  of  us  that  we  must  really  take  care  to 
watch  what  we  publish  and  how  we  treat 
women.  I’m  disappointed  in  Editor  & 
Publisher. 

Al  Greene 

(Greene  is  executive  editor,  Ithaca  (N.Y.) 
Journal.) 

CONCERNED 

I  am  fairly  new  to  the  newspaper  busi¬ 
ness  and  have  only  been  reading  your 
publication.  Editor  &  Publisher  for  the 
last  nine  months.  On  the  whole,  I  enjoy 
reading  your  magazine. 

The  May  9, 1981  issue  has  just  reached 
my  desk  and  I  am  somewhat  concerned 
by  an  article  on  page  10  by  Jerry  Walker. 
This  article  deals  with  a  speech  made  by 
Katharine  Graham  to  the  annual  conven¬ 
tion  of  the  American  Newspaper  Pub¬ 
lishers  Association.  In  particular,  the 
second  paragraph  of  the  article  bothers 
me,  “Dressed  in  black  with  a  scarf  of 
purple,  her  favorite  color,  Graham 
asked  ...” 

I  am  not  a  militant  feminist,  but  I  do  feel 
that  the  world  should  be  making  steps 
forward  in  its  general  attitudes  toward 
women.  Why  is  it  necessary  to  go  into 
what  Ms.  Graham  was  wearing?  I  cannot 
recall  one  other  instance  in  the  last  nine 
months  where  your  magazine  has  chosen 
to  describe  the  apparel  of  the  person  the 
article  was  dealing  with. 

As  a  publication  directed  to  the  indus¬ 
try,  you  should  be  particularly  aware  of 
this  type  of  unnecessary  babble.  Perhaps 
it  was  just  an  oversight.  I  would  hope  that 
I  will  never  see  it  again  in  Editor  &  Pub¬ 
lisher. 

Sharon  B.  Ming 
(Ming  is  corporate  tax  and  accounting 
manager  for  Minneapolis  Star  and  Tri¬ 
bune  Co.) 

IRRITATING 

Once  again  the  semanic  battle  rages.  It 
continues  to  irritate  some  of  us,  too!  In  a 
headline  on  page  22  of  your  June  13, 1981 
issue,  you  refer  to  that  fact  that, 
“Washington  Star  Expands  Shopper.” 
But  the  story  that  follows  fails  to  mention 
shoppers  at  all!  Instead,  it  discusses  a 
new  effort  by  George  Hoyt,  the  Washing¬ 
ton  Star's  publisher,  and  former  pub¬ 
lisher  of  Time's  Chicago  Gold  Coast  sub- 
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urban  Pioneer  Press  papers.  His  effort 
about  which  this  story  talks  has  to  do  with 
a  “FREE  WEEKLY  NEWSPAPER” 
rather  than  a  shopper.  Isn’t  it  about  time 
that  Editor  &  Publisher,  along  many 
other  publications  one  would  expect  to  be 
knowledgeable  about  such  things,  to  real¬ 
ize  the  difference?  The  value  of  a  publica¬ 
tion  is  not  reflected  by  its  purchase  price! 
It  seems  to  me  that  anyone  familiar  with 
either  would  have  to  understand  that 
“newspaper”  and  “shopper”  can  not  be 
synonymous  by  any  definition! 

Hal  Lister 

(Lister  is  a  professor  in  the  School  of  Jour¬ 
nalism,  University  of  Missouri.) 

REMINDER 

1  hope  the  Janet  Cooke  case  will  among 
other  things,  move  each  of  us  to  examine 
how  journalists  should  behave  in  a  socie¬ 
ty- which  worships  power  and  glamour. 

Janet  Cooke  is  by  no  means  the  only 
journalist  nor  the  Washington  Post  the 
only  publications  to  have  been  caught  up 
in  the  pursuit  of  recognition  and  fame 
these  days. 

One  can  see  in  newspaper  and  maga¬ 
zine  articles,  television  shows  and  lecture 
halls  many  journalists  playing  the  celebri¬ 
ty  game.  They  share  with  the  citizenry 
their  journalistic  conquests  and  awards 
and  their  experiences  with  the  big  names 
of  government  and  other  fields. 

Television  performers  are  celebrities 
by  the  very  nature  of  that  medium.  But 
too  many  print  journalists  seem  to  be  hot 
after  the  same  recognition  and  adulation. 
Those  self-serving  journalists  set  the 
stage  for  more  Pulitzer  hoaxes.  And  they 
inadvertently  cut  into  the  trust  which  the 
public  must  have  in  the  press  in  this  kind 
of  society. 

Journalists  naturally  reflect  the  society 
in  which  they  work.  But  those  reporters 
and  editors  who  put  fame  above  their 
jobs — to  keep  people  informed — should 
stop  and  think  about  the  consequences 
for  the  press  and  for  society. 

Mike  Forrester 

(Forrester  is  editor  of  Pendelton  (Ore.) 
East  Oregonian.) 


FOR  THE  RECORD 

I  would  like  to  set  the  record  straight  on 
an  article  which  appeared  on  page  70  of 
Editor&  Publisher  for  June  6.  You  quote 
the  ITU  as  reporting  significant  monetary 
gains  and  improvements  in  vacations.  I 
don’t  know  what  significant  monetary 
gains  are,  but  I  do  know  that  the  vacation 
benefit  that  the  union  claimed  credit  for 
obtaining  was  put  in  effect  throughout  the 
plant  before  the  negotiations  even  began. 
In  addition,  in  a  very  carefully  worded 
sentence  you  say,  “A  dental  plan  for 
newsroom  employes,  to  be  paid  for  by 
management,  was  also  instituted.”  As  a 
matter  of  fact,  the  dental  plan  was  “insti¬ 
tuted”  as  a  company-wide  benefit  for  em¬ 
ployes  in  all  Ottaway  Newspapers.  The 
way  it’s  presented  in  your  story,  it  sounds 
like  it  was  something  the  union  negoti¬ 
ated.  That’s  not  true.  The  final  blow  was 
that  you  can’t  even  spell  the  name  right.  It 
is  not  the  Middletown  Times  Herald- 
Record.  It  is  The  Times  Herald-Record. 

R.  John  Van  Kleeck 
(Van  Kleeck  is  publisher.) 

Corrections 


The  wrong  newspaper  was  identified  in 
the  story  on  page  20  in  the  June  20  issue, 
headlined:  “Contest  gets  3,000  to  test 
drive  a  car.”  The  promotion  was  spon¬ 
sored  by  the  New  Westminster  (B.C.) 
Columbian. 

The  chart  in  the  May  30  issue,  page  19 
showing  profit  data  should  have  indicated 
that  the  figure  for  Ottaway  Newspapers 
($8,659,0(X)  or  8%  of  operating  income) 
was  net  income  after  taxes. 

The  last  paragraph  of  the  story  on  page 
17  in  the  May  30  issue  erroneously  indi¬ 
cates  that  Mac  Engler  was  a  part  of  the 
Bertram  Powers’  slate  of  officers  that 
were  reelected  to  a  new  three-year  term 
of  the  New  York  Typographical  Union 
No.  6.  Engler  won  on  the  United  Typos 
ticket  and  not  the  Progressive  slate. 


OTOOLE 

The  art  of  science  reporting  demands  both 
specialized  knowledge  and  common  sense, 
a  rare  combination  that  enables  Washing¬ 
ton  Post  reporter  Thomas  O’Toole  to  keep 
the  public  informed  about  discoveries  that 
will  change  their  lives. 


Los  Angeles  Wnes-Washkisfton  Post 
News  Service '  202/334-6173 
nSO  15th  Street,  NlMrWcaliington,  DC, 
20071 
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Good  news 
trauelslast. 


In  1980, 41  Far  East  customers 
bought  Boss  presses. 


Rockwell  International 


...where  science  gets  down  to  business 


In  the  past  two  years,  some  73  newspapers  in  the  Far  East  — 
from  Japan  to  New  Zealand  —  have  selected  Goss  presses.  In 
1980  alone  —  with  presses  from  all  over  the  world  to  choose 
from  —  the  41  newspapers  represented  here  have  ordered  149 
units,  14  halfdecks  and  42  folders  from  Goss  Products.  The 
following  is  a  brief  rundown  on  the  presses  they  bought: 

The  75,000  pph  Goss  Metroliner,  available  in  a  variety  of 
cutoffs  and  options,  provides  production  capacity  for  larger 
circulation  newspapers.  To  date,  over  2,000  units  are  in 
operation  worldwide. 

The  25,000  pph  Goss  Community  SSC  is  the  world’s  most 
popular,  versatile  single-width  web  offset  press,  with  more  than 
11,000  Community  units  in  use  around  the  world. 

The  50,000  pph  Goss  Urbanite  is  another  favorite  of  printers 
and  publishers.  It  is  noted  for  its  reliability,  ease  of  operation 
and  print  quality.  Some  4,500  units  are  installed  worldwide. 

Now  that  the  Far  East  has  discovered  the  newest  member  of 
our  Goss  press  family,  the  40,000  iph  Goss  HV press,  we 
expect  the  list  will  grow  even  longer.  The  Goss  HV  is  already 
receiving  wide  acceptance  in  the  Americas  and  Europe. 
Designed  specifically  for  commercial-type  work,  this  versatile, 
one-plate-around,  single-width,  web  offset  press  is  uniquely 
suited  for  color  printing  at  high  speeds,  either  heatset  or 
non-heatset. 

Goss  Products,  Graphic  Systems  Division, 

Rockwell  International,  3100  S.  Central  Avenue, 

Chicago,  IL  60650. 


The  Goss  systems  solution  to  printing  production. 


Pour  it  on  in  this  huge 
Cleveland- Northeast  Ohio 
market  with  a  generous  measure 
of  The  Plain  Dealer. 

Ohio’s  largest  newspaper  reaches 
people  with  a  thirst  for  living. 

And  here’s  the  proof.  It’s  Number 
One  with  those  who  have  attended 
college.  And  it  reaches  more 
readers  with  household  incomes 
of  $25,000  or  more.* 

Free  Contact  Kit 
Move  your  wine,  beer  and  liquor 
sales  straight  up.  Contact  your  local 
Newhouse  Newspapers  representa¬ 
tive  or  call  (216)344-4079  for  your 
free  Plain  Dealer  Contact  Kit  today 
and  get  the  facts  fast.  We’ll  send  you 
complete  marketing  data,  rate  cards, 
the  works. 

The  Plain  Dealer  is  represented  nationally  by 
Newhouse  Newspapers  with  offices  in  principal  cities. 
*1980  Scarborough  Report 


Shake  up  liquor  sales  in 
Cleveland 

with  The  nain  Dealer 


The  Plain  Dealer.  Your  No.l  Contact  with 
Cleveland-Northeast  Ohio. 
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ANCAM  proposes  system 
for  electronic  classified 


By  Bill  Gloede 

The  threat  of  increased  competition  for 
classified  advertising  dollars  from  a  wide 
range  of  non-newspaper  information  sup¬ 
pliers  emerged  as  the  major  issue  before 
this  year’s  Association  of  Newspaper 
Classified  Advertising  Managers  annual 
conference  in  Atlanta  last  week. 

The  most  serious  threat  to  newspaper 
classified  advertising  revenues  is  being 
posed  by  the  emergence  of  new  interac¬ 
tive  video  technology  which  makes  possi¬ 
ble  the  electronic  transmission  of  classi¬ 
fied  advertising.  CAMs,  faced  with 
potential  competition  from  companies 
like  AT&T,  CBS  and  Warner  Com¬ 
munications,  are  being  urged  to  move 
swiftly  toward  the  establishment  of  elec¬ 
tronic  classified  data  bases  drawn  from 
thier  own  newspapers’  classified  adver¬ 
tising  pages. 

A  joint  ANCAM/Newspaper  Advertis¬ 
ing  Bureau  New  Technology  Task  Force 
is  doing  the  urging,  and  it  has  developed  a 
standardized  coding  system  on  which 
newspapers  can  base  the  development  of 
individual  data  bases. 

The  proposed  system  serves  as  a  model 
for  newspapers  to  follow  when  develop¬ 
ing  the  software  necessary  to  assemble  a 
“user-sensitive”  classified  data  base.  It 
will  enable  individual  newspapers  to 
organize  data  bases  using  categories  with 
which  the  consumer  is  already  familiar. 

The  task  force  proposal  contains  a  lan¬ 
guage  which  uses  standardized  terms, 
classifications  and  keywords;  a  basic 
structure  which  classifies  information 
into  specific  categories  familiar  to  con¬ 
sumers;  and  a  coding  system  designed  to 
provide  unique  identification  for  each  ad 
to  facilitate  recording,  processing  and  re¬ 
trieving  from  a  data  base .  The  system  was 
developed  in  cooperation  with  the  news¬ 
papers  involved  in  the  CompuServe  elec¬ 
tronic  publishing  experiment  in  Col¬ 
umbus,  Ohio  and  it  is  slated  for  testing 
there. 

The  task  force  has  spent  a  year  and  a 
half  developing  the  system.  During  that 
time,  it  was  guided  by  three  general  con¬ 
siderations:  the  system  had  to  be  simple 
and  easy  to  use,  it  had  to  accomodate 
both  basic  items  and  those  that  are  un¬ 
iquely  local,  and  it  had  to  be  cost  effec¬ 
tive. 

The  language  incorporated  in  the  prop¬ 
osed  system  describes  advertised  items  in 
terms  of  what  they  are,  not  how  or  by 
whom  they  are  to  be  used.  The  vocabul¬ 


ary  will  standardize  terms  for  both  the 
newspaper  and  the  home  information 
subscribers,  it  will  economize  on  the  size 
of  the  data  base  and  it  will  assist  the  sub¬ 
scriber  who  searches  a  classfied  data  base 
in  acquiring  all  the  relevant  ads  available, 
not  just  a  partial  listing. 

The  system’s  basic  structure  classifies 
information  into  specific  categories  famil¬ 
iar  to  the  subscriber,  for  example,  real 
estate,  employment  etc.  A  numerical 
coding  system  to  be  developed  by  indi¬ 
vidual  newspapers  will  serve  as  the  news¬ 
paper’s  means  of  organizing  the  data 
base.  For  example,  the  coding  system 
could  use  the  number  400  for  the  entire 
employment  classification,  410  for  full¬ 
time  employment,  420  for  part-time  em¬ 
ployment,  and  430  for  temporary  employ¬ 
ment.  Specific  employment  classifica¬ 
tions  such  as  professional/technical, 
managerial  and  sales/marketing  could  be 
organized  under  the  full-time  category 
with  the  numbers  411,412  and  4 1 3  respec¬ 
tively. 

John  Guerin,  classified  advertising 
director  for  the  New  York  Times  and  a 
member  of  the  task  force,  used  the  exam¬ 
ple  of  a  subscriber  in  the  Washington 
D.C.  area  who  is  looking  for  a  job  as  an 


electrical  engineer  in  the  Washington 
Post's  electronic  classified  data  base  in 
the  CompuServe  system.  The  subscriber 
would  first  access  the  Post  system.  A 
“menu,”  or  a  listing  of  all  the  various 
Post  sections  available,  would  appear  on 
his  home  computer  video  screen.  The 
subscriber  would  punch  the  code  for  clas¬ 
sified  advertising,  then  a  menu  of  the  va¬ 
rious  classified  categories  would  appear. 

In  the  third  step,  the  subscriber  would 
punch  the  code  for  “employment,”  and  a 
third  menu  would  appear  on  his  screen. 
Since  he  is  looking  for  full-time  employ¬ 
ment,  he  would  key  in  the  appropriate 
code,  and  another  menu  would  appear, 
this  one  listing  major  job  categories. 

The  would-be  engineer  would  then  key 
in  the  code  for  professional/technical, 
and  the  computer  would  prompt  him  to 
keyboard  four  criteria;  industry,  job  ti¬ 
tle,  minimum  earnings  and  location.  Once 
the  four  criteria  have  been  entered,  the 
computer  would  search  the  data  base  and 
display  all  employment  ads  which  fit  all 
four  criteria.  The  computer,  by  display¬ 
ing  the  series  of  menus  and  finally  promp¬ 
ting  the  subscriber  to  keyboard  specific 
criteria,  in  effect  “leads”  him  through  the 
system.  He  is  not  burdened  with  the  task 
of  sifting  through  impertinent  informa¬ 
tion. 

The  task  force  is  urging  newspapers  to 
act  swiftly  in  developing  individual  elec¬ 
tronic  classified  data  bases  and  electronic 
(Continued  on  page  40} 


E&P  SUSPENDS  COLOR  CONTEST 


Editor  &  Publisher  announces  sus¬ 
pension  of  its  annual  Newspaper  Color 
Awards  competition. 

E&P  president  Robert  U.  Brown 
made  the  announcement  on  the  25th 
anniversary  of  the  contest.  “This  is  one 
of  those  rare  events  when  a  contest  de¬ 
signed  to  'improve  the  breed’  has  been 
so  successful  over  the  years  that  there  is 
no  further  purpose  to  be  served  by  con¬ 
tinuing.”  Brown  said. 

The  Newspaper  Color  Contest  was 
launched  in  1957  in  cooperation  with  the 
American  Association  of  Newspaper 
Representatives  (now  known  as  the 
Newspaper  Advertising  Sales  Associa- 
tion-N  ASA)  not  only  to  promote  the  use 
of  color  by  national  advertisers  but  to 
improve  the  quality  of  color  reproduc¬ 
tion  in  newspapers.  The  contest 
awarded  prizes  for  the  quality  of  color 
(retail  ads  were  added  in  1959)  in  news¬ 
papers  of  three  different  circulation 
groups  as  well  as  recognizing  advertis¬ 
ers  and  their  advertising  agencies  for  the 
creative  use  of  newspaper  color,  spot  as 


well  as  full  color.  E&P  later  added 
awards  for  the  creative  use  of  editorial 
color. 

The  rapid  growth  of  offset  printing 
during  that  period  has  solved  the  prob¬ 
lem  of  quality  color  in  the  vast  majority 
of  newspapers.  The  rapid  growth  of 
newspaper  advertising  has  reduced  the 
availability  of  press  capacity  for  addi¬ 
tional  color.  The  rapid  growth  of  color 
advertising  has  brought  saturation  to 
the  available  press  capacity  in  many 
cases.  Increases  in  color  linage  during 
that  period  have  been  from  20(y/c  to  over 
400%  among  the  newspaper  linage  lead¬ 
ers.  In  1950  only  one  newspaper  carried 
a  million  lines  of  color  advertising.  Thir¬ 
ty  years  later  almost  200  newspapers 
reported  publishing  that  much  and  a 
quarter  of  those  carried  twice  that 
much. 

Suspension  of  the  color  awards  con¬ 
test  at  this  time  is  a  joint  decision  of 
E&P  and  NASA  which  have  been  co¬ 
sponsors  since  the  beginning. 


Sports  editors  disagree 
on  merits  of  ‘fantasy’  baii 


The  lack  of  Major  League  Baseball 
news  as  a  result  of  the  players’  strike  has 
given  sports  editors  a  chance  to  be  in¬ 
novative  in  the  way  they  fill  their  pages. 

“Some  have  done  so  professionally 
and  some  not  so  professionally,”  Bill 
Shirley,  sports  editor  of  the  Los  Angeles 
Times  said  this  week. 

Although  he  was  careful  to  state  that  he 
was  not  looking  to  rap  the  competing  Los 
Angeles  Herald-Examiner,  Shirley  said 
he  feels  it  is  “pointless”  to  run  fictional¬ 
ized  accounts  of  major  league  games  as  if 
there  was  no  strike. 

It  was  the  Herald  Examiner  that  about 
two  weeks  ago  introduced  “Strikeball,” 
in  which  Herald  Examiner  sports  editors 
and  writers  report  fictionalized  accounts 
of  Los  Angeles  Dodger  and  California 
Angel  baseball  games. 

Statistician  Allan  Roth  compiled  data 
from  National  and  American  League 
standings,  linescores  and  batting  aver¬ 
ages.  The  statistics  are  used  to  continue 
the  season  as  if  there  were  no  strike,  and 
sportswriters  report  on  how  all  the  teams 
would  have  fared  had  the  strike  never 
happened. 

The  Herald  Examiner  has  been  prom¬ 
oting  “Strikeball”  with  60-second  com¬ 
mercials  on  10  radio  stations. 

In  addition  to  running  daily  boxscores 
on  the  ficticious  games,  sportswriters 
also  write  fictionalized  accounts  of  the 
games,  including  ficticious  interviews 
with  players  and  managers. 

Herald  Examiner  sports  editor  Allan 
Malamud  defends  the  devoting  of  all  this 
space  to  fantasy. 

“Baseball  is  still  the  biggest  thing  in 
this  town  and  fans  would  read  stories  ab¬ 
out  the  Dodgers  every  day  of  the  year  if 
we  presented  it  to  them,”  he  said.  “In 
this  way,  we  offer  new  news  about  the 
Dodgers  they  can’t  get  anywhere  else.” 

Herald  Examiner  publicity  people  re¬ 
port  that  fans  are  “betting  on  who  will 
win;  arguing  about  who  will  hit  the  most 
homers  and  verbalizing  about  last  night’s 
games,  just  as  if  they  were  really  played.” 

“My  view  of  that  stuff  is  that  its  not  a 
good  idea,”  Shirley  said.  “I  don’t  see  any 
point  in  making  up  things.  To  me  it’s 
pointless.  Why  read  about  something  that 
didn’t  happen.  I  can  see  it  maybe  one 
time,  if  it  is  cleverly  written,  but  not  on  a 
regular  basis.” 

Shirley  is  not  alone  in  his  view.  Other 
sports  editors  around  the  country  have 
questioned  the  value  of  running  fictional¬ 
ized  results. 

Joe  Fitzgerald,  executive  sports  editor 
of  the  Boston  Herald  American,  said 
when  there  was  talk  of  a  players’  strike 
before  the  1980  season,  “the  powers  that 


be”  at  the  Herald  American  decided  that 
a  “mock  baseball  season”  would  be  used 
to  fill  space  during  the  strike. 

The  strike  never  materialized,  but  Fitz¬ 
gerald  said  he  was  “very  much  repulsed” 
by  the  idea.  “I  think  it’s  ridiculous.  It’s 
not  newspapering.  The  whole  idea  of 
make  believe  news  is  bad.  What  bothers, 
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me  is  the  feeling  that  you  can  do  it  on  the 
sports  pages,  but  no  where  else  in  the 
paper.  You  don’t  run  make  believe  assas¬ 
sination  stories.” 

Mike  Carey,  sports  editor  of  the  Herald 
American,  said,  “In  the  long  run,  it  (fic¬ 
tionalized  game  accounts)  will  get 
boring.” 

Shirley  feels  the  extra  space  can  be 
filled  by  looking  at  every  aspect  of  the 
strike.  “We’ve  done  stories  on  the 
‘hawks  and  doves’  among  the  owners  and 
on  strike  insurance.”  The  Times  has  also 
run  more  sports  feature  articles,  which 
normally  sat  around  on  his  desk  and  took 
a  longer  time  to  get  into  the  paper. 

Carey  said  features  on  some  minor 
league  players  (including  former  Red  Sox 
Bernie  Carbo)  have  helped  fill  the  space 
and  it  has  also  given  the  paper  a  chance  to 
write  about  happenings  in  the  other  major 
sports  during  the  off-season.  The  New 
England  Patriots  football  team,  he 
pointed  out,  starts  its  preseason  work¬ 
outs  in  two  weeks. 

Sports  editors  in  the  major  league  base¬ 
ball  cities  have  pretty  much  been  doing 
one  thing  in  common — reprinting  memor¬ 
able  games  from  the  past ,  both  box  scores 


and  stories. 

The  New  York  News,  for  example,  is 
reprinting  selected  stories  on  past  Yank¬ 
ee  and  Mets  games,  while  the  New  York 
Post  is  doing  the  same  under  the  banner 
“Post  salutes  yesterday’s  heroes.”  The 
New  York  Times  has  run  feature  stories 
on  the  minor  league  in  upstate  New  York 
and  on  Little  League  games  in  the  sub¬ 
urbs. 

In  Baltimore,  the  News  American  is 
reprinting  articles  from  the  1979  Oriole 
“miracle”  season  and  under  the  heading 
“Summer  Rerun,”  is  reprinting  articles 
of  the  past  that  portray  the  “highs  and 
lows”  of  the  Orioles. 

The  Chicago  Tribune  is  running  a  fea¬ 
ture  called  “Distant  Replays,”  daily 
accounts  of  1 945  Cub  and  1 959  White  Sox 
seasons  complete  with  boxscores  and 
standings  of  the  teams. 

The  Los  Angeles  Herald  Examiner  is 
not  the  only  newspaper  that  has  been  run¬ 
ning  fictionalized  accounts  of  the  baseball 
season  during  the  strike. 

The  Philadelphia  News  has  been  run¬ 
ning  a  daily  column  by  Bill  Conlin  fanta-  • 
sizing  about  the  continuation  of  the  sea¬ 
son.  In  one  column,  for  instance,  he 
wrote  about  a  press  conference  held  by 
Philadelphia  Phillies’  pitcher  Steve  Carl¬ 
ton.  In  reality,  Carlton  has  not  spoken  to 
the  press  in  some  time. 

Both  the  Philadelphia  News  and  the 
Philadelphia  Journal  carried  ficticious 
articles  with  bold  headlines  stating  that 
Pete  Rose  had  broken  Stan  Musial’s  all- 
time  national  league  hit  mark.  Rose  was 
set  to  do  that  when  the  strike  interrupted. 

Some  people  who  glanced  at  the  head¬ 
lines  actually  thought  baseball  was  back 
and  that  Rose  had  indeed  set  the  record. 
After  the  stories  ran,  the  Phillies’  ticket 
office  was  saturated  with  ticket  requests. 

Philadelphia  News  editor  F.  Gilman 
Spencer  said  the  staff  discussed  the  mat¬ 
ter  and  decided  the  stories  wouldn’t  be 
confusing  to  readers  because  “every¬ 
body  who  was  interested  in  baseball 
would  immediately  know”  it  was  fiction, 
especially  since  a  strike  story  was  on  the 
same  page. 

“The  whole  object  is  to  provide  some 
vicarious  entertainment  for  people  who 
need  their  baseball  fix,”  said  Conlin. 

Other  newspapers  have  run  fictional¬ 
ized  accounts,  based  on  the  results  of 
APBA  Major  League  Baseball,  a  board 
game  played  with  cards  and  dice. 

The  Milwaukee  Journal  ran  an  ex¬ 
tended  account  of  the  board  game  results 
of  a  game  between  the  Milwaukee  Brew¬ 
ers  and  the  Chicago  White  Sox.  The  Balti¬ 
more  News-American  ran  an  account  of 
an  APBA  board  game  that  pit  the  Orioles 
and  the  Texas  Rangers. 

James  Cohen,  sports  editor  of  the  Mil¬ 
waukee  Journal  said  there  was  some  staff 
resistance  to  running  the  story,  but  he 
said,  “baseball  fans  want  to  read  about 
baseball,  even  if  it’s  a  fantasy.” 
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Gannett  issues 
prototype  of  it’s 
nationai  daiiy 

Gannett  Co.  is  distributing  to  “a  select 
group  of  readers”  two  prototype  editions 
of  it’s  proposed  national  general  interest 
daily  newspaper. 

Along  with  each  prototype,  the  readers 
are  being  sent  a  response  card  in  which 
they  are  asked  whether  they  would  like  to 
see  the  paper — USA  TODAY — published 
or  have  Gannett  “forget  about  the  idea.” 
Readers  are  also  asked  to  list  what  they 
like  best  and  least  about  the  proposed 
national  newspaper. 

The  content  of  both  prototypes  is  basi¬ 
cally  the  same,  but  the  layout  and  graphic 
presentation  differs. 

Prototype  I  has  a  main  news  section. 
The  top  stories  of  the  day  are  carried  on 
page  one  and  national  news  is  used  to  fill 
the  first  two  inside  pages.  The  next  three 
pages  are  devoted  to  a  state-by-state  sum¬ 
mary  of  the  major  stories  that  happened 
in  each  of  the  50  states.  A  few  paragraphs 
are  devoted  to  each  state,  with  the  stories 
appearing  under  that  state’s  name. 

One  page  is  devoted  exclusively  to 
news  from  Washington,  D.C.  and  another 
page  to  foriegn  news. 

One  full  page  is  also  devoted  to  weath¬ 
er.  It  includes  a  large  national  weather 
map  (in  color  in  one  prototype  and  black 
and  white  in  another)  and  a  chart  with 
high  and  low  temperatures  and  forecasts 
for  each  of  the  50  states. 

A  second  section  of  Prototype  I  of  US  A 
TODAY  is  called  Agenda.  It  contains  a 
cross-country  calendar  of  meetings  to  be 
held  by  various  organizations  that  day 
and  an  editorial  page  that  features  the 
paper’s  own  editorial,  along  with  ex¬ 
cerpts  from  editorials  from  other  news¬ 
papers  around  the  country.  Cartoons 
from  other  newspapers  are  also  re¬ 
printed. 

This  section  also  contains  a  page 
labeled  Money,  which  carries  articles  on 
business  and  finance.  It  contains  the 
stock  prices,  business  news  and  articles 
analyzing  trends  in  business  around  the 
nation. 

A  third  section  is  Sports.  Game  results 
and  scores  are  printed  in  large  type  on  the 
front  page  of  this  section.  There  are  two 
pages  on  baseball,  a  full  page  of  additional 
scores  and  standings  and  sports  opinion 
and  tv  coverage  of  sports. 

Also  in  the  sports  section  are  two 
national  sports  columns  and  “Sports  In¬ 
sider”,  described  by  Gannett  as  a  “daily, 
behind-the-scenes  report  on  sports  and 
the  people  who  play  them.” 

A  fourth  section.  Life,  contains  articles 
on  entertainment  and  cultural  events  and 
has  schedules  of  what’s  happening  in  the 
entertainment  field  in  cities  around  the 
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country.  This  section  also  contains 
national  tv  listings  and  highlights,  as  well 
as  movie  reviews  by  staff  critics  and  by 
critics  from  other  publications  around  the 
country.  Finally,  the  section  contains  fea¬ 
ture  articles  on  movie  stars  and  other 
celebrities. 

Prototype  II  is  organized  slightly  diffe¬ 
rent.  The  editorial  page  appears  in  the 
main  news  section.  Also  Life  is  the 
second  section  and  Money  becomes  a 
separate  fourth  section.  The  Agenda  sec¬ 
tion  is  eliminated. 

In  addition,  each  section,  each  day  will 
offer  a  “look  behind  issues,  personalites 
and  trends  of  national  interest.”  The  oro- 


totype  papers  have  articles  of  this  type  on 
the  “Super  Cities  of  the  ’80’s,”  “What 
comes  after  the  ‘Me’  Decade?”  “Davis 
vs.  NFL,”  and  “Subcompact  assault.” 

The  prototype  papers  were  developed, 
edited  and  published  by  a  task  of  news, 
advertising  and  production  personnel 
drawn  from  the  st^s  of  Gannett’s  83  dai¬ 
ly  newspapers.  In  addition,  information 
contained  in  the  editions  came  from  Gan¬ 
nett  News  Service,  Associated  Press  and 
United  Press  International. 

If  Gannett  gets  a  positive  response 
from  its  reader  survey,  it  plans  to  com¬ 
bine  the  best  of  both  prototypes  and  come 
out  with  a  regular  national  daily  edition 
beeinnine  in  late  1982. 
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Few  dull  moments  in  Knight’s  life 


By  Dan  Neuharth 

Q.  What  is  it  that  makes  newspaper  deals  today? 

A.  I  don’t  know.  It’s  all  changed  .  .  .  the  only  thing  I  don’t 
understand  is  the  urge  to  have  so  many.  Where  do  you  stop? 
What  are  you  driven  by  that  you  want  to  own  ...  a  hundred 
newspapers?  How  rewarding  is  that?  See  that’s  not  all  that 
rewarding  to  me.  I  always  said  I  could  run,  and  I  thought  this 
took  a  lot  of  crust,  1  said  I  could  run,  guide,  let’s  say,  editorial¬ 
ly,  Akron,  Miami,  Chicago  and  Detroit.  When  Charlotte 
{Observer)  came  up  I  said,  ‘Gee,  Jim  (Knight),  you  run  that, 
this  is  about  all  I  can  deal  with.’ 

Of  course  I  used  to  deal  on  a  personal,  direct  level  with 
these  people  ...  we  didn’t  have  many  committee 
meetings  .  .  .  you  see.  I’m  a  line  man.  I’ve  never,  I  don’t 
know  anything  about,  and  I  detest  the  concept  of  running 
anything  by  meetings.  I  don’t  understand  that.  I  belong  to  the 
‘Hey  Joe’  school.  I  pick  up  the  first  edition  of  the  (Akron) 
Beacon  Journal  in  the  morning,  I  see  something,  I  run  up  in 
the  newsroom  and  say,  ‘Hey  Joe,  for  Christ’s  sake,  get  that 
straightened  out.’  See.  I  like  that.  I  don’t  want  to  write  some¬ 
body  a  long  memorandum,  arrange  a  conference,  discuss 
it  .  .  . 

Today’s  management  is  far  more  professional  than  it  ever 
was  under  me.  I  was  very  frankly  an  editorial  man.  I  was  not 
unaware  of  the  value  of  a  dollar,  I  did  participate  in  most  of 
our  business  matters  that  came  up,  but  this  wasn’t  my  primary 
interest. 

Q.  What  was  your  greatest  strength,  that  got  newspaper  own¬ 
ers  to  sell  to  you? 

A.  I  don’t  want  to  be  immodest,  but  I  think  I  convinced 
them  first  of  my  capability.  Second,  I  was  completely  direct 
with  them.  Take  a  case  in  Detroit.  E.D.  Stair.  Year,  1940. 
Crusty  old  fellow,  banker,  tough,  on  the  exterior  anyhow.  I 
got  to  know  him  and  like  him.  So  one  of  the  knockers  he  shot 
at  me  was,  ‘They  tell  me  you’re  not  the  man  your  father  was.’ 
And  I  said,  ‘Well,  Mr.  Stair,  you’re  absolutely  right.  I’m  not.  I 
lack  a  lot  of  his  great  qualities.  But  if  I  may  immodestly  recite, 

I  would  like  to  tell  you  what  I  consider  to  be  some  of  my 
attributes.’ 

Well,  that  disarmed  him,  telling  him  I’m  not,  have  no  pre¬ 
tentions  to  be.  I’m  different,  also  have  something  to  offer.  I 
found  thatjust  being  direct  and  honest  with  him  .  .  .  I  bought 
the  Free  Press  for  $3.2  million  and  there  was  $5(X),000  worth 
of  newsprint  in  the  basement,  I  don’t  know  whether  he  knew 
that  or  not. 

He  loaned  me  the  money  to  buy  his  paper.  I  don’t  know 
what  the  quality  is,  but  I  don’t  walk  into  a  man’s  office  with  a 
briefcase  full  of  figures.  Now  where  people  blow  deals  .  .  .is 
when  four  guys  in  black  suits  and  briefcases  walk  into  the 
owner’s  office  and  say,  ‘We’re  here  to  buy  your  paper.’  Of 
course  he  recoils.  It’s  an  art. 

Q.  Tell  me  about  the  Chicago  Daily  News.  You  made  the 
highest  offer? 

A.  That  was  very  interesting  because  the  three  executors — 
Annie  Knox,  a  leading  lawyer  there,  and  the  head  of  Chicago 
Title  Trust— they  interviewed  me.  She  (Knox)  wanted  to 
know  what  I  thought  of  the  way  her  husband  (Secretary  of  the 
Navy)  Frank  Knox  had  run  the  News.  Unfortunately,  1  told 
her  what  I  thought.  So  1  lost  her  vote.  Fortunately,  she  was 
more  interested  in  getting  the  money,  than  in  who  was  going 
to  buy  the  paper. 

Dan  Neuharth,  a  visiting  assistant  professor  of  journalism  at 
the  University  of  Florida,  conducted  one  of  the  last  interviews 
with  John  S.  Knight,  in  October  1978,  two  days  before  Knight’s 
84th  birthday.  Following  is  an  edited  transcript  of  that  taped 
interview. 


AT  THE  RACES — The  late  John  S.  Knight  (second  from  right) 
with  friends,  Countess  Lloyd  George,  Mrs.  Norman  (Bobbie) 
Woolworth,  and  J.E.  Smart,  at  Hialeah  Race  Track  on  opening 
day,  March  7,  1981.  Knight's  interst  in  sports  including  raising 
and  racing  thouroughbred  horses,  called  the  Fourth  Estate 
Stables.  (Photo  by  Eli  Silverberg) 

Q.  Why  did  you  tell  Mrs.  Knox  you  didn’t  like  the  way  her 
husband  ran  the  paper? 

A.  Because  I’m  not  always  discreet,  inclined  to  be  blunt, 
inclined  to  tell  the  truth,  not  skillful  enough  or  wily  enough  to 
phrase  it  differently,  which  I  might  do  today  .  .  . 

The  general  manager  for  the  News  at  the  time  had  been 
selected  by  the  employees  to  form  a  group  to  buy  the  paper, 
and  they  represented  Adlai  Stevenson’s  interests.  Adlai  was 
to  be  publisher.  They  bid  12,  Ibid  12  'A,  they  bid  13, 1  bid  13  'A. 

I  ran  them  out  finally.  Adlai  Stevenson  was  a  great  man.  He 
lacked  one  quality.  He  didn’t  want  to  go  the  last  mile  ...  1 
just  inched  him  up  until  he  quit.  So  we  put  $2.25  million  into 
the  paper  .  .  .  what  do  you  think  the  interest  rate  was?  2.78. 1 
made  money  every  year  at  the  News.  We  averaged  a  million,  a 
million  two-fifty,  net  after  taxes.  You  might  ask  me  why  I  got 
out? 

Q.  Why  did  you  sell  the  Daily  News  in  1959? 

A.  Well,  I  think  I’m  rather  perceptive.  I  began  to  think 
about  the  future  of  a  six-day  evening  newspaper  in  Chicago. 
So  I  tried  to  buy  the  American  (an  afternoon  paper  with  a 
Sunday  edition).  I  had  meetings  with  Bill  Hearst  .  .  .  well, 
the  deal  fell  through.  The  Chicago  Tribune  stepped  in  and 
bought  it  for  $10  million  cash,  which  was  a  ridiculously  low 
price  for  Hearst  to  accept.  Hearst  took  $10  million  and  bought 
some  new  presses  in  Baltimore.  And  what  did  he  get  out  of  the 
deal?  Nothing.  Second  biggest  city  in  the  country. 

Well,  when  all  this  failed  I  began  to  reassess  the  situation.  I 
thought  a  lot  about  the  future  of  a  six-day  evening  in  a  big  city 
and  concluded  there  wasn’t  any.  So,  about  this  time,  Marshall 
Field  (owner  ofthe  morning  5Mn-T/me5)  called  me  .  .  .Isaid 
I’d  sell  for  $24  million,  he  said,  ‘Gee,  that’s  great.’  almost 
jumped  over  the  table.  I  knew  he  might  have  some  trouble 
because  I  knew  that  at  the  First  National  Bank  they  thought 
this  was  a  horrendous  price  ...  we  had  several  meetings 
and  he  said,  ‘Well,  how  do  you  make  a  deal  like  this?’  I  said, 
‘Look,  Marshall,  it’ll  be  a  5-minute  deal  .  .  .  I’ll  have  the 
(Knight)  directors  sitting  in  one  room  here.  I’ll  get  Jim  Knight 
to  entertain  them  with  stories  about  Florida,  which  he  can  do 
at  length.  Then,  you  walk  in  with  the  checks  which  have 
previously  been  made  out  and  you  hand  me  the  checks  and  I’ll 
hand  you  the  stock  certificates.  Then  we’ll  go  in  and 
announce  it  and  then  we’ll  go  over  to  the  Chicago  Club  and 
have  a  few  martinis.’ 

He  said,  ‘When  do  you  make  a  deal?’  1  said,  ‘During  a 
holiday  season,  between  Christmas  and  New  Years,  when 
(Continued  on  page  37) 
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Edited  by  BILL  GLOEDE 


Ampersand  founders  Randy  Achee  (left)  and  Jeff  Dickey. 

College  supp  takes  aim 
at  lucrative  youth  market 


Cable/coupon 
tie-ins  tested 
by  Cbicage  firm 

Newspaper  coupons  and  cable  technol¬ 
ogy’s  ability  to  reach  targeted  television 
households  have  been  combined  by  a 
Chicago  firm  into  new  market  research 
tool. 

Information  Research,  Inc.  has  already 
conducted  cable-newspaper  market  tests 
in  Marion,  Indiana,  involving  the  Marion 
Chronicle-Tribune,  and  in  Pittsfield, 
Massachusetts  with  the  Berkshire  Eagle. 
The  compnay  is  making  preparations  for 
a  third  test  involving  the  Eau  Claire  Lead¬ 
er-Telegram  in  Wisconsin. 

By  means  of  an  addressable  converter. 
Information  Research  is  able  to  send  spe¬ 
cial  commercials  for  new  products  direct¬ 
ly  to  2,500  cable  households  taking  part  in 
one  of  its  marketing  tests. 

These  same  2,500  households  also 
must  subscribe  to  the  local  newspaper  in 
order  to  participate  in  the  test.  Informa¬ 
tion  Research  then  backs  up  its  “addres¬ 
sed”  cable  tv  ads  with  targeted  newspap¬ 
er  ads  for  the  same  products.  The  ads  may 
be  ROP  or  inserts,  and  usually  feature 
coupons. 

The  local  newspaper  receives  its  regu¬ 
lar  fee  for  running  the  ad  for  the  product 
plus  a  “special  handling  charge”  to  cover 
the  costs  of  delivering  papers  with  the  test 
ads  to  the  2,500  households,  explained 
Jim  Fahey,  Information  Research’s 
director  of  media  and  design. 

These  special  papers  are  put  into  plas¬ 
tic  bags  with  labels  for  each  household 
receiving  a  test  ad.  Information  Research 
has  news  carriers  return  the  plastic  bags 
as  proof  of  delivery  and  pays  each  carrier 
250  per  returned  bag. 

Members  of  the  2,500  households  show 
an  identification  card  when  they  buy 
groceries,  Fahey  said.  The  store  then 
uses  the  scanning  system  of  the  universal 
product  code  to  collect  data  about  the 
purchases. 

Fahey  said  cable’s  “closed  environ¬ 
ment”  makes  it  easier  to  keep  track  of  the 
test  television  ads  which  are  used  pri¬ 
marily  to  create  product  awareness. 

The  newspaper  ads  with  their  coupons 
help  Information  Research  to  assess 
changes  in  product  movement. 

D’Arcy  names  buyer 

Deborah  A  Bozsa  has  joined  the  Media 
Department  of  D’Arcy-MacManus,  St. 
Louis,  as  a  media  buyer  for  the  agency’s 
Red  Lobster  Inns  and  York  Steak  House 
accounts. 
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By  M.L.  Stein 

Newspapers  will  continue  to  turn  off 
young  readers  if  they  persist  in  using 
marketing  techniques  aimed  at  middle- 
aged  and  older  persons,  says  a  29-year- 
old  businessman  who  has  grabbed  off 
over  $2  'A  million  from  the  youth  media 
market  and  is  going  after  more. 

“In  their  movie  and  tv  commercials, 
newspapers  are  using  actors  and  actres¬ 
ses  in  their  late  thirties  or  older  to  make 
the  point  that  reading  a  newspaper  is  se¬ 
rious  business,”  explained  Durand  Wes¬ 
ton  (Randy)  Achee  who,  with  his  partner, 
28-year-old  Jeffrey  Alan  (Jeff)  Dickey, 
has  built  a  Hollywood  communications 
empire  claimed  to  reach  nearly  900,000 
college  students. 

“Not  only  should  papers  use  younger 
actors  as  role  models,”  Achee  went  on, 
“but  they  should  also  reshape  these  spots 
if  they  want  the  1 8  to  24-year-old  consum¬ 
er.  The  biggest  movie  audiences  are  the 
16  to  30-year-olds.  They  don’t  want  to  be 
beaten  over  the  heads  with  their  mothers 
and  fathers. 

“A  lot  of  these  commercials  don’t  even 
emphasize  the  sections  that  appeal  to 
young  readers — entertainment,  sports 
and  features.” 

Capturing  the  youth  market  is  a  favo¬ 
rite  topic  of  Achee  and  Dickey,  a  pair  of 
brawny,  ex-college  football  players  who 
operate  Alan  Weston  Communications 
from  an  old  building  at  Hollywood  and 
Vine.  What  started  as  a  brash  idea  four 


years  ago  has  developed  into  a  firm  that 
expects  to  do  a  $4'/2  million  volume  by 
1982. 

Alan  Weston  is  a  three-tiered  company 
that  started  off  in  1977  with  Ampersand,  a 
tabloid  supplement  currently  inserted 
into  70  college  newspapers  with  a  circula¬ 
tion  of  880,000.  It’s  content  leans  heavily 
to  music,  arts,  books  and  movies,  with 
covers  featuring  such  stars  as  Bruce 
Springsteen,  Martin  Mull,  Dustin  Hoff¬ 
man,  Jane  Fonda  and  various  rock 
groups.  Papers  that  run  the  supplement 
are  paid  from  $32  to  $34  per  issue. 

Recently,  Ampersand  was  offered  to 
daily  newspapers  through  the  Intercon¬ 
tinental  Press  Syndicate.  The  supple¬ 
ment,  which  is  published  eight  times  a 
year,  is  edited  by  Judith  Sims,  aided  by 
three  professional  staffers  and  contribu¬ 
tions  from  freelancers,  some  of  them  col¬ 
lege  students.  Several  of  its  feature  pieces 
have  been  reprinted  by  the  Washington 
Post,  Boston  Globe  and  other  news¬ 
papers. 

Other  Alan  Weston  divisions  are  Col¬ 
lege  Media  Placement  Service  (CMPS) 
and  AMP  Marketing  Systems.  CMPS  was 
formed  to  help  maufacturers  buy  ads  in 
college  papers  “quickly  and  efficiently,” 
according  to  Achee.  The  service  concen¬ 
trates  mostly  on  residential  colleges  and 
universities  with  newspapers  of  at  least 
weekly  frequency  and  enrollments  of 
13,000  students  or  more. 

(Continued  on  page  16) 
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Among  CMPS’  clients  are  Budweiser 
and  Schlitz  beers,  J.C.  Penney,  A.F.D. 
Pictures  and  Rainier  Ale. 

AMP  Marketing  Systems  promotes 
films  for  major  entertainment  corpora¬ 
tions,  including  MGM.  It  was  AMP  that 
dreamed  up  and  produced  25  toga  parties 
on  campuses  around  the  country  to  hype 
the  hugely  successful  movie  “Animal 
House.”  The  company  also  has  prom¬ 
oted  other  hit  films  like  “Breaking 
Away,”  “Being  There”  and  “Love  at 
First  Bite.” 

Another  facet  of  the  firm  is  an  art  and 
design  unit  that  has  produced  special  sec¬ 
tions  for  such  magazines  as  New  West, 
Play  girl  and  Los  Angeles. 

Alan  Weston  does  all  this  with  16  em¬ 
ployees  in  Hollywood,  two  each  in  Chica¬ 
go  and  New  York  and  125  campus  reps. 

The  seeds  of  the  entire  enterprise  be¬ 
gan  sprouting  six  years  ago  on  the  campus 
of  the  University  of  California  at  Davis, 
where  Achee  and  Dickey  met  as  students 
after  playing  high  school  football  against 
each  other. 

Both  thought  the  campus  newspaper. 
The  Cal  Aggie,  was  doing  a  lousy  job  and 
were  not  shy  about  saying  so.  When  the 
editor  dared  Dickey  to  improve  it,  he  took 
him  up  and  became  a  space  salesman. 

“At  that  time,”  Dickey  recalled,  “The 
Aggie  contained  four  pages,  five  times  as 
many  typos  and  was  losing  $30,000  a  year 
on  a  $65,000  budget.” 

The  new  salesman’s  territory  was  a 
town  several  miles  from  Davis. 

“In  a  way  this  was  a  break,”  Dickey 
said.  “Nobody  there  knew  how  bad  the 
paper  really  was  so  my  job  was  a  lot 
easier.” 

He  began  by  getting  a  pizza  parlor, 
bowling  alley  and  surplus  store  to  take 
coupon  ads,  promising  to  pay  for  them 
himself  if  the  ads  did  not  bring  in  busi¬ 
ness. 

“Everybody  told  me  I  was  so  nuts  to  do 
this,  especially  in  places  so  far  from 
Davis,”  Dickey  remembered.  “Even  I 
was  a  little  scared  because  I  didn’t  have 
the  money  to  make  good  on  my  prom¬ 
ises.” 

He  needn’t  have  worried.  Business  tri¬ 
pled  at  all  three  places.  The  pizza  parlor 
was  so  swamped  with  customers  that  it 
had  to  close  early  the  next  day  for  lack  of 
enough  dough  to  make  more  pizzas. 

Dickey  then  recruited  Achee  to  sell 
space  in  nearby  Sacramento  and  the 
Aggie  was  on  its  way  to  the  black.  Achee 
was  eventually  named  ad  manager  and 
Dickey  stayed  on  after  graduation  to  be¬ 
come  the  paper’s  first  full-time  business 
manager.  They  said  the  Aggie  turns  out 
an  annual  profit  and  operates  on  a  yearly 
budget  of  $500,000. 

Making  it  into  the  big  time  was  a  little 


harder  for  the  ex-varsity  footballers  but  it 
didn’t  take  long.  They  borrowed  $50,000 
from  their  families,  after  deciding  to  team 
up  again  and  publish  their  own  magazine 
supplement  to  college  newspapers. 

“We  really  thought  we  had  enough 
cash  but  it  wasn’t  until  $250,000  later  that 
we  finally  managed  to  get  rolling,”  Achee 
said.  “By  this  time  we  owed  our  families 
so  much  money  that  we  simply  could  not 
fail.” 

The  two  arranged  for  distribution 
through  35  major  college  newspapers 
with  an  initial  circulation  of  535,000.  For 
editorial  content,  they  hired  Sims,  former 
head  of  Rolling  Stone’s  Los  Angeles 
bureau. 

Achee  remained  “Mr.  Inside”  and 
Dickey,  “Mr.  Outside.”  Even  with  their 
mustaches  both  look  their  age,  a  factor 
that  made  selling  a  tougher  task  for  Dick¬ 
ey,  who  is  on  the  road  10  days  a  month. 

“When  I  would  walk  into  advertising 
agencies  or  advertisers’  offices,  they 
would  say,  ‘Who  the  hell  are  you?”’ 
Dickey  recalled  ruefully. 

But  the  space  buyers  didn’t  ignore  the 
two  for  long. 

“We  were  in  the  right  place  at  the  right 
time,”  Achee  said.  “We  were  giving  stu¬ 
dents  up-to-date  information  on  subjects 
they  were  interested  in — movies,  music, 
stereo  equipment  and  the  arts.  They 
couldn’t  get  that  national  editorial  cover¬ 
age  from  their  school  paper.” 

By  early  1981 ,  Ampersand  had  doubled 
its  number  of  newspaper  subscribers  to 
70  and  went  to  its  present  circulation  of 
880,000.  Achee  said  an  independent  sur¬ 
vey  showed  the  supplement  with  a  pass- 
along  readership  of  21%,  bringing  the  tot¬ 
al  readership  to  about  1 ,750,000  per  issue 
during  the  school  year. 

The  two  “whiz  kids”  ascribe  their  suc¬ 
cess  to  two  main  factors:  knowing  how  to 
sell  and  the  ability  to  tap  a  market  that  is 
generally  misunderstood. 

“There  are  two  ways  to  sell,”  Dickey 
explained  .“You  can  beat  the  guy  over  the 
head  and  keep  beating  him  or  you  can  sell 
on  a  service  basis.  We  run  a  one-stop 
operation,  offering  advertising,  promo¬ 
tion,  merchandising,  research  and  pub¬ 
licity.” 

Achee,  stretching  his  six-foot  plus 
frame  in  a  swivel  chair,  asserted  that  the 
media  generally  lack  an  awareness  of  the 
college  market  potential. 

“There  are  some  prevailing  myths,”  he 
continued.  “One  is  that  the  college  stu¬ 
dent  doesn’t  have  much  money  to  spend 
and  that  he  is  not  an  active  consumer.  We 
have  seen  research  revealing  that  the  col¬ 
lege  population  has  $26  billion  discretion¬ 
ary  income  and  the  amount  is  rising.” 

Achee  and  Dickey  pointed  out  that 
newspapers  are  not  alone  in  competing 
for  that  income. 

“The  market  is  highly  fractionalized,” 
Dickey  said.  “Also  out  there  are  director¬ 
ies,  radio,  calendars  and  multi-media. 
But  we  have  found  that  90%  of  the  stu¬ 


dents  read  Ampersand  on  campuses 
where  it  circulates.  We  think  print  is  still 
the  most  effective  way  to  reach  these  con¬ 
sumers.” 

Achee,  who  is  publisher  of  Ampersand 
(Dickey  is  advertising  director)  believes 
that  newspapers  are  not  making  a  strong 
enough  effort  to  hook  the  18 — 24-year- 
olds.  He  declared,  “If  you  look  at  the 
way  newspapers  are  marketed  it’s  easy  to 
understand  why  they  don't  appeal  to 
young  readers.  Not  enough  attention  is 
paid  to  young  single  people.  All  market¬ 
ing  efforts  seem  to  be  directed  at  settled 
married  couples.  Why  don’t  newspapers 
put  racks  outside  apartment  houses 
where  most  singles  live?  And  why  not 
racks  outside  movie  houses,  fast  food 
chains  and  college  campuses?  That’s 
where  the  young  audience  is.” 

Achee  and  Dickey  are  far  from  content 
with  their  achievements.  They  said  they 
have  enough  college  papers  on  the  wait¬ 
ing  list  to  add  another  200,000  to  Amper¬ 
sand’s  circulation,  but  they  have  put  a 
limit  of  1 .4  million  on  circulation  on  the 
theory  that  beyond  that  point,  circulation 
on  smaller  campuses  becomes  less  cost- 
effective. 

But  they  remain  confident  about  the 
disposable  income  of  college  students. 

“I’ve  never  seen  it  drop,”  said  Achee. 
“It  just  goes  up  every  year.” 


4A  agencies  best 
minerity  students 

On  June  15,  BBDO  International  will 
host  a  reception  for  the  18  minority  stu¬ 
dents  participating  in  the  ninth  annual 
A. A. A. A.  Minority  Student  Fellowship 
Program. 

This  reception  will  mark  the  beginning 
of  Orientation  Week  during  which  mem¬ 
ber  agencies  will  share  their  views  on  va¬ 
rious  aspects  of  advertising  with  the  stu¬ 
dents. 

Sponsored  by  the  A. A. A. A.  Commit¬ 
tee  on  Equal  Employment  Opportunities, 
the  program  is  designed  to  provide  in¬ 
terns  with  a  realistic  job  experience  in  an 
advertising  agency.  It  is  hoped  that  such 
on-the-job  training  in  all  areas  of  advertis¬ 
ing  will  help  prepare  the  students  for  en¬ 
try-level  positions  in  the  agency  business. 

A  secondary  objective  of  the  program 
is  to  increase  the  awareness  of  the  adver¬ 
tising  agency  business  among  minority 
students. 

As  in  previous  years,  the  interns  will 
receive  a  weekly  salary  for  the  10- week 
program.  Dormitory  facilities  and  meal 
plans,  paid  for  by  the  participating  agen- 
cies,  will  be  provided  for  non¬ 
metropolitan  students. 
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Approaching  400,000  circulation 

Penna.  business  news 
covered  in  suppiement 


Pennsylvania  Economy,  a  monthly 
newspaper  supplement  started  by  the 
Greenshurg  (Pa.)  Tribune-Review  in 
October  1980,  is  approaching  400,000  cir¬ 
culation. 

The  32-page  supp,  printed  in  three  col¬ 
ors  on  newsprint,  is  distributed  in  12 
newspapers. 

The  publisher.  Statewide  Publications, 
expects  that  by  year's  end  circulation  will 
push  past  500,000. 

The  June  edition.  No.  9  in  the  supple¬ 
ment’s  young  life,  is  being  used  as  an 
insert  in  85,000  Pennsylvania-circulated 
copies  of  the  Sunday  (N.Y.)  News.  That 
is  the  country  edition  of  the  New  York 
Daily  News,  which  covers  the  entire  state 
at  newsstands. 

In  addition  to  its  “home”  newspaper 
printed  in  Greensburg,  about  30  miles 
east  of  Pittsburgh,  and  a  sister  newspap¬ 
er,  the  Sunday  Pennsylvanian,  (of  Leba¬ 
non,  20  miles  east  of  Harrisburg),  Eco¬ 
nomy  also  beefs  up  the  weekend  pack¬ 
ages  of  nine  other  newspapers  to  which  it 
is  sold  on  a  price-per-thousand  copies 
basis. 

June’s  edition  contains  nine  pages  of 
advertising,  the  publication’s  high  thus 
far,  much  of  it  full-page  size. 

The  news  hole  contains  a  mix  of 
“something  for  everyone”  features,  illus¬ 
trated  by  the  kind  of  photos,  cartoons, 
charts  and  catchy  layout  which  has  typi¬ 
fied  Economy  since  its  launch  last  fall  on 
just  over  100,000  circulation. 

The  editorial  concept  of  the  supp  since 
its  inception  has  revolved  around  the  pro¬ 
duction  of  a  business  news  package  writ¬ 
ten  for  all  newspaper  readers,  not  just  the 
regular  readers  of  business  and  financial 
pages. 

A  two-page  spread,  for  example,  on  the 
eastern  Pennsylvania  drought  is  balanced 
by  a  personality  piece  on  Andy  Russell, 
the  former  Pittsburgh  Steeler  all-pro  line¬ 
backer  who’s  now  an  investment  banker 
and  a  readily  recognized  name  in  western 
Pennsylvania. 

There’s  a  light  account  of  the  recession 
woes  of  waiters  and  waitresses  (people 
cut  down  on  their  tipping)  and  a  close-up 
of  energetic  Reading-based  department 
store  mogul,  Albert  Boscov.  Do  new 
businesses  get  off  the  ground  in  a  old 
industrial  state?  They  do;  witness  the 
Somerset  fish  bait  entrepreneur  who  cans 
his  little  wrigglies  and  sells  them  in  vend¬ 
ing  machines. 

Economy  is  printed  in  the  Tribune- 
Review’s  Greensburg  plant  on  that  news¬ 
paper’s  Goss  Metro  press  the  Tuesday 
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morning  preceding  the  weekend  of  dis¬ 
tribution.  From  Greensburg,  2()0-copy 
bundles  are  distributed  by  truck,  within 
hours,  to  all  other  Pennsylvania  news¬ 
papers  which  purchase  the  magazine  and 
insert  it  at  their  plants. 

They  are  scattered  in  a  band  from 
McKeesport  and  Monongahela,  just 
south  of  Pittsburgh,  through  Altoona, 
Lewistown,  Carlisle,  Pottstown,  Coates- 
ville  and  Lansdale  to  Norristown,  north¬ 
west  of  Philadelphia.  • 

Pennsylvania  Economy  has  made  no 
effort  to  sell  to  metropolitan  newspapers 
in  Philadelphia  or  Pittsburgh.  Rather,  it’s 
felt  that  the  magazine  gives  other  Penn¬ 
sylvania  newspapers  a  quality-quantity 
weekend  package  with  which  to  compete 
more  effectively  against  the  Pittsburgh- 
Philadelphia  metros.  The  supplement’s 
near-term  goal  is  to  insert  one  million 
copies  in  Pennsylvania’s  newspapers. 

Editorial  content  is  provided  by  staff 
writers  of  the  Tribune-Review  and  Sun¬ 
day  Pennsylvanian,  both  published  by 
Richard  M.  Scaife.  In  addition,  about  two 
dozen  freelance  correspondents,  includ¬ 
ing  some  staffers  on  client  newspapers, 
also  make  regular  and  significant  con¬ 
tributions  to  the  magazine. 

Tribune-Review  managing  editor 
George  Beidler,  city  editor  Frank  Myers 
and  business  editor  Jack  Markowitz  have 
provided  editorial  supervision  during 
Economy’s  start-up  year. 

One  impetus  to  the  founding  of  Eco¬ 
nomy  has  been  to  give  wider  circulation 
to  what  Tribune-Review  officials  believe 
to  be  the  quality  reporting  turned  out  by 
their  staff  and  those  of  other  Pennsylva¬ 
nia  newspapers. 

They  also  see  a  need  for  an  editorial 
watchdog  on  Pennsylvania’s  business  cli¬ 
mate  as  a  whole.  Laws,  taxes  and  regula¬ 
tions  of  considerable  importance, 
obviously,  come  out  of  the  capital  at  Har¬ 
risburg.  But  the  state  scene  is  scrutinized 
by  metropolitan  news  media  on  a  divided 
(if  not  conquered)  basis.  There  are  vir¬ 
tually  no  editorial  relationships  between 
Philadelphia  and  Pittsburgh  media.  In 
some  senses  it  is  “two  states”  or  even 
more,  considering  the  islolated  regional 
interests  of  Erie,  the  Scranton- Wilkes- 
Barre  anthracite  coal  area,  and  the  Pen- 
sylvania  Dutch  farm  country.  All  of  this  is 
potential  circulation  area  for  Pennsylva¬ 
nia  Economy,  and  officials  make  no  sec¬ 
ret  of  their  target  to  have  readers  in  every 
nook  and  cranny  of  the  Keystone  State. 

For  additional  information,  contact 
Dan  Martini,  vicepresident,  marketing 


NEW  SUPPLEMENT— Gannett  Co.. 
Inc.  will  test  a  Sunday  newspaper  sup¬ 
plement  for  children,  3  to  13,  and  pa¬ 
rents,  on  July  12.  Called,  The  Penny- 
whistle  Press,  will  be  tested  in  Camden, 
N.J.,  Wilmington,  Del.,  and  Westches- 
ter-Rockland,  N.Y.  Sunday  papers  with 
a  combined  circulation  of  4()0,(X)0.  The 
16-page,  full-color  tabloid,  features 
games,  news,  and  advice  column  for 
older  children  and  a  4-page  section  for 
younger  readers.  Reader  and  advertis¬ 
er  reaction  to  the  tests  will  help  decide 
whether  the  tabloid  will  be  distributed 
in  other  Gannett  papers  later.  Peter 
Pritchard  is  publisher  of  the  section 
which  has  a  staff  of  9  people  plus  con¬ 
tributors  from  other  Gannett  papers. 


and  sales,  (412-765-0999). 

High  desert  group 

Three  Southern  California  dailies,  Bar- 
stow  Desert  Dispatch ,  Lancaster  Ledger- 
Gazette  and  Victor  Valley  Press  have 
formed  a  group  for  the  sale  of  national 
advertising  in  the  high  desert,  reports 
John  L.  Daly,  Los  Angeles  manager  of 
Western  Dailies,  the  representative.  He 
said  the  30,000  paid  circulation  of  the 
group  will  enable  advertisers  to  cover  a 
“growing  area  regarded  as  a  ‘marketing 
entity’  with  a  discounted  rate  and  a  one- 
order,  one-bill.” 

Bogner  joins  K-R 

P.  Joseph  Bogner  is  joining  the  New 
York  saies  staff  of  Knight-Ridder  News¬ 
paper  Sales,  Inc.  as  food  classification 
manager,  it  was  announced  by  William 
O'Flaherty,  executive  vicepresident  and 
general  manager.  Bogner  was  with  Land- 
on  Associates,  Inc.  for  the  past  16  years 
where  he  was  New  York  field  sales  mana¬ 
ger  and  New  York  sales  manager.  He  is 
president  of  the  New  York  chapter  of  the 
Newspaper  Advertising  Sales  Associa¬ 
tion. 
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Ad  scene _ 

Adman  Stepien  chills  NBA  rivals 

Ted  Stepien,  owner  of  Nationwide 
Advertising,  is  one  of  the  nation’s  biggest 
spenders  in  classified  advertising. 

As  president  and  holder  of  the  controll- 
ing  interest  in  the  Cleveland  Cavaliers 
he’s  giving  his  fellow  NBA  team  owners 
fits  over  the  way  he  tosses  millions  at  ,,, 

talent. 

Stepien ,  who  founded  what  is  probably 
the  largest  independent  recruitment  ad  i 

agency  in  the  world  with  28  offices  in  the  1 

U.S.,  6  in  Canada  and  one  in  London,  has 
seen  virtually  all  his  major  recruitment 
agency  competitors  gobbled  up  by  top 
agencies  such  as  J.  Walter  Thompson, 

Doyle  Dane  Bembach,  Foote  Cone  Beld- 
ing,  etc.  Stepien,  despite  dollar  laden 
blandishments,  has  not  yielded. 

Nerve  center  for  his  agency  empire  is 
Cleveland  where  he  started  his  business 
which  has  been  running  so  smoothly  and 
successfully  that  in  recent  years  he  has 
been  able  to  get  out  to  the  ball  park  and 
the  basketball  courts  with  increasing  reg- 
ularity.  A  few  years  ago  he  obtained  an 
8%  interest  in  the  Cleveland  Indians  .  .  . 
a  long  way  from  controlling  interest. 

But,  when  he  stepped  into  the  pres¬ 
idency  of  the  Cavaliers  last  June  with  a 
majority  holding,  things  were  different.  Hisheadlii 
As  in  his  agency  business,  he  immediately  stars  to  co 
decided  that  the  name  of  the  game  is  “re-  by  a  realizi 
cruitment.’’  Cleveland 

As  Cleveland  Press  sports  columnist  another  k 
Bob  Dolgan  put  it  in  a  recent  piece ,  “  You  season  coi 
have  to  hand  it  to  Ted  Stepien.  No  owner  And  wh 
in  the  history  of  Cleveland  sports  has  maverick 
shown  as  much  willingness  to  spend  Dolgan  co 
money.  not  blame 

‘  ‘  Stepien  lost  a  reported  $3  million  with  ing  to  mal 

the  Cavaliers  last  season.  Yet  he  had  the  and  prove 
moxie  to  dip  into  his  personal  fortune  and  media  uni 
come  up  with  multi-million  dollar  offers  season.  A 
to  free  agents  Otis  Birdsong  of  Kansas  mind  can 
City  and  Jim  Edwards  of  Indiana  ...  It  when  you 
is  a  refreshing  change  for  Cleveland  fans  start  penr 
who  are  used  to  more  conservative  honestly  i 
moves  on  the  part  of  their  moguls.’’  Big  lea 

What  has  his  NBA  competitors  shaking  ownershif 
their  heads  is  not  the  $2.5  million  he’ll  add  enthusiasi 
to  the  Cavalier’s  payroll  for  just  three  ry  Walsh 
players.  Birdsong,  Scott  Wedman  and  organizati 
Edwards  but  the  fact  that  these  picks  are  professioi 
not  considered  the  very  top  talent.  “If  pien’s  Co 
there  was  one  topic  the  22  other  league  owner  of 
owners  were  concerned  with  as  they  ball,  a  m* 
came  together,’’  reported  the  Cleveland  Pitch  Lei 
Press  from  the  NBA  meeting  in  Cam-  boast  tale 
bridge.  Mass.,  “it  was  Stepien  and  the  fessional 
domino  effect  salaries  he  is  offering.’’  Walsh. 

A  front  page  story  in  the  Press  bore  a  Back  o 
banner  headline  on  June  6,  “Stepien:  I  Stepien  p 
Want  A  Winner.’’  The  piece  bylined  by  ularly  in  £ 
Bob  Schlesinger  noted  that  an  exclusive  tions  wit! 
interview  with  the  “colorful,  controver-  entertain: 
sial  Cavalier  chiefproduced  these  points:  bit  of  mi 


By  Dan  Lionel 


Ted  Stepien 


His  headline  making  offers  to  three  NBA 
stars  to  come  to  Cleveland  was  inspired 
by  a  realization  that  the  franchise,  vital  to 
Cleveland’s  prestige,  could  not  afford 
another  losing  season.  Another  losing 
season  could  cost  him  $4  million.’’ 

And  vvhile  his  fellow  moguls  regard  the 
maverick  owner  as  a  threat,  columnist 
Dolgan  comes  to  his  support.  “You  can¬ 
not  blame  him,”  he  writes.  “He  is  fight¬ 
ing  to  make  pro  basketball  survive  here 
and  prove  he  is  not  the  dolt  so  much  of  the 
media  unfairly  made  him  out  to  be  last 
season.  A  man  in  his  battling  frame  of 
mind  can  be  tough  to  beat  especially 
when  you  realize  he  had  the  acumen  to 
start  penniless  and  become  a  millionaire 
honestly  in  private  enterprise.” 

Big  league  baseball  and  basketball 
ownership  doesn’t  quite  fill  out  Stepien’s 
enthusiasm  for  sports.  According  to  Ter¬ 
ry  Walsh,  spokesman  for  the  Stepien 
organization,  last  year  his  boss  fielded  a 
professional  softball  team,  know  as  Ste¬ 
pien’s  Competitors,  and  this  year  he  is 
owner  of  Nationwide  Advertising  Soft- 
ball,  a  men’s  amateur  team  in  the  Slo- 
Pitch  League.  “Both  team  and  league 
boast  talent  equal  to  and  better  than  pro¬ 
fessional  softball  talent,”  according  to 
Walsh. 

Back  on  the  recruitment  agency  side, 
Stepien  plays  strictly  hardb£ill.  He  is  reg¬ 
ularly  in  attendance  at  ANCAM  Conven¬ 
tions  with  a  hospitality  suite  where  he 
entertains  visiting  CAMs  offering  them  a 
bit  of  mutually  beneficial  advice  with 


their  refreshments.  His  message,  over  the 
years  to  CAMs  is  to  make  local  recruit¬ 
ment  advertising  commissionable  to 
advertising  agencies.  He  also  has 
mounted  a  campaign  of  ads  which  appear 
regul£U'ly  in  ANCAM  Exchanges  urging 
CAMs  to  give  ad  agencies  a  volume  dis¬ 
count  on  help  wanted  space  and  urging 
management  of  newspapers  to  have 
CAMs  control  help  wanted  advertising 
whether  it  appears  in  classified  or  dis¬ 
play. 

“A  growing  number  of  papers,”  said 
Walsh,  “are  coming  around  to  Stepien’s 
viewpoint  because  they  realize  this  can 
mean  more  linage.” 


JWT  offers  film 
on  illiteracy 

“  .  .  .  About  20%  of  the  adults  in  the 
country  are  functionally  illiterate — or  in¬ 
competent — with  another  20%  not  much 
better  off.” 

So  says  a  special  audio-visual  presenta¬ 
tion  of  functional  illiteracy  developed  by 
J.  Walter  Thompson  Company. 

“Ten  years  ago  the  National  Assess¬ 
ment  of  Educational  Progress  estimated 
that  14%  of  the  young  adults  aged  26  to  35 
were  unable  to  decipher  a  simple  recipe 
for  making  English  muffins. 

“At  about  the  same  time,  James  E. 
Allen,  Jr.,  U.S.  Commissioner  of  Educa¬ 
tion,  estimated  that  one  out  of  every  four 
students  nationwide  has  significant  read¬ 
ing  deficiencies.  In  large  city  school  sys¬ 
tems  up  to  half  of  the  students  read  below 
expectations.” 

With  the  statistics  so  staggering,  J. 
Walter  Thompson  Company  and  the 
American  Association  of  Advertising 
Agencies  have  been  working  together  for 
some  time  to  try  to  alleviate  the  problem. 

In  1979,  the  AAAA  CONtact  Center  in 
Lincoln,  Nebraska  published  Reducing 
Functional  Illiteracy:  A  National  Guide 
To  Facilities  And  Services.  The  direc¬ 
tory,  which  was  revised  in  1980,  lists  over 
1,000  individuals  and  organizations 
across  the  country  that  offer  literacy 
programs. 

The  CONtact  Center  also  publishes  the 
written  word,  a  newsletter  devoted  to 
“promoting  communications  in  the  field 
of  functional  illiteracy.”  In  April,  1981 
alone,  the  AAAA  CONtact  Center 
answered  414  requests  in  27  states  and 
Canada.  Both  the  directory  and  the  news¬ 
letter  can  be  obtained  by  calling  Gary 
Hill,  president,  CONtact  Center,  (402) 
464-0682. 

Anyone  interested  in  borrowing  the  J. 
Walter  Thompson  slide  and  tape  pre¬ 
sentation  to  show  to  their  employees,  or 
local  business  and  community  groups, 
contact  Paula  Zielinski  at  AAAA  head¬ 
quarters  in  New  York. 
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NCAA  postpones  two 


national  sports 


The  National  Collegiate  Athletic  Asso¬ 
ciation  (NCAA)  has  postponed,  until  next 
year,  the  publication  of  two,  32-page, 
four  color  college  sport  supplements 
which  were  scheduled  to  be  distributed  in 
180  newspapers  this  August  and  Novem¬ 
ber  (E&P,  Sept.  13,  1980). 

In  a  letter  to  Universal  Press  Syndicate 
president  John  McMeel,  Wallace  Renfro 
of  the  NCAA  said,  “the  simple  truth  is 
that  the  time  required  to  develop  the  best 
network  of  newspapers  has  significantly 
deminished  the  lead  time  necessary  for 
advertisers  and  their  agencies  to  recon¬ 
struct  their  campaigns  to  include  the  col¬ 
lege  football  and  basketball  magazines. 

“In  order  to  provide  sufficient  time  for 
budgetary  planning  and  creative  ad  de¬ 
sign,  we  must  announce  a  delay  in  pub¬ 
lication  plans,”  Renfro  said. 

“As  demonstration  of  our  good  faith  to 
the  newspapers,  we  are  prepared  to  offer, 
without  charge,  all  of  the  editorial  mate¬ 
rial  planned  for  the  1981  edition  of  the 
college  football  magazine  to  those  news¬ 
papers  that  agreed  to  insert  the  publica¬ 
tion,”  he  added. 

“This  includes  a  national  cover  story,  a 
feature  and  roundup  for  each  of  six  re- 


supps 


gions,  statistical  information  and  pre¬ 
season  All- America  team  and  top  20  team 
selections  made  by  the  Football  Writers 
of  America.  In  addition,  all  Division  I 
schedules  will  be  provided  camera 
ready.” 

Renfro  said  the  “task  became  too 
mammoth  to  complete  in  one  year.  We 
hope  to  be  in  a  position  in  a  few  months  to 
announce  our  plans  for  1982.” 

In  a  letter  to  those  newspapers  that 
planned  to  distribute  the  supplements, 
McMeel  said  copy  and  schedules  would 
be  sent  to  them  by  July  13.  The  newspap¬ 
ers  can  make  whatever  use  they  want  of 
the  material. 

The  supplements  were  to  be  published 
by  College  Sports  Supplements,  Inc.,  a 
corporation  that  includes  six  organiza¬ 
tions  including  the  NCAA.  One  newspap¬ 
er  in  each  market  was  offered  the  exclu¬ 
sive  right  to  distribute  the  two  sup¬ 
plements  at  no  charge. 

Editorial  copy  for  the  supplements  was 
put  together  by  members  of  the  Football 
Writers  Association  of  America  and  the 
U.S.  Basketball  Writers  Association. 

National  advertising  was  sold  and  that 
money  was  to  go  toward  production  costs 


and  enable  the  supplements  to  be  offci’ed 
free  of  charge  to  newspapers.  The  goal  of 
the  project  was  to  get  college  sports  in¬ 
formation  into  as  many  homes  as  possi¬ 
ble.  It  was  not  immediately  known 
what  would  happen  to  those  who  had 
already  contracted  for  ads,  but  plans  call 
for  the  supplements  to  be  distributed  in 
1982  instead  of  this  year. 

Dave  Smith  jumps 
to  Dallas  News 

Dave  Smith,  sports  editor  of  the 
Washington  Star,  has  taken  the  position 
of  executive  sports  editor  of  the  Dallas 
Morning  News.  Smith  succeeds  Walter 
Robertson,  who  will  assume  a  new  post 
supervising  special  sports  projects, 
promotions  and  long-range  planning. 

Replacing  Smith  is  Gary  Hoenig,  34, 
graphics  editor  of  the  Star  since  March 
1980  and  a  former  assistant  to  the  sports 
editor  of  the  New  York  Times. 

Smith  was  sports  editor  of  the  Star 
since  1978.  Prior  to  that,  he  was  sports 
editor  of  the  Boston  Globe  from  1970- 
1978.  Hoenig  joined  the  Times  as  a  “mes¬ 
senger”  at  age  20  and  later  became  a  staff 
editor  of  the  paper’s  Sunday  Week  in  Re¬ 
view  section. 

Succeeding  Hoenig  as  Star  graphics 
editor  is  Linda  Searing,  31,  formerly  de¬ 
puty  metro  editor. 


Looking  for  the 
Nencken  spirit 
today 


The  H,  L.  Mencken  Writing  Award  honors 
distinguished  newspaper  writing  in  the  spirit 
and  tradition  of  Baltimore  Sun  journalist 
H.  L.  Mencken.  The  annual  award  recognizes 
originality,  vigor  and  significant  work  of 
outstanding  literary  quality. 
A  $2,500  cash  awau^d  and  a  certificate  of 
achievement  will  be  given  to  the  journalist 
whose  work  best  exemplifies  Mencken's  unique 

style. 


For  corrtplete  rules  and  entry  forms,  write: 

The  H.  L.  Nencken  Writing  Award 
'Itae  Baitimore  Sun 
501  North  Calvert  Street 
Baltimore,  Naryland  21202 
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Newspeople  in  the  news 


AAastromarino  Longer 

Frank  P.  Mastromarino  is  the  newly 
named  circulation  director  for  Tucson 
Newspapers,  Inc.,  and  will  direct  all  dis¬ 
tribution  operations  of  the  Arizona  Daily 
Star  and  the  Tucson  Citizen.  Before  join¬ 
ing  Tucson  Newspapers,  Mastromarino 
was  circulation  director  of  the  Fort  Myers 
News-Press  for  three  years  and  earlier 
circulation  director  of  the  Elmira  (N.Y.) 
Star-Gazette . 

*  *  * 

Paul  Lawrence  has  been  named  cir¬ 
culation  manager  for  the  Charlotte  (N.C.) 
Observer.  He  replaces  Tony  Pressley, 
who  has  resigned  to  pursue  private  busi¬ 
ness  interests.  Lawrence  Joined  Knight 
Publishing  Company,  pulisher  of  the 
Observer  and  the  Charlotte  News,  in  1977 
as  circulation  marketing  manager  and  in 
May,  1980,  was  named  city  circulation 
manager  of  the  Observer.  Earlier  he  was 
city  coordinator  for  the  Fort  Lauderdale 
News. 

*  *  « 

Robert  W.  Buroick,  San  Jose  Mer¬ 
cury  metropolitan  editor,  was  named  to 
the  new  position  of  assistant  to  Mercury 
News  executive  editor  Robert  D.  Ingle. 
Burdick  assumes  a  range  of  developmen¬ 
tal  and  adnunistrative  responsibilities,  in¬ 
cluding  budgeting,  personnel,  projects 
and  policy  formation  for  the  news  opera¬ 
tions  of  the  two  papers. 

Other  new  assignments  at  the  papers 
include: 

Patrick  Dillon,  assistant  metro  edi- 
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Burdick 

tor,  to  metropolitan  editor  of  the  morning 
Mercury. 

Boyd  Haight,  city  editor  of  the  after¬ 
noon  News,  to  chief  of  the  bureau  in 
northern  Santa  Clara  County. 

William  F.  Sunderland,  Mercury 
assistant  metro  editor,  to  replace  Haight 
as  city  editor  of  the  News. 

Sandra  R.  Reed,  assistant  metro  edi¬ 
tor,  to  deputy  metropolitan  editor  of  the 
Mercury. 

Robert  Ryan,  Washington  corres¬ 
pondent  in  the  Knight-Ridder  bureau  for 
the  three  Florida  newspapers,  to  the  Mer¬ 
cury  desk  in  July  as  government  editor. 

Mark  Saylor,  Mercury  reporter, 
joined  the  desk  as  an  assistant  metropoli¬ 
tan  editor. 

Karen  Klein,  assistant  city  editor  of 
the  Berkeley  Independent  and  Gazette, 
joins  the  Mercury  as  assistant  metropoli¬ 
tan  editor. 

*  *  ♦ 

Ralph  Langer  of  Everett,  Washing¬ 
ton,  has  been  appointed  managing  editor 
of  the  Dallas  Morning  News.  He  suc¬ 
ceeds  Terry  Walsh,  who  retired  last 
month  after  34  years  with  the  Morning 
News. 

Langer  was  editor  of  the  Everett 
Herald  from  1975  until  this  year  and 
managing  editor  of  the  Dayton  Journal 
Herald  for  seven. years  before  he  moved 
to  Everett. 

Langer  earlier  was  a  telegraph  and 
news  desk  editor  at  the  Detroit  Free 
Press,  managing  editor  of  the  Port 
Angeles  (Wash.)  Daily  News,  and  on  the 
staff  of  the  Grand  Haven  (Mich.)  Daily 
Tribune. 

8c  8c  8c 

Dr.  Randall  L.  Murray  was  elected 
head  of  the  journalism  department  at 
California  Polytechnic  State  University, 
San  Luis  Obispo.  Murray,  on  the  faculty 
since  1977,  has  served  as  acting  head  of 
the  department  since  September  of  1979. 

Previously  Murray  taught  at  Ohio  Uni¬ 
versity,  University  of  Minnesota,  and 
Morris  Harvey  College,  Charleston, 
West  Virginia  for  a  total  of  1 1  years. 


Lawrence  Royhab 

Ron  Royhab  is  the  newly  appointed 
managing  editor  of  the  El  Paso  Herald- 
Post,  succeeding  Bob  McBrinn,  who 
assumes  the  new  position  of  associate 
editor.  Royhab  moves  to  the  Herald-Post 
from  Washington,  D.C.,  where  he  was 
assistant  managing  editor  of  the  Scripps- 
Howard  News  Service.  He  joined  the 
Scripps-Howard  Ohio  bureau  in  Col¬ 
umbus  in  1969  and  also  worked  at  the 
Cincinnati  Post,  Cleveland  Press  and  as 
chief  of  the  Ohio  bureau  before  he  went  to 
Washington  to  become  night  editor  of  the 
news  service  and  subsequently  assistant 
managing  editor. 

McBrinn  will  be  in  charge  of  the  com¬ 
ment  pages  and  continue  his  column.  He 
has  been  with  the  Herald-Post  since  1967. 

In  additional  promotions,  Ray  San¬ 
chez,  executive  sports  editor,  was 
named  sports  editor,  succeeding  Bob 
Ingram,  who  retired.  A  fourth  promotion 
was  that  of  Ken  Flynn,  veteran  repor¬ 
ter,  to  assistant  city  editor. 

♦  *  * 

Frances  C.  Fernandes,  formerly 
city  editor  of  the  Glendale  (Calif.)  News- 
Press,  has  been  promoted  to  managing 
editor  of  the  Burbank  Daily  Review.  Both 
papers  belong  to  Glendale  Newspapers, 
Inc.,  part  of  Ingersoll  Publications. 

8(  8(  8c 

Recent  staff  changes  at  the  San  Fran¬ 
cisco  Examiner  include: 

Ron  Rodrigues,  opinion  page  editor 
of  the  Contra  Costa  (Calif.)  Times,  hired 
as  an  editorial  writer. 

Richard  Pensack,  general  assign¬ 
ment  and  business  reporter  for  the 
Newark  Star-Ledger,  joined  the  business 
staff. 

Jenifer  Foote,  formerly  of  the  Fre¬ 
mont  (Calif,)  Argus  reporting  staff,  was 
named  to  the  regional  staff. 

Cynthia  Robins,  reporter  in  the 
Scene  section,  is  the  paper’s  new  televi¬ 
sion  columnist.  She  replaces  Bill  Man- 
del,  who  became  the  new  general  col¬ 
umnist. 
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Cameron  Smith  has  been  appointed 
managing  editor  of  the  Toronto  Globe  and 
Mail,  replacing  Edward  Moser,  who  is 
moving  to  his  native  Alberta  to  publish 
his  own  weekly  newspaper. 

Smith  was  executive  editor  and 
directed  the  newspaper's  expansion  into 
a  national  edition  printed  in  Calgary  and 
Ottawa. 

Also,  Shirley  Sharzer  was  named 
associate  managing  editor.  Sharzer,  a  for¬ 
mer  assistant  dean  of  journalism  at  the 
University  of  Western  Ontario,  London, 
held  senior  editorial  positions  with  the 
defunct  Toronto  Telegram  and  The  Star 
before  joining  The  Globe  and  Mail  as 
assistant  managing  editor. 

tUf  ^  ilf 

James  E.  Dietz,  central  division  sales 
manager  of  the  Chicago  Tribune,  has 
been  named  sales  manager  of  the  Tri¬ 
bune’s  New  York  advertising  office.  Di¬ 
ane  Moore,  a  sales  representative  for  the 
central  division,  assumes  Dietz’s  former 
duties.  Dietz  replaces  Raymond  Cyrga- 
LIS,  who  was  named  general  advertising 
manager  of  the  New  York  Daily  News. 

*  *  * 

Max  Veale  is  newly  appointed  an 
account  group  supervisor  of  The  Com¬ 
munications  Group,  Boca  Raton.  Veale’s 
responsibilities  at  the  marketing  support, 
publicity  and  public  relations  firm  in¬ 
clude  direction  of  the  corporate  and  in¬ 
vestor  relations  program  for  publicly  held 
firms,  as  well  as  account  group  super¬ 
visor.  He  formerly  was  executive  busi¬ 
ness  editor  of  the  Miami  Herald.  Veale 
also  was  managing  editor  of  the  Boca 
Raton  News,  and  state  editor  and  politic¬ 
al  writer  for  the  Charlotte  News. 


VISITORS  FROM  CHINA— Executives 
of  the  People's  Doily,  Peking,  were 
greeted  in  Old  Greenwich,  Connecticut, 
by  A.G.  Reynolds,  executive  deputy 
chairman,  Bowater  China  Limited,  when 
the  group  arrived  for  a  tour  of  Bowater 
North  America  Corporation.  In  addition 
to  visiting  Bowater's  manufacturing  facili¬ 
ties,  the  group  visited  newspapers  and 
related  industry  in  New  York,  Washing¬ 
ton,  Chicago,  Los  Angeles  and  San  Fran¬ 
cisco  before  returning  to  Peking  June  25. 
From  left:  Shen  Ming  He,  foreign  editor; 
Reynolds;  Xu  Qian  Kang,  deputy  direc¬ 
tor-printing  plant;  Wu  Shu  Jian,  chief  of 
circulation  and  director  of  advertising; 
and  Guo  Wei,  secretary  general  and 
general  manager  of  People's  Daily. 
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Dennis  M.  Gardiner  was  named  cir¬ 
culation  director  of  the  Fort  Myers  (Fla.) 
News-Press.  Gardiner  was  circulation 
director  of  the  Marion  (Ind.)  Chronicle- 
Tribune  and  earlier  metro  circulation 
manager  of  the  Des  Moines  Register  & 
Tribune,  where  he  had  served  in  various 
circulation  capacities  from  1%9  until  last 
fall  when  he  joined  the  Marion  paper. 

Gardiner  succeeds  Frank  Mastro- 
MARINO,  who  transferred  to  circulation 
director  of  the  Tucson  Newspapers,  Inc. 

*  *  « 

Catherine  Kasemeyer,  purchasing 
agent  at  the  A.  S.  Abell  Company,  was 
elected  president  of  the  Newspaper  Pur¬ 
chasing  Management  Association,  Inc., 
replacing  Leo  A.  Dolan,  assistant  man¬ 
ager  for  procurement,  building  and  safety 
at  the  Philadelphia  Bulletin. 

Other  new  officers  are:  Ramsey  Alt¬ 
man,  Jr.,  Atlanta  Newspapers,  first 
vicepresident;  Charles  Bourke,  Bos¬ 
ton  Globe,  second  vicepresident;  David 
Stern,  Omaha  World-Herald,  secretary, 
and  William  Oat,  Hartford  (Conn.) 
Courant,  treasurer. 

* 

The  highest  honor  given  by  the  Uni¬ 
versity  of  Oklahoma — the  Distinguished 
Service  Citation — recently  was  confer¬ 
red  on  two  longtime  Oklahoma  news¬ 
men — Harold  R.  Belknap,  publisher  of 
the  Norman  Transcript,  and  James  C. 
Nance,  managing  editor  of  the  Purcell 
Register.  Nance  at  87  writes  editorials 
regularly  for  the  paper.  His  grandson, 
Tom  McCurdy,  is  publisher. 

*  *  * 

Joseph  F.  O’Rourke,  senior  program 
director  and  director  of  intra-company 
implementation  programs  for  the  Amer¬ 
ican  Management  Association,  was 
appointed  to  the  newly  created  post  of 
director  of  planning  and  management  de¬ 
velopment  for  the  Chicago  based  Tribune 
Company.  Prior  to  joining  the  AM  A  in 
1978,  O’Rourke  was  a  college  professor 
and  held  managerial  positions  in  several 
church  and  public  education  organiza¬ 
tions. 

*  *  * 

J.  Douglas  Goold  has  been 
appointed  news  editor  of  the  Edmonton 
(Alta.)  Journal.  He  replaces  Stephen 
Hume,  previously  named  editor  of  the 
Journal.  Goold  joined  the  Journal’s  edito¬ 
rial  board  in  1979  and  became  editor  when 
Andrew  Snaddon  was  named  publisher 
of  the  Medicine  Hat  (Alta.)  News. 

Also,  sports  editor  George  Ward, 
was  appointed  assistant  news  editor  and 
Marc  Horton,  editor  for  the  Journal’s 
Saturday  edition,  was  named  sports 
editor. 

* 

John  H.  Baum,  publisher  of  the  Har¬ 
risburg  (Pa.)  Patriot-News,  was  awarded 
the  1981  Communicator  of  the  Year 
Award  by  the  Catholic  Diocese  of  Harris¬ 
burg.  Baum  was  cited  for  his  contribution 
to  the  newspaper  industry  over  30  years. 


Walker  Speed 

ATLANTA  APPOINTMENTS— The  hu¬ 
man  resources  department  of  Atlanta 
Newspapers  was  reorganized  to  create  a 
new  division.  Newspaper  in  Educaton  and 
Employee  Services.  Thonras  S.  Speed, 
formerly  director  of  training,  will  head 
the  division  as  director  and  continues  to 
report  to  human  resources  director,  Ellen 
Gilbert.  Also,  Dr.  Gloria  P.  Walker  joins 
the  human  resources  department  as  man¬ 
ager  of  training  and  development.  Dr. 
Walker  moves  to  Atlanta  Newspapers 
from  Clark  College,  where  she  has  been 
director  of  the  mass  communications 
program  since  1976. 

Joe  D.  Link,  photo  editor  of  the  Ful¬ 
ton  (Mo.)  Kingdom  Daily  News,  was 
named  news  editor. 

*  *  * 

Louis  Sito.  operations  director  of  the 
Chicago  Sun-Times,  is  newly  named 
vicepresident  for  production.  Sito  started 
as  a  printer  with  the  newspaper  in  1964 
and  has  held  a  number  of  supervisory 
positions  since  1973. 

*  *  ♦ 

Floyd  Arpan,  professor  of  journalism 
at  Indiana  University  for  the  past  21 
years,  has  announced  his  retirement. 

♦  *  * 

John  W.  Madigan,  vicepresident  and 
chief  financial  officer  of  the  Chicago 
based  Tribune  Company,  has  been 
elected  executive  vicepresident.  Prior  to 
joining  the  Company  in  1975,  Madigan 
was  vicepresident  of  Salomon  Brothers. 

In  addition,  Paul  F.  Jock  II  has  been 
appointed  vicepresident-Iegal  affairs. 
Jock  had  been  a  partner  in  the  law  firm  of 
Kirkland  &  Ellis,  specializing  in  corpo¬ 
rate,  securities  and  banking  law. 

(Continued  on  page  22) 
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Newspeople 

(Continued  from  page  21) 


Wood  Land 


Richard  R.  Land,  with  the  Oakland 
Press,  Pontiac,  Michigan,  1 2  years,  was 
named  to  the  new  post  of  director  of 
operations.  Since  1 973,  Land  has  headed 
the  circulation  department.  Ronald  J. 
Wood  was  named  circulation  director  to 
succeed  Land.  Wood,  with  the  Oakland 
Press  since  1970,  recently  was  assistant 
circulation  director.  In  Land's  new  post, 
he  will  oversee  circulaton  and  all  produc¬ 
tion  operations.  Glenn  L.  Nelsey  con¬ 
tinues  as  production  manager. 

Howard  Whiting,  a  longtime  U.S. 
corporate  executive,  is  the  newly  named 
president  and  publisher  of  the  Phi¬ 
ladelphia  Journal.  The  tabloid’s  founder, 
Pierre  Peladeau,  will  reliquish  admi¬ 
nistrative  chores  on  the  Journal  but  re¬ 
main  chairman  of  the  board  and  chief  ex¬ 
ecutive  officer  of  Quebecor,  the  Journal’s 
parent  coippany. 

Whiting  joined  Quebecor  two  years  ago 
as  vicepresident  of  corporate  develop¬ 
ment  and  then  became  vicepresident  of 
the  English  Speaking  Newspaper  Divi¬ 
sion.  For  the  past  two  months,  he  super¬ 
vised  operations  at  the  Journal.  Previous¬ 
ly  he  was  in  executive  posts  with  Readers 
Digest  and  Proctor  and  Gamble. 
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William  F.  Asbury  has  been 
appointed  to  the  newly  created  position 
of  regional  director  for  Cordovan  Busi¬ 
ness  Journals.  A  resident  of  Seattle, 
which  remains  his  base  of  operations, 
Asbury  has  more  than  two  decades  of 
publishing  experience  and  from  1 975  until 
Joining  Cordovan,  he  was  editor  of  the 
Seattle  Post-Intelligencer. 

*  *  ♦ 

Garry  Bollard  joined  the  writing 
staff  for  Tulane  Unversity’s  University 
Relations,  the  publishing  house  of  the 
quarterly.  The  Tulanian,  New  Orleans. 
Boulard  is  a  former  reporter  for  several 
southern  newspapers. 

*  *  * 

Edward  Hymoff,  former  New  York 
newsman  and  wire  service  war  corres¬ 
pondent,  was  named  manager  of  editorial 
services  for  Arthur  D.  Little,  Inc.,  Cam¬ 
bridge,  Mass.  Hymoff  worked  for  the 
World  Telegram  and  Sun  and  for  Interna¬ 
tional  News  Service  in  Korea  and  also 
with  NBC-TV  as  executive  editor  and  for 
CBS  News  as  a  special  correspondent  in 
Russia. 

*  *  * 

Dexter  S.  Burnham,  general  mana¬ 
ger  and  managing  editor  of  the  Hartford 
Publications  Inc.,  Enfield,  Conn.,  has 
been  elected  a  director  of  the  North  Cen¬ 
tral  Connecticut  Chamber  of  Commerce. 

9(c  9|c  :<( 

Harlan  BRiDWELL,Br/c/gepor/(Tex.) 
Index  publisher,  is  the  newly  elected 
president  of  the  North  &  East  Texas 
Press  Association.  Others  chosen  are: 
Roy  Eaton,  Wise  County  Messenger,  first 
vicepresident;  Bill  Woodall,  Wood  Coun¬ 
ty  Democrat,  second  vicepresident; 
Mary  Crawford,  Denison  Herald,  secret¬ 
ary-treasurer;  Bill  Turner,  Atlanta 
Citizens  Journal,  chairman,  board  of 
directors. 

*  *  * 

Pete  Diaz  was  appointed  circulation 
marketing  manager  of  the  Philadelphia 
Bulletin.  Diaz  was  promotion  manager  of 
the  Burlington  County  (N.J.)  Times  and 
circulation  director  of  the  Lonsdale  (Pa.) 
Reporter  before  coming  to  the  Bulletin. 

«  9((  9tc 

Janet  McMillan  has  joined  the  Phi¬ 
ladelphia  Bulletin  suburban  news  staff. 
Previously  she  worked  at  the  Providence 
Journal-Bulletin  covering  news  and 
photo  assignments  throughout  the  state 
and  in  southeastern  Massachusetts. 

*  ♦  * 

Patricia  Harrison,  vicepresident,  E. 
Bruce  Harrison  Company,  was  installed 
as  president  of  the  Capital  Press  Women, 
Washington  affiliate  of  the  National  Fed¬ 
eration  of  Press  Women.  She  is  a  free¬ 
lance  writer  on  a  variety  of  subjects  and 
her  work  as  vicepresident  of  the  company 
headed  by  her  husband,  E.  Bruce  Har¬ 
rison,  involves  public  relations  program 
for  a  variety  of  clients  primarily  in  energy 
and  environment  areas. 


JOINS  NEW  YORK  NEWS— John  R. 
Parker  has  joined  the  New  York  Daily 
News  as  promotion  manager.  His  career 
spans  a  range  of  management  and  crea¬ 
tive  responsibilities  in  promotion,  mer¬ 
chandising,  and  marketing  as  well  as 
newspaper  reporting  and  editing.  Most 
recently  Parker  was  promotion  director 
for  Media  Three,  Inc.  He  has  worked  as  a 
sales  promotion  consultant,  as  interna¬ 
tional  promotion  director  of  Reader's 
Digest  and  as  marketing  and  sales  coordi¬ 
nator  for  the  National  Sugar  Refining 
Company.  Parker  also  served  as  manag¬ 
ing  editor  of  the  Federal  Times, 
Washington. 


Robert  P.  Roland  was  appointed  cir¬ 
culation  director  of  the  Buffalo  Courier- 
Express  with  immediate  responsibility  to 
assist  in  reorganization  of  the  circulation 
department.  Roland  was  circulation 
director  of  the  Macomb  Daily  in  sub¬ 
urban  Detroit.  He  held  circulation  man¬ 
agement  positions  with  Panax  Corpora¬ 
tion  in  Florida  and  Illinois. 

♦  *  * 

Karen  Wittmer,  manager  for  major  ad 
accounts  for  the  Detroit  Free  Press,  was 
named  assistant  advertising  director. 
Wittmer  has  been  with  the  paper  for 
several  years,  as  a  retail  and  national 
sales  representative. 

♦  *  ♦ 

Henry  Pawlowski,  art  director  for 
Florists’  Transworld  Delivery  Associa¬ 
tion,  joined  the  Detroit  News  as  creative 
supervisor  for  the  marketing  services  de¬ 
partment. 

*  *  * 

Flora  Lewis,  columnist  for  the  New 
York  Times,  was  awarded  an  honorary 
Doctor  of  Laws  degree  by  Princeton  Uni¬ 
versity  for  “equanimity,  precision,  re¬ 
sourcefulness  and  courage”  in  her  dis¬ 
patches  that  “have  combined  to  shape  a 
model  of  statesmanlike  journalism.” 

* 

Ricki  W.  Smith  was  named  general 
manager  of  Town  and  Country,  Penns- 
burg.  Pa.,  a  weekly,  succeeding  Leroy 
L.  Bergey,  who  is  retiring.  Smith  was  on 
the  advertising  staff  of  Public  Opinion, 
Chambersburg,  Pa.,  where  she  was  retail 
ad  manager  for  four  years. 
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Bad  weather 
makes  news 
in  Kansas 

By  Carla  Marie  Rupp 

Newspapers  in  Great  Bend  and  Lawr¬ 
ence  escaped  being  in  the  way  of  high 
waters  or  tornado  winds. 

Their  publishers  and  editors  are  proud 
of  the  exceptional  work  put  in  by  their 
staff  in  reaction  to  the  disasters. 

“I’m  glad  I  don’t  have  a  really  big  story 
to  tell  you.  We  came  through  with  flying 
colors.’’  This  was  the  first  response  from 
Bob  Werner,  publisher  of  the  Great  Bend 
(Kans.)  Tribune.  Over  70%  of  Great  Bend 
was  under  water  on  June  14  when  the 
flood  hit  Sunday  night,  but  the  Tribune 
building  was  “high  and  dry.” 

Flood  waters  reached  a  block  away  in 
either  direction  of  the  newspaper  but  the 
over  50-year-old  building  at  2012  Forest 
St.,  housing  the  Tribune,  was  built  on  a 
ridge,  the  only  high  place  in  town.  Great 
Bend  has  been  declared  a  national  disas¬ 
ter  area. 

Newsprint  damaged 

The  only  loss  to  the  Tribune  was  about 
300  rolls  of  newsprint  stored  in  a  ware¬ 
house  located  in  another  part  of  town  at 
10th  St.  and  Kansas.  “On  each  stack 
there  was  one  bad  roll  and  four  good 


ones,”  said  Werner. 

Delivery  of  the  Tribune  was  impossible 
on  Monday  and  Tuesday  (June  15  and  16) 
after  the  flood  because  all  roads  were 
closed.  “We  did  not  even  try  to  deliver. 
But  we  published  every  day  and  sold  in 
excess  of  500  copies  over  the  counter. 
Our  reporters  did  a  super  job.  Some  went 
out  in  boats,”  Werner  said. 

Except  for  the  approximately  50  home 
subscribers  residing  in  pockets  of  Great 
Bend  unable  to  be  reached,  the  Tribune — 
with  three  issues — went  out  on  the  regu¬ 
lar  routes  on  June  17.  By  the  following 
day,  deliverers  got  through  to  all  subscri¬ 
bers,  just  over  12,000. 

Because  an  embargo  was  placed  on 
movement  and  most  merchants  were 
closed,  there  were  no  advertising  sales 
the  first  few  days  of  the  flood.  “But  we 
surprisingly  gained  advertising  linage  that 
week  compared  to  the  same  week  a  year 
ago.  It  was  almost  business  as  usual,” 
said  Werner.  150  businesses  in  two  coun¬ 
ties  and  1 ,464  homes  are  damaged  by  the 
flood  waters. 

Publisher  Dolph  Simons  Jr.  said 
several  thousand  extra  copies  of  the  June 
18  Lawrence  Journal  World  were  printed 
with  its  “considerably  beefed-up  cover¬ 
age”  of  the  tornado  damage.  “We  didn’t 
print  nearly  enough,”  he  said. 

The  regular  run  is  around  20,000 
copies.  Newspapers  were  made  avail¬ 
able,  he  said,  to  everybody  in  the  most 
badly  damaged  areas  around  the  trailer 


park  and  K-mart  and  shopping  center 
area  to  “make  sure  they  all  had  a  compre¬ 
hensive  report,  whether  or  not  they  are 
subscribers.” 

The  Saturday  and  Sunday  papers  were 
each  jumped  by  two  pages  to  accommo¬ 
date  the  increased  coverage  of  the  torna¬ 
do  and  issues  were  with  color. 

Simons  complimented  the  25-person 
news  staff,  with  four  photographers,  for 
the  “superior  job.”  He  said  everybody 
“pitched  in  and  they’re  all  first  class.  We 
had  a  total  group  effort  at  the  Journal- 
World.  Our  people  did  an  extremely  thor¬ 
ough  job.  I’m  pleased  with  our  news¬ 
room.  I’m  very  proud  of  them.” 

News  staff  called  in 
Photographers  who  had  left  with  most 
of  the  rest  of  the  news  staff  about  5:30 
P.M.  got  in  their  cars  when  they  heard 
police  sirens  and  established  radio  con¬ 
tact  with  managing  editor  Bob  Nordyke, 
who  also  listened  in  the  office  to  the 
police  scanners.  After  Nordyke  made 
contact  with  photographer  Kent  Van 
Hoesen,  the  photographer  called  the  re¬ 
porters  to  come  back  to  work.  Van 
Hoesen  found  a  telephone  somewhere  in 
Lawrence  that  worked. 

The  desk  persons  Allan  Torrey,  news 
editor.  Bill  Mayer,  executive  editor  and 
Ralph  Gate,  general  manager,  joined 
Nordyke  between  8  and  9  P.M.  the  night 
of  the  tornado  to  put  together  a  skeleton 
outline  on  how  coverage  would  be  pre¬ 
sented  and  broken  down. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write: 
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Nation’s  newspapers 
may  see  end  of  negative 
era  with  advent  of 
KODAK  Projection 
Positive  Paper 


Make  prints  in  camera. 

Now,  newspaper  camera  operators 
can  make  direct-positive  prints  in  one 
step.  Kodak  Projection  Positive  Paper 
can  save  time,  save  money,  save  steps 
in  making  both  line  and  saeened 
prints. 

Less  than  half  the  cost 

When  you  use  Kodak  Projection  Posi¬ 
tive  Paper,  prints  cost  less  than  half  of 
what  they  would  using  conventional 
film  and  contact-printing  techniques. 
Done  twice  as  fiut 
Because  Projection  Positive  Paper 
eliminates  several  time-consuming 
processing  steps,  newspapers  can 
handle  prep  in  half  the  time,  and  meet 
deadlines  with  a  lot  less  worry. 

Even  withoot  reverse  optics. 


NOTHDIG  NEGATIVE. 
NOnTEIIIIIEDUTE. 

With  Kodak  Projection  Positive  Paper 
no  negatives  or  intermediates  are  in¬ 
volved.  In  a  single  step,  you  can 
go  from  continuous-tone  copy  to 
screened  prints.  In  minutes,  you  can 
have  line  shots,  mechanicals,  repro 
proofs,  type  galleys,  resized  artwork 
and  more. 


For  reverses.  For  the  same  one-step 
speed  in  producing  reverses,  Kodak 
Rapid  Paper  can  be  used.  Between  pos¬ 
itive-working  Kodak  Projection  Pos¬ 
itive  Paper  and  negative-working  Kodak 
Rapid  Paper,  you  can  handle  almost  all 
of  your  copy-prep  needs  right  in¬ 
camera.  And  both  papers  can  be  pro¬ 
cessed  quickly  in  equipment  designed 
for  processing  film  or  paper.  Kodak 
Rapid  Paper  can  also  be  used  to  make 
full-page,  contact  proofs  from  your 


Cameras  without  reversing  optics  can 
still  benefit  from  this  paper  v^en  mak¬ 
ing  screened  prints.  Simply  flop  the 
negative  in  the  enlarger  when  making 
the  continuous-tone  print.  It  Will  be 
laterally  reversed  and  in  the  right  ori¬ 
entation  for  screening. 

(Please  turn  to  next  page) 


final  negatives. 


PROCESS  CAMERA 


OR 

MECHANIZED  PROCESSOR 


HALF-TONE  FILM 


TRAY 


CONTACT  PAPER 


TRAY 


Kodak  inesents  a  graphic  I 

comparison  betweim  lira  coaveatm 
tochniquo  and  tho  cost-saving  tednUqne 
using  projection  positivo  papor. 
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CONTACT  SCREEN 

TRAY 

NEGATIVE 

CONTINUOUS-TONE 

ORIGINAL 


SCREENED 

NEGATIVE 
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MECHANIZED  PROCESSOR 
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PROCESS  CAMERA 
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REVERSING  OPTICS 


CONTINUOUS-TONE 

ORIGINAL 


MECHANIZED  PROCESSOR 


KODAK  PROJECTION  POSITIVE 
PAPER 


TUnk  positive  and 

cot  copy^ptep  costs  in  halt 

See  your  dealer  who  handles  Kodak 
graphic  arts  products,  or  send  this  coupon 
for  complete  information. 


Eastman  Kodak  Company 
343  State  Street 
Graphics  MaH^ets  Division 
Dept.  661B-AB 
Rochester.  N  Y.  14650 

Please  send  a  fiee  brochure  detailing  how  we  can  cut  copy* 
prep  costs  in  half  wHh  Kodmc  Prc^ction  Positive  Paper. 


ffigh  Oo^mL  Output  and  effidency  can  be 
increarsd  even  more  when  rolls  are  used 
in  a  camera  equipped  for  roll-film  hand¬ 
ling.  espedaDy  if  the  paper  feeds  directly 
into  a  rapid-access  processor  or  a  lith 
processor. 

Screened  Prints.  For  screened  prints  two 
exposures  are  usually  required:  a  main 
exposure  and  a  flash  exposure.  Because  it 
is  camera  speed,  this  paper  lends  itself  to 
fast  production  of  screened  prints  fiom 
continuous-tone  art. 

Une  Prints.  Line  prints  can  be  made 
directly  from  the  ori^al  line  art  or  galley 
type  in  a  process  camera  equipped  with 
reversing  optics.  Also  in  a  contad  frame, 
positive  proo&  can  be  made  from  film 
positives  and  negative  proofe  fiom  film 
negatives.  The  standard  vacuum-printing 
frame  and  a  point-source  light  offer  good 


dot-for-dot  capjabilities  with  Kodak  Pro¬ 
jection  Positive  Paper. 

AppBcations.  This  dired-positive  paper 
can  be  used  for  reproduction-quality 
screened  prints,  stats,  one-piece  me¬ 
chanicals  or  full-page  reproduction  proofe 
in  the  camera,  galleys  fiom  phototype¬ 
setting  film  and  paper,  conversions  ^m 
fine  to  coarse  screens,  resizing  type,  art 
etc. 

PlDCWlhlg  It  can  be  processed  in  rapid- 
access  or  conventional  lith-type  de¬ 
velopers  using  a  mechanized  processor 
or  a  tray.  Rolls  can  be  fed  directly  fiom 
camera  to  processor,  if  the  camera  is 
adapted  for  on-line  toll  transport. 

A  number  of  cameras  with  rever^g 
optics  are  available.  In  addition,  prismatic 
heads  for  vertical  and  horizontal  cameras 
are  also  available. 

*  Eastman  Kodak  Company.  1960 


EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

An  Overview 

53rd  ANPA  Production  Management  Conference 

By  Earl  Wilken  The  Telematique  “Family”  consists  of  saved  by  pagination  of  full  pages  and  out- 

four  distinct  product  groups:  Videotex-  putting  complete  text  pages. 

This  is  the  second  part  of  “An  Over-  :Teietel;  Electronic  Directory;  Mass  Fax  Ungaro  went  on  to  say  a  second  billion 
view”  of  the  53rd  Annual  ANPA  Produc-  and  Telewriter.  The  first  two  products  are  could  be  saved  by  eliminating  all  of  those 
tion  Management  Conference  held  in  more  properly  described  as  systems,  for  people,  steps  and  materials  now  neces- 
Atlantic  City,  N.J.  (June  6-10).  The  first  in  France  they  will  include  terminals,  sary  to  create  a  plate.  Thus,  he  said,  going 
part  ran  in  the  June  20th  issue.  communications,  concentrators,  compu-  from  computer-to-plate  has  the  potential 

The  overview  analyzes  not  only  the  ter  hardware  and  software.  to  save  two  billion  dollars  a  year  for  the 

perceptions  of  the  suppliers  to  the  news-  Teletel  is  an  interactive  videotex  sys-  industry. 

paper  industry  that  were  reflected  in  the  tern  which  combines  telephone,  televi-  PartoftherationaleforUngaro’sstate- 

diversity  and  nature  of  systems,  services  sion  screen  and  keyboard  to  provide  ex-  ment  on  savings  via  pagination,  came 

and  products  exhibited  but  also  the  change  of  text  and  graphic  material.  from  a  question  he  posed  to  newspaper 
perceptions  of  some  newspaper  execu-  The  Electronic  Directory,  which  in  executives  at  a  recent  API  seminar.  He 
fives  to  new  production  advances  and  the  addition  to  displaying  telephone  numbers  asked  the  executives  to  determine  the 
competing  media  that  were  reflected  in  on  the  screen  and  permits  access  to  yel-  cost  of  “composing”  their  largest  edition 
their  presentations  during  three  days  of  low-page  information,  has  the  capacity  to  of  the  week.  The  smallest  figure,  he 
workshop  and  general  sessions  under  the  link  into  Teletel  for  stock  reports,  weath-  stated,  was  nearly  $400  for  a  36-page  pap- 
conference  theme.  Game  Plan  ’81.  er  updates,  sports  results,  reservations  er  and  the  largest  was  more  than  $80,000 

Electronic  Systems  and  other  data.  for  a  Sunday  metro  paper  with  more  than 

The  “iron  printing  monsters”  that  put  A  major  contract  for  300,000  Electro-  350  pages.  Using  a  host  of  sources,  he 

ink  on  paper,  the  focal  point  of  this  year’s  Directory  terminals  is  about  to  be  arrived  at  the  two  and  one  half  billion 
exhibition,  have  never  been  considered  awarded  by  the  French  PTT  Administra-  dollar  figure. 

“glamorous”  by  most  newspaper  execu-  f'on  to  Alcatel  Electronique,  a  subsidiary  In  his  workshop  presentation  Ungaro 
fives.  Computer  systems,  the  “darlings  of  CIT- Alcatel  of  the  French  Compagine  told  the  attendees  to  forget  economics, 
and  bugaboos”  of  the  past,  are  now  well  Generale  d’Electricite  Group.  The  VDT  created  the  way  for  us  to  pro- 

established  and  accepted  by  the  industry  Because  of  the  magnitude  of  the  order,  duce  better  newspapers,  he  declared, 
as  integral  parts  of  the  daily  production  ^he  unit  price  is  approximately  $200.  and,  incidentally,  saved  us  money.  Then 
system.  Alcatel,  the  lowest  bidder,  was  chosen  as  he  stated,  pagination  offers  the  same 

This  year  suppliers  of  electronic  sys-  the  supplier  because  of  the  economies  of  advantages — and  some  of  the  same 
terns  exhibited  very  little  that  was  new.  scale  achieved  by  single  sourcing.  doubts  and  doubters.  The  doubts,  he 

No  breakthroughs  could  be  found.  The  The  Electronic  Directory  terminals  will  said,  were;  this  will  make  compositors 
excitement  and  glamour  of  past  electro-  distributed  by  the  PTT  (French  Tele-  out  of  editors;  this  will  kill  layout  creati- 
nic  systems  was  kept  alive  to  a  degree  phone  and  Telegraph)  to  residents  of  He  vity;  this  will  be  more  expensive  than  it’s 

with  demonstrations  of  full  page  pagina-  cf  Vilaine  in  western  France  as  part  of  the  worth.  Ungaro  then  said, “some  of  us  just 

tion  systems  with  graphics  and  some  national  program  to  replace  the  printed  never  learn.”  Pagination,  Ungaro  stated, 

without  graphics,  new  and  enhanced  white  and  yellow  telephone  directories.  will  be  for  the  editors,  production,  data 

front-end  systems,  electronic  library  re-  Following  a  198 1  pre-trial  with  1 500  ter-  processing  people  and  management  in  the 

trieval  systems,  an  electronic  advertising  minals,  the  full  270,000  terminal  trial  will  eighties  what  the  front-end  systems  were 

tracking  system  and  electronic  advertis-  open  in  He  et  Vilaine  at  the  beginning  of  in  the  seventies, 

ing  layout  or  dummy  systems.  19S2.  This  is  expected  to  lead  to  the  com-  Discussing  the  approaches  to  pagina- 

Electronic  or  digital  darkrooms  for  mencement  of  a  national  implementation  tion,  Ungaro  indicated  there  are  three 

metropolitan  newspapers  and  computer-  program  serving  a  total  of  30  million  broad  ranges  of  development.  They  are; 

to-plate  systems  are  yet  to  make  their  households  by  1992.  The  terminals,  passive,  no  interaction;  active  interac- 

debut  as  practical  operating  systems  on  which  are  being  distributed  free,  will  eli-  tion,  but  proportionate;  and  exact  repro- 

an  exhibit  floor.  This  is  for  the  future.  minate  the  expense  of  publishing  and  re-  duction  with  graphics  and  type  seen  on 

What  was  of  great  import  for  the  news-  vising  printed  directories.  the  page  as  they  actually  will  appear— 

paper  industry,  was  the  demonstration  of  Understanding  the  French  concept  of  some  call  this,  he  said,  a  form  of  “soft 
the  electronic  systems  of  “tomorrow”  Telematique  is  vital  to  all  U.S.  newspaper  typesetting.”  There  is  a  fourth  and  spe- 

from  France.  These  systems  were  on  executives.  Some  insight  to  this  program  cial  problem  approach  of  classified 

view  in  the  Intelmatique  exhibit.  was  provided  at  the  Intelmatique  exhibit.  pagination,  he  said. 

Intelmatique  is  the  international  Pagination  Systems  A  fifth  related  problem,  Ungaro  corn- 

marketing  arm  of  the  Telematique  The  chairman  of  the  Tuesday,  morning  mented,  is  graphics  and  ad  composition, 
program,  created  to  provide  general  (June  9)  workshop  session  on  Pagination  Should  they  be  part  of  the  news  text 

direction  to  the  worldwide  promotion  and  Systems,  Joseph  M.  Ungaro,  vicepresi-  pagination  system  or  should  they  be  re¬ 
marketing  of  French  telecommunications  dent  and  executive  editor,  Westchester  lated  systems? 

products.  Rockland  Newspapers  (WRN),  said  pro-  Reviewing  some  of  the  lessons  of  the 

Telematique  is  the  name  the  French  duction  costs  subject  to  being  eliminated  seventies,  Ungaro  said  the  industry 

have  given  to  their  national  program  to  in  the  years  ahead  totalled  in  his  con-  leamed  the  hard  way  from  the  mtroduc- 

bring  the  combined  advantages  of  compu-  servative  estimate,  two  and  one  half  bil-  front-end  systems.  Those  lessons 

ter  technology  and  telecommunications  lion  dollars  a  year  in  today’s  dollars.  Of  were:  the  industry  can  support  only  a  li- 

to  virtually  every  home  and  office  in  their  the  two  and  one  half  billion,  he  said  he  tnited  number  ofvendors  for  any  product; 

country.  estimated  one  billion  dollars  could  be  (Continued  on  page  32) 
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Hoberset  oKset  news  ink 


niakes  onr  advertisers  lookiaait.. 
and  that  makesns  look  great! 


Huberset  haspeen  specially  designed  to  give  us  the 
quickest  sSarlups  and  trouble  free  runs  every  time 


Our  newspaper  looks  great  only  when  we  use  the 
highest  quality  offset  news  ink.  That’s  why  we  use 
Huberset^  It  not  only  looks  great,  it  also  gives  us 
increasec^economy  with  less  paper  waste,  increased 
mileage  and  no  lost  press  time  due  to  ink  problems. 


Our  advertisers  expect  a  high  quality  product  from 
us.  And  with  Huberset  we  know  we  can  meet  the 
demand  every  time! 

When  you  match  Huberset’s  quality  and  consistency 
with  Huber’s  dependable  delivery  and  highly  skilled 
service  people,  you  have  all  the  reasons  why — Huberset 
is  the  smart  choice! 


Serving  the  entire  nation. 


For  further  information  contact: 

J.M.  Huber  Corp.,  Printing  Ink  Division 
Thornall  St.,  Edison,  N.J.  08837 
(201)  549-8600 


Electronic  publishing  seminar  set 
for  60  newspaper  executives 


The  American  Newspaper  Publishers 
Association  has  announced  an  “Electro¬ 
nic  Publishing  Seminar,”  to  be  held 
September  15-17,  at  the  Fairmont  Hotel 
in  Dallas,  Texas. 

In  the  announcement  to  ANPA  mem¬ 
ber  newspaper  executives,  Robert  G. 
Marbut,  chairman  of  the  ANPA  Telecom¬ 
munications  Committee,  and  president 
and  chief  executive  officer  of  Harte- 
Hanks  Communications,  said  this  was 
the  first  in  a  series  of  seminars  and  confer¬ 
ences  for  members  on  videotex  from  the 
newspaper  perspective. 

The  Electronic  Publishing  Seminar, 
Marbut  said,  has  been  planned  by  a  task 
force  of  the  Telecommunications  Com¬ 
mittee  so  that  ANPA  members  can  assess 
the  present  status  and  future  of  telecom¬ 
munications  and  what  it  means  for  their 
newspapers  and  markets. 

Enrollment  for  the  first  ANPA  Electro¬ 


nic  Publishing  Seminar  will  be  limited  to 
60  top  newspaper  executives  with  a 
$1,000  registration  fee. 

The  tentative  program  for  the  seminar, 
calls  for  an  overview  of  technology  and 
terminology  by  David  Simons,  president 
of  Digital  Video  Corp.,  on  Tuesday, 
September  15.  The  program  for  the  ba¬ 
lance  of  the  day  includes:  panel  presenta¬ 
tions  from  firms  currently  offering 
videotex  systems  and  equipment  to  news¬ 
paper  companies;  Douglas  R.  Watts,  leg¬ 
islative  counsel,  ANPA  speaking  on 
“Newspapers,  Telecommunications  and 
Public  Policy;”  and  an  afternoon  session 
on  newspapers’  experience  in  electronic 
publishing. 

The  Wednesday,  September  16,  morn¬ 
ing  session  begins  with  a  session  on  data¬ 
base  design  and  management.  The  other 
morning  session  will  have  comments  by 
firms  planning  or  now  providing  electro¬ 
nic  home  information  services  such  as 


banking  and  shopping  to  American  con¬ 
sumers. 

The  afternoon  sessions  will  cover  elec¬ 
tronic  distribution  systems  and  a  hands- 
on  demonstration  of  current  operating 
systems. 

On  Thursday,  September  17,  the  semi¬ 
nar  will  hear  about  future  scenarios  with 
guest  speaker  Gerald  Haslam,  director. 
Videotex  Services,  Southam,  Inc.  The 
morning  program  will  also  have  Christine 
D.  Urban,  president.  Urban  and  Associ¬ 
ates,  discussing  strategic  options  for 
newspapers  and  William  L.  Dunn, 
vicepresident  and  general  manager,  Dow 
Jones  &  Co. ,  giving  the  seminar  wrap-up. 

The  registration  fee  covers  tuition,  the 
opening  reception,  two  luncheons,  all 
seminar  materials  including  a  TRS-80 
Videotex  terminal  and  one  hour  of  access 
time  to  the  CompuServe  information 
system. 

For  additional  information  write  or  call 
Stephen  E.  Palmedo,  manager/ANPA 
training  services.  The  Newspaper  Cen¬ 
ter,  Box  17407,  Dulles  International  Air¬ 
port,  Washington,  D.C.  20041 


Rising  costs 
of  supplies  hits 
small  papers 

The  rising  costs  of  supplies  are  killing 
the  small  daily  and  weekly  newspaper. 

That’s  the  opinion  of  Don  Barnes,  Hen- 
ryetta  (Okla.)  Daily  Free-Lance  general 
manager,  and  the  feeling  of  most  daily 
newspaper  editors  and  publishers  in  the 
Sooner  state,  according  to  a  study  by  the 
University  of  Oklahoma  School  of  Jour¬ 
nalism. 

In  a  survey  of  35  Oklahoma  editors  and 
publishers,  22  (63%)  of  the  daily  chiefs 
said  that  “soaring  costs”  heads  the  list  of 
problems  plaguing  them  in  the  operation 
of  their  papers. 

The  other  13  respondents  listed  either 
personnel  shortages  or  poor  newsboy  re- 
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liability  as  their  biggest  problem.  Getting 
and  keeping  good  personnel,  especially 
reporters-writers,  was  high  on  the  “prob¬ 
lem  list”  of  most  of  the  35  editors/pub¬ 
lishers. 

“Inflation,  including  the  price  of  news¬ 
print,  chemicals  and  all  product  costs,  is 
eating  us  alive,”  said  Robert  K.  Gilmore, 
publisher  of  the  Alias  Times-Democrat. 
“Also,  it  is  almost  impossible  to  get 
trained  journalists,  thus  we  must  train  our 
own.  It  seems  that  the  journalists  all  want 
to  be  in  the  big  cities  with  the  bright  lights 
and  all  the  action,”  he  said. 

Barnes  echoed  Gilmore’s  sentiments. 
“For  the  newspaper  industry  to  stay 
ahead  of  inflation,  advertising  rates  have 
to  be  raised  which  usually  brings  an 
adverse  response  from  local  advertisers. 
Also,  good  people  are  hard  to  find,  but 
even  harder  to  keep.  Larger  operations 
can  offer  more  money,”  said  Barnes. 

Commenting  on  from  where  their  big¬ 
gest  competition  comes,  29  (90%)  of  the 
32  editors  responding  to  their  question 
listed  either  radio  or  television  as  their 
stiffest  competition. 

“Historically,  we  have  competed  with 
other  papers  in  our  circulation  territory, 
and  we  still  do,”  said  Phil  Dessauer,  man¬ 
aging  editor  of  the  Tulsa  Daily  World. 
“However,  it  would  be  a  mistake  not  to 
consider  television  as  a  competitor  be¬ 
cause  it  draws  a  certain  audience — espe¬ 
cially  as  television  news  departments  im¬ 
prove  and  enlarge  their  starffs,”  he  said. 

Ed  Darling  of  the  Duncan  Banner  re¬ 
ported  that  “local  news  competition  com¬ 
es  from  radio;  local  advertising  competi¬ 
tion  from  radio,  some  TV ;  and  circulation 
penetration  from  radio.” 

The  editors  and  publishers  were  asked 
if  they  felt  that  college  journalism  schools 


should  assume  a  critic’s  role  and  con¬ 
structively  criticize  newspapers.  “Yes,” 
said  25  (74%)  of  the  editors;  “no,”  said 
the  remaining  9  (26%).  One  did  not 
answer. 

“We’re  never  too  old  to  learn,”  said 
Jack  Willis,  managing  editor  of  the  Mus¬ 
kogee  Phoenix  and  Times  Democrat. 
“Continuing  education  is  ongoing  in  most 
of  our  newsrooms  and  there’s  no  reason 
J-schools  can’t  or  shouldn’t  help.  Stu¬ 
dents  may  learn  something  in  the  process. 
Besides,  the  press  constructively  criti¬ 
cizes  J-schools,”  said  Willis. 

Stan  Stamper  of  the  Hugo  Daily  News 
answered  “no”  saying  that  “I’m  con¬ 
cerned  that  unless  a  particular  paper  has 
requested  the  critique,  the  response 
might  be  misconstrued  or  embarassing  to 
the  paper.”  Stamper  added,  however, 
that  he  would  be  glad  to  have  a  running 
critique  of  the  Hugo  Daily  News. 

(Bill  Baxter  is  an  assistant  professor  of 
journalism  at  the  University  of  Oklahoma 
and  conducted  the  survey.) 

Donrey  daily  buys 
Sirs  System/22 

The  Pomona  (Calif.)  Progress  owned 
by  Donrey  Media,  has  purchased  a  Sys¬ 
tem/22  computer  system  from  System  In¬ 
tegrators,  Inc.  The  System  will  be  used 
for  editorial,  classified  and  display  adver¬ 
tising.  Classified  billing  software  is  in¬ 
cluded  in  the  package. 

The  system  will  provide  communica¬ 
tion  between  other  Donrey  properties  for 
exchange  of  editorial  copy  as  well  as 
transmission  of  copy  to  Associated  Press. 

The  system  is  scheduled  to  be  oper¬ 
ational  in  June. 
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PORT  RICHEY  facility  produces  three  Suncoast  regional  editians  for  the  St. 
Petersburg  (Fla.)  Times.  The  plant  cost  $6.5  million  including  new  offset 
press. 


$6.5  million  facility  prints 
3  Suncoast  regional  editions 


The  St.  Petersburg  (Fla.)  Times  has 
begun  printing  three  of  its  five  Suncoast 
regional  editions — the  Pasco  Times,  Her¬ 
nando  Times  and  Citrus  Times — in  a  new 
$6.S-million  facility,  situated  on  a  10-acre 
landscaped  site  in  Port  Richey,  about  50 
miles  north  of  its  main  printing  plant  in  St. 
Petersburg,  Florida. 

“What  we  have  built  here  could  be  con¬ 
sidered  a  model  for  an  outstanding  news¬ 
paper  plant,”  said  John  B.  Lake,  pub¬ 
lisher  for  The  Times  Publishing  Com¬ 
pany.  “It  is  laid  out  for  the  best  flow  of 
materials  needed  to  produce  a  newspap¬ 
er,  the  work  areas  are  bright  and  cheerful 
and  there’s  ample  room  for  anticipated 
growth.” 

In  June  1968,  the  St.  Petersburg  Times 
started  publishing  its  first  “regional”  edi¬ 
tion,  a  four-page,  weekly  tabloid  called 
the  Suncoast  Times.  From  that  modest 
beginning,  it  has  evolved  into  the  present 
Pasco  Times,  Hernando  Times  and  Citrus 
Times;  full-sized,  community  newspap¬ 
ers  with  a  complete  range  of  local  news 
and  sports,  editorials,  local  advertising 
and  public  service  programs. 

The  three  newspapers,  published 
seven  days  a  week,  have  a  combined  cir- 

Southam  selects 
Vax-11  /  780  computers 

Late  January  saw  the  delivery  of  the 
first  VAX- 11  /  780  computer  system  to 
Hamilton  (Ontario)  Spectator,  division 
of  Southam  Inc. 

Additional  VAX- 11  /  780  systems  are 
to  be  installed  in  the  next  2  'A  years.  Dual 
systems  are  tentatively  planned  for 
Southam’s  newspaper  divisions  in  Mon¬ 
treal,  Ottawa,  Vancouver,  Edmonton, 
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culation  of  over  37,000  and  are  delivered 
together  with  the  St.  Petersburg  Times. 
Similar  Clearwater  Times  and  Largo- 
Seminole  Times  regionals  serve  other  St. 
Petersburg  Times  circulation  areas. 

The  concept  of  “regional”  editions,  as 
perceived  by  the  St.  Petersburg  Times, 
has  been  studied  by  other  newspapers 
throughout  the  United  States. 

The  Times’  Port  Richey  complex  in¬ 
cludes  editorial,  circulation,  advertising 
and  administrative  offices;  a  100-seat 
community  meeting  room  available  free 
of  charge  to  civic  organizations;  a  circula¬ 
tion  substation  and  a  two-story  printing 
plant  with  a  $2. 2-million,  eight-unit  Goss 
Urbanite  offset  press  with  two  folders 
capable  of  printing  a  24-page  newspaper 
at  a  maximum  speed  of  50,000  per  hour. 

Regional  stories  are  transmitted  by 
computer  to  the  main  office  in  St.  Peters¬ 
burg.  Photographs  are  sent  there  via 
wirephoto. 

After  composing  the  regional  editions 
in  St.  Petersburg,  negatives  of  all  pages 
are  transported  by  car  to  the  Port  Richey 
plant  for  plating  and  printing. 


Calgary,  Hamilton  and  Windsor.  Other 
Southam  newspaper  divisions  in  North 
Bay,  Owen  Sound,  Sault  Ste.  Marie, 
Prince  George,  Medicine  Hat  and  Brant¬ 
ford  will  install  PDP-11  /  44  systems. 
Southam  plans  to  use  these  Digital  sys¬ 
tems  in  their  circulation,  financial 
accounting  and  advertising  application 
areas. 

Digital  Equipment  of  Canada  Limited 
is  Canada’s  largest  manufacturer  of  mini¬ 
computers  and  a  leader  in  timesharing 
systems. 


DJ  to  offer  database 
to  cable-tv  systems 

Dow  Jones  &  Co.  established  May  27, 
1981,  Dow  Jones  Cable  Information  Ser¬ 
vices  to  supply  the  Dow  Jones  database 
to  cable-television  systems. 

An  agreement  has  been  reached,  the 
company  said,  with  six  cable-tv  systems 
on  providing  the  service,  which  allows 
two-way  interactive  cable  subscribers  to 
call  up  information  from  the  Wall  Street 
Journal,  Barron’s,  and  the  Dow  Jones 
News  Service,  as  well  as  corporate  in¬ 
formation  and  economic  analysis.  The 
company  said  that  it  plans  to  offer  in¬ 
formation  from  local  newspapers,  trans¬ 
actional  services  with  local  banks  and 
stores,  and  other  information. 

The  six  cable  systems  that  will  take  the 
service  are  located  in  Bergen  County, 
N.J.;  Clearwater,  Fla.;  South  Pasadena, 
Calif. ;Lake wood,  Colo.;  Fort  Worth, 
Texas,  and  St.  Louis  County,  Mo.  The 
company  said  the  service  is  also  included 
in  pending  franchise  applications  in  seven 
other  locations. 

At  the  present  time  the  system  is  being 
offered  to  cable  subscribers  in  Highland 
Park  and  University  Park  of  Dallas, 
through  Sammons  Communications  Inc. 
In  addition,  Dow  Jones  said  it  would  in¬ 
clude  the  service  in  a  cable  system  it  will 
build  in  Princeton,  N.J.,  with  Prime 
Cable  Corp.  and  the  Princeton  Packet 
Group. 
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architect's  rendering  of  the  42,500  square  foot  multi-million  dollar 
building  for  Beckley  Newspapers  of  West  Virginia. 


Beckley  Newspapers  start  work 
on  multi-million  doilar  plant 


Beckley  Newspapers  Inc.,  publishers  Several  buildings  on  the  North  Kana- 
of  the  Beckley  (W.Va.)  Post-Herald  and  wha  Street  site  already  have  been  razed 
Raleigh  Register,  announced  ground  to  make  room  for  the  one-story  structure, 
work  started  in  June  on  a  42,500  square  loading  area  and  parking  lot. 
foot  multi-million  dollar  building  sche-  Connor  said  to  bring  Beckley  better 
duledforcompletion  in  the  spring  of  1982.  newspapers,  we  are  making  a  major  in- 
Charles  K.  Connor  Jr.,  president  and  vestment  in  a  modern  newspaper  plant, 
publisher,  said  a  new  Goss  Urbanite  “That  step,”  he  noted,  “would  not  be 
offset  press  had  been  ordered  and  will  taken,  particularly  in  such  a  shaky  year  of 
replace  the  present  press  that  is  almost  50  inflation  and  high  interest  rates,  without 
years  old.  the  confidence  that  the  city  and  the  region 


OPEN  HOUSE  set  for  12,200  square  foot  Kerrville  (Tex.)  Daily  Times 
plant  designed  with  tiltwall  construction. 


Plant  uses  concrete 
tiltwall  construction 

The  Kei  rville  (Tex.)  Daily  Times  plans 
to  hold  open  house  in  its  new  12,200- 
square  foot  newspaper  building  July  19, 
editor  and  publisher  Bill  Dozier  said. 

The  Kerrville  daily  moved  into  its  new 
home  at  429  Jefferson  Street,  three  blocks 
from  its  former  leased  quarters,  on  April 
12.  The  new  building,  of  tiltwall  concrete 
construction  with  aggregate  face,  was  de¬ 
signed  by  Houston  architect  Edgar  L. 
Muller  and  construction  was  supervised 
by  Kerrville  engineer  Lester  Whitton. 

The  contractor.  Sun  Belt  Construction 
Company  of  Austin,  completed  the  build¬ 
ing  exactly  on  schedule,  and  the  move 
was  made  over  the  April  12  weekend  as 
had  been  projected  three  months  ahead, 
Dozier  said.  “We  have  delayed  the  open 
house  to  allow  for  arrival  of  items  of  furni¬ 
ture  delayed  in  shipment,”  he  added. 
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The  Daily  Times  added  two  new  Goss 
Community  press  units  and  a  Goss  SC 
folder  with  overhead  former  to  its  pre¬ 
viously-owned  four  units  for  a  24-page 
capacity  press  with  great  color  and  sec¬ 
tion  flexibility. 

Also  added  were  a  silverless  Pyrofax 
platemaking  system  by  3M  Company; 
Kirk-Rudy  newspaper  inserting  machine 
and  other  circulation  equipment. 

The  Daily  Times’  Mycro-Tek  front-end 
system  received  a  seventh  terminal.  All 
production  areas  except  plate  room, 
pressroom  and  mail  room  are  carpeted, 
and  air  conditioning  is  zoned  for  economy 
of  operation. 

Low-wattage  recessed  lighting  was 
used  with  all  interior  walls  steel-studded 
and  Raco  system  partitions  that  can  be 
moved  easily  for  rearrangement  of  the 
interior  are  part  of  the  design. 

Construction  cost,  Dozier  said,  ran 
approximately  $31  per  square  foot. 


it  serves  have  a  fine  future  of  continuing 
growth  and  opportunity.  We  want  to  be  in 
the  middle  of  it  during  the  exciting 
eighties.” 

Denver  Design  Associates,  Connor 
stated,  a  Colorado  firm  which  specializes 
in  newspaper  plant  engineering,  has  de¬ 
veloped  a  contemporary  style  structure 
with  a  brick  exterior  and  pitch  roof  de¬ 
sign.  The  interior  plan  features  an  open 
office  area  with  counters  instead  of  walls 
separating  the  departments. 

Customers  entering  the  building  from  a 
parking  lot  adjoining  North  Kanawha 
Street  will  be  able  to  see  much  of  the 
newspaper’s  operation.  The  building  will 
house  the  BNI  administration,  business, 
editorial,  advertising,  composition,  data 
processing,  circulation,  platemaking, 
storage,  press  and  mailroom  facilities. 

A  railroad  siding,  which  will  be  en¬ 
closed  and  shielded  from  view  by  a  wall, 
will  provide  the  paper  with  access  to 
direct  newsprint  deliveries. 

The  newspaper  property  was  purch¬ 
ased  between  1969  and  1975  by  Beckley 
Newspapers.  The  building  site  was  part 
of  the  sale  of  Beckley  newspapers  to  Clay 
Communications  Inc.  of  Charleston  in 
1967. 

Connor  said  the  steel  for  the  new  build¬ 
ing  should  be  up  in  August  and  the  build¬ 
ing  could  be  under  roof  in  December. 
Main  contractor  for  the  project  is  Sum- 
wait  Construction  Co.  of  Columbia,  S.C. 

Group  works 
on  newspaper 
interior  design 

Mannschreck  Business  Interiors,  of  St. 
Joseph,  Mo.,  has  formed  a  design  group 
specializing  in  interior  design  for  the 
newspaper  industry. 

The  design  group  uses  basic  principles 
of  architectural  interior  design  to  over¬ 
come  specialized  problems  relating  to  the 
newspaper  office. 

The  overall  goal  of  any  design  is  to 
create  the  most  functional  environment 
for  the  type  of  work  being  performed. 
This  process  is  especially  complex  in  the 
newspaper  office,  the  company  said. 

Rapidly  changing  technologies  have 
created  the  need  for  specialized  lighting, 
functional  furniture,  and  a  better  under¬ 
standing  of  the  communications  and  pap¬ 
er  flow  problems  encountered  by  a  daily 
or  weekly  newspaper. 

“The  group  has  evolved  from  a  design 
project  we  completed  late  in  1979,”  said 
Craig  Mannschreck,  president.  “We  de¬ 
signed  and  co-ordinated  the  renovation  of 
the  editorial  facilities  at  the  St.  Joseph 
(Mo.)  News-Press  &  Gazette.  We  work¬ 
ed  extensively  to  overcome  special  prob¬ 
lems,  and  in  doing  so  created  techniques 
that  will  enhance  the  productivity  and 
efficiency  of  any  newspaper  office  using 
them..” 
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IF  YOU  PUBLISH  A  SYNDICATED  FEATURE  .  .  . 

you’re  listed  4  different  ways 
in  E&P’s  Syndicate  Directory 
.  .  .  published  July  25,  1981 

1  DIRECTORY  OF  SYNDICATES 

■  Alphabetical  list  with  officers’  names 

2  FEATURES  BY  CLASSIFICATION 

■  Subject  list  .  .  .  Astrology  to  Youth 

3  LIST  OF  FEATURE  TITLES 

■  By-lines,  syndicate  cross-reference 

4  DIRECTORY  OF  AUTHORS 

■  Title  and  syndicate  cross-reference 

Take  one  more 
.  .  .  your  own 
advertising  .  .  . 

FOR  DOUBLE  SALES  IMPACT! 

E&P’S  ANNUAL  SYNDICATE  DIRECTORY  offers  you  a  once-a-year  oppor¬ 
tunity  to  highlight  and  describe  your  features  as  no  other  advertising  medium 
can — reaching  your  best  prospects  not  just  on  a  one-time  basis,  but  all  year 
long,  whenever  they  have  feature  purchases  in  mind.  E&P  reaches  close  to 
100%  of  feature-buying  influences — 91%  of  daily  newspaper  publishers,  93% 
of  editors,  and  a  large  audience  of  other  executives  with  input  in  feature¬ 
buying  decisions  .  .  .  general  managers,  circulation  managers,  departmental 
editors  and  promotion  managers.  More  than  half  of  the  newspaper  execu¬ 
tives  who  read  E&P  syndicate  news  say  they  have  bought  features  after 
reading  about  them  in  Editor  &  Publisher. 

E&P  SYNDICATE  DIRECTORY  ADVERTISING  reaches  more  propects,  with 
more  information,  on  a  more  sustained  basis  than  any  other  advertising 
medium,  and  far  more  economically. 

ADVERTISING  DEADLINES 

Advertising  reservations:  July  8 
Advertising  copy:  July  10 

YOUR  MESSAGE  IS  100%  EFFECTIVE  IN  THE  E&P  SYNDICATE  DIRECTORY 
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DUAL  FUNCTIONS  —  New  Xerox  820  information  processor  con  be  used 
os  desktop  computer  or  word  processing  system,  or  both.  Basic  system,  at 
$2,995,  includes  display  screen,  microprocessor,  keyboard  unit  and  dual 
floppy  disk  storage.  Units  will  be  sold  through  stores,  dealers  and  distribu¬ 
tors,  os  well  os  the  company's  office  equipment  soles  force. 

Low-cost  workstation  functions  as 
word  processor/personai  computer 

A  low-cost  desktop  workstation  that  room  left  over.  The  equipment  includes  a 
can  be  used  as  a  word  processing  system,  display  screen,  separate  keyboard,  small 
a  business  computer,  or  both  was  demon-  disk  storage  unit,  and  optional  printer, 
strated  by  Xerox  Corporation  on  June  9,  Xerox  will  provide  the  operating  sys- 
in  New  York  City.  tern  software  for  the  820.  It  is  industry- 

Purchase  price  in  the  United  States  of  compatible  with  standard  desktop  com- 
the  basic  Xerox  820  information  proces-  puter  software  so  that  customers  may 
sor  is  $2,995.  An  optional  printer  and  soft-  choose  from  thousands  of  application 
ware  are  priced  separately.  The  units  will  programs  provided  by  hundreds  of  third- 
be  sold  through  Xerox  Stores,  other  retail  party  software  vendors.  Xerox  also  will 
outlets,  dealers  and  distributors,  as  well  supply  applications  programs, 
as  by  the  company’s  national  Office  Pro-  Current  Xerox  software  includes  word 
ducts  Division  sales  force.  processing,  CP/M,  Teletype  communica- 

The  820  also  can  be  connected  to  the  tions,  M  Basic-2,  Cobol  80,  M  Sort,  and 
company’s  Ethernet  local  area  com-  an  electronic  worksheet  package, 
munications  network  that  links  different  Ethernet  compatibilty  is  provided 
kinds  of  office  equipment  for  high-speed  through  the  previously  announced  Xerox 
exchange  of  information.  872/873  communications  servers.  The  820 

As  a  word  processor,  the  820  is  de-  can  also  use  the  Xerox  871  interactive 
signed  for  organizations  that  are  moving  communicatons  emulator  for  3270-mode 
up  from  typewriters  or  non-display  word  access  to  a  host  computer, 
processing  equipment  to  low-cost  display  Both  the  CP/M  operating  system  and 
systems.  As  a  desktop  computer,  it  is  3270  emulation  are  now  available  also  for 
intended  for  small  businesses  and  for  pro-  the  Xerox  860  information  processing 
fessionals  and  managers  in  larger  orga-  system. 

nizations.  The  820  display  and  processor  are 

The  same  equipment  can  be  used  for  housed  in  a  single  unit.  A  12-inch  screen 
either  function  by  ordering  the  appropri-  displays  white  characters  on  a  dark  back- 
ate  software,  programs  that  are  stored  on  ground  and  has  a  capacity  of  24  80- 
a  removable  magnetic  disk  and  control  character  lines.  The  screen  is  flicker-free 
the  machine’s  operation.  and  includes  a  control  for  the  operator  to 

A  complete  Xerox  820  system  can  be  adjust  brightness.  The  820  has  a  2.5  Mz 
placed  on  top  of  a  desk  with  working  microprocessor  with  64k  RAM  and  4k 
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ROM.  The  basic  system  includes  dual 
RS232  serial  ports,  one  for  the  printer  and 
one  for  communications.  Dual  parallel 
ports  are  also  standard. 

The  system  uses  a  96-character  ASCII 
keyboard  with  function  keys.  A  10-key 
numeric  keypad  is  included  for  conveni¬ 
ence  in  entering  statistical  information. 

Dual  5  '/4-inch  disk  drives  are  provided 
with  the  basic  system.  They  are  single¬ 
side,  single-density  and  can  store  92,000 
characters  of  data.  Optional  8-inch,  sing¬ 
le-side,  single-density  dual  drives  can 
store  250,000  characters. 

The  optional  printer  is  a  Xerox  630 
(daisywheel  Diablo)  that  provides  high 
quality  printing  bidirectionally  at  40  char¬ 
acters  per  second .  It  can  use  either  plastic 
or  metal  print  wheels  with  88,  92,  or  96 
characters  in  either  10  or  12  pitch.  A  non- 
Xerox  printer  can  be  used  through  the 
standard  RS232  interface. 

Operation  of  the  Xerox  820  requires 
either  the  word  processing  software, 
which  includes  an  operating  system,  or 
the  CP/M  operating  system.  Both  are 
priced  separately.  Use  of  CP/M  allows 
the  customer  to  buy  standard  business 
computer  application  programs  from 
Xerox  or  other  vendors. 


53rd  ANPA 

(Continued  from  page  26) 


the  vendors  tend  to  promise  more  than 
they  can  deliver;  vendors  must  design 
basic  systems  that  can  be  easily  modified 
to  the  needs  of  different  newspapers;  if 
you  want  a  system  individually  tailored  to 
your  newspaper,  be  prepared  for  much 
higher  costs  and  substantial  delay  in  im¬ 
plementation;  careful  thought  and  prepa¬ 
ration  to  handling  the  people  problems  is 
as  important  as  the  hardware  to  a  suc¬ 
cessful  introduction  of  any  new  tech¬ 
nology;  look  at  the  systems  with  open 
minds,  don’t  be  afraid  to  change  your 
newsroom  structure,  the  way  we  have 
done  things  in  the  past  doesn’t  necessari¬ 
ly  make  them  the  right  way  for  the  future; 
don’t  buy  less  system  than  you  need 
simply  to  make  the  cost  justification  fi¬ 
gures  look  extra  good,  the  upgrades  cost 
more  in  the  long  run  than  doing  it  right  the 
first  time;  editors  should  be  involved  and 
become  educated  about  the  future  direc¬ 
tion  of  their  papers,  editors  must  learn  to 
live  with  the  pagination  systems  just  as 
they  have  learned  to  live  with  front-end 
systems;  plan  ahead,  plan  for  pagination 
as  just  the  next  step  in  a  total  electronic 
newspaper;  don’t  be  afraid  of  change, 
front-end  systems  resulted  in  better 
newspapers,  so  will  pagination. 

The  third  part  of  “An  Overview”  of  the 
53rd  Annual  ANPA  Production  Manage¬ 
ment  Conference  will  appear  in  the  next 
issue  of  E&P. 

EDITOR  &  PUBLISHER  for  June  27.  1981 


Editors  held  negligent 
in  Cooke  story  hoax 


By  Lenora  Williamson 

The  1981  Pulitzer  Prize  controversy 
has  accomplished  the  journalistic  feat  of 
transforming  feature  stories  into  hard 
news. 

Debates  over  the  issues  involved  will 
flourish  until  November  20,  the  next 
scheduled  meeting  of  the  Pulitzer  Prize 
board,  which  has  declined  to  call  a  special 
session  to  consider  proliferating  sugges¬ 
tions  on  how  to  avoid  future  scandals. 

In  the  latest  chapter  of  the  controversy, 
the  National  News  Council  meeting  June 
1 1  and  12  in  New  York  City  handed  out  a 
supply  of  rebukes  to  reporters  and  editors 
and  in  particular  to  the  Washington  Post, 
which  was  found  “negligent  in  the  editing 
processes  that  preceded  publication”  of 
Janet  Cooke’s  “Jimmy’s  World,”  the  ini¬ 
tial  feature  prize  winner. 

The  council  action  statement  declared 
“a  lie  perpetrated  by  Janet  Cooke  pro¬ 
duced  a  monstrous  miscarriage  of  jour¬ 
nalism.” 

The  Post  was  praised  for  its  18,000- 
word  self-indictment  published  by 
week’s  end  after  the  Cooke  hoax  was  re¬ 
vealed,  with  the  council  noting  “the  man¬ 
ner  in  which  the  newspaper  reacted  was 
rare  in  journalism”  and  “an  impressive 
demonstration  of  a  newspaper’s  accept¬ 
ance  of  public  accountability.” 

The  council,  after  considering  staff  in¬ 
vestigation  of  complaints  against  one  of 
the  three  Village  Voice,  New  York,  arti¬ 
cles  that  eventually  won  the  feature  prize 
for  Teresa  Carpenter,  found  that  particu¬ 
lar  article  “to  have  been  marred  by  the 
over-use  of  unattributed  sources,  by  a 
writing  style  so  colored  and  imaginative 
as  to  blur  precise  meanings,  and  by  such 
reckless  and  speculative  construction  as 
to  result  in  profound  unfairness  to  the 
victim  of  a  demented  killer.” 

The  council  investigation  of  the  article 
on  the  murder  of  former  Congressman 
Allard  Lowenstein  by  a  former  student 
and  protege,  Dennis  Sweeney,  stemmed 
from  a  complaint  filed  by  Larry  Lowen¬ 
stein  of  New  York  City,  the  victim’s 
brother,  and  one  from  James  A.  Wech- 
sler.  New  York  Post  associate  editor  and 
columnist.  (E&P,  May  16) 

The  complaints  about  the  Voice  article 
were  found  warranted  by  a  1 3- 1  vote  on 
the  action  statement  which  commented: 

“Under  the  patterns  followed  on  most 
newspapers,  the  inclusion  of  many  critic¬ 
al  comments  about  an  individual’s  ac¬ 
tions  and  motivations  would  bring  re¬ 
quests  from  editors  for  further  investiga¬ 
tion  and  broader  interviewing  to  make 
certain  that  the  general  characterization 
being  drawn  was  well  founded.  There  is 
no  evidence  of  any  such  attempt  in  this 
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Village  Voice  story,  even  though  the 
council’s  research  promptly  brought 
forth  a  number  of  strongly  differing  view¬ 
points  and  flat  contradictions  from  indi¬ 
viduals  who  were  closely  associated  with 
Allard  Lowenstein  during  his  career. 

“Teresa  Carpenter  has  made  it  clear  she 
was  a  free-lancer  at  the  time  she  submit¬ 
ted  her  articles  and  has  said  that  because 
of  this  the  Voice  applied  stringent  check¬ 
ing  to  her  copy.  Despite  editor  David 
Schneiderman’s  reiteration  of  such 
checking  and  his  confidence  in  the  article, 
a  number  of  valid  challenges  have  arisen 
to  cast  doubt  on  the  story’s  accuracy  and 
its  depiction  of  Mr.  Lowenstein.  The 
council  is  further  disturbed  by  a  para¬ 
graph  that  reads  as  if  Ms.  Carpenter  had 
interviewed  Dennis  Sweeney  in  his  cell  at 
Rikers  Island  when  in  fact  she  had  not.” 

Chairman  Norman  E.  Isaacs  of  the 
council  abstained  in  the  Voice  vote  and 
the  sole  dissent  came  from  Ray  Miller, 
former  vicepresident  for  news  and  public 
affairs,  Channel  2,  Houston.  Miller  said: 
“I  would  have  to  be  convinced  that  Tere¬ 
sa  Carpenter  made  up  what  she  wrote 
before  I  could  agree  with  the  majority  that 
this  complaint  is  warranted.  I  am  not  con¬ 
vinced  that  she  did  and  I  cannot  assume 
that  she  did. 

“I  agree  that  her  use  of  unidentified 
sources  was  reckless,  but  this  practice  is 
unfortunately  very  widespread  and 
spreading.  Many  editors  today  appear  to 
believe  they  have  done  their  duty  when 
they  publish  or  broadcast  an  item  that 
says,  'Sources  say.  .  . 

The  council  undertook  its  investigation 
of  the  Cooke/Post  award  controversy 
upon  complaint  from  Professor  Samuel 
F.  Yette  and  nine  other  members  of  the 
Howard  University  journalism  faculty.  In 
assessing  the  complaint,  the  council 
noted  it  was  evaluating  the  conduct  of  a 
news  organization  which  has  already  ack¬ 
nowledged  fault  and  apologized  editor¬ 
ially. 

The  council  said  nothing  discovered  in 
interviews  by  council  representatives 
with  24  members  at  all  levels  of  the  Post 
organization  raised  any  suggestion  that 
any  derogatory  information  was  soft- 
pedaled  or  covered  up  in  the  Post 
ombudsman  Bill  Green’s  published  re¬ 
port. 

The  action  statement,  by  15-2  vote, 
also  passed  on  individual  charges  in  the 
complaint  and  said  the  council  felt  obli¬ 
gated  to  note  some  lessons  the  case 
underscores  for  journalism  generally. 

“No  evidence  was  found  to  sustain  the 
charge  that  Miss  Cooke  had  been  forced 
into  hiding  and  muzzled  by  the  Post.”  the 
Council  said.  “The  one  statement  she  has 


made  to  The  Council  is  that  her  current 
refusal  to  discuss  the  case  represents  a 
personal  decision  made  of  her  own  free 
will.  Unwarranted. 

“No  evidence  was  found  to  sustain  the 
charge  that  Miss  Cooke  had  'the  sure¬ 
handed  assistance  of  top  management’  in 
perpetrating  her  fraud  and  rigging  the 
Pulitzer  award  process  to  win  her  prize. 
Unwarranted. 

“The  council  found  no  evidence  that 
Miss  Cooke  did  not  write  the  story  sub¬ 
stantially  herself.  Unwarranted. 

“The  Council  finds  warranted  the 
charge  that  Post  editors  were  negligent  in 
failing  to  challenge  and  investigate  the 
validity  of  the  story,  especially  when 
doubts  were  expressed,  first  by  the  out¬ 
side  community  and  then  increasingly 
from  within  its  own  staff. 

“The  evidence  does  not  support  the 
charge  that  this  failure  was  malicious. 
Unwarranted. 

“The  council  finds  unwarranted  the 
charge  that  Post  editors  knowlingly  re¬ 
commended  a  false  story  for  the  Pulitzer 
Prize,  but  this  is  not  to  say  they  were 
blameless  in  proceeding  with  the  submis¬ 
sion  despite  the  doubts  at  least  two  of 
them  say  they  were  beginning  to  feel  on 
the  basis  of  questions  raised  by  staff 
members. 

“The  imputation  that  the  Post  manipu¬ 
lated  the  Pulitzer  award  process  to  insure 
a  prize  for  Miss  Cooke  and  'Jimmy's 
World’  is  found  unwarranted.  No  evi¬ 
dence  gathered  by  the  council  supports 
this  suggestion  and  it  is  explicitly  denied 
by  members  of  the  Pulitzer  Board. 

“The  Post  damaged  journalism  and  the 
Washington  community  by  the  failures 
which  it  has  acknowledged  in  such  inter¬ 
nal  matters  as  making  clear  the  responsi¬ 
bilities  of  editors,  checking  credentials 
and  cautioning  beginners  against  the 
potential  danger  of  competition  for  jour¬ 
nalistic  prizes  and  the  big-hit  story. 

''Neither  the  complaint  nor  the 
ombudsman’s  report  addressed  what  the 
council  believes  to  be  a  pivotal  issue  in 
this  case:  the  human  concern  that  a  jour¬ 
nalist  as  citizen  ought  to  have  for  an  8- 
year-old  child  whose  life  is  being  crimi¬ 
nally  endangered.  The  council’s  inves¬ 
tigation  shows  that  there  was  no  adequate 
discussion  among  Post  editors  of  a  ques¬ 
tion  that  admittedly  presents  an  uncom¬ 
fortable  dilemma  for  news  organiza¬ 
tions — whether  to  fulfill  their  obligation 
as  citizens  and  report  the  crime  to  the 
police  or  to  stand  on  the  principle  that  it  is 
the  journalist’s  obligation  to  publish  the 
story  to  call  attention  to  a  social  problem. 

“The  council  regrets  that  even  after  the 
story  was  published,  the  Post’s  editors 
failed  to  try  to  help  the  mortally  en¬ 
dangered  child  they  believed  to  exist. 

“The  council  also  found  that  the 
ombudsman’s  report  ignored  a  critical  fa¬ 
ilure  by  the  ombudsman  himself.  As  a 
bridge  between  the  Post  editors  on  one 
(Continued  on  page  34) 
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side  and  the  community  and  staff  on  the 
other,  it  was  his  responsibility  to  insist 
that  an  inquiry  be  made  early  on  when 
suspicion  that  Jimmy  was  not  real  was 
expressed  by  many  District  officials  and 
other  readers.  He  did  not.  Nor  did  he 
heed  concerns  of  some  Post  staff  mem¬ 
bers  about  the  truth  of  the  story  until  after 
Miss  Cooke’s  confession.” 

Appended  to  the  council’s  warranted/ 
unwarranted  specifics  of  the  case  were 
comments  distilled  from  a  council  survey 
of  more  than  30  editors,  who  attested  to 
the  depth  of  soul-searching  now  under¬ 
way  in  newsrooms  across  the  country. 

Among  the  editorial  suggestions  for  re¬ 
vitalization  of  better  journalistic  perform¬ 
ance  are: 

Checking  the  credentials  and  the  credi¬ 
bility  of  new  staff  members  and  appli¬ 
cants. 

Systematic  training  of  new  reporters. 
Ethics  and  accuracy  should  be  as  much  a 
concern  as  writing  style. 

Prompt,  conspicuous  public  admission 
of  error. 

Avoidance  of  the  fortress  mentality 
that  obstructs  acceptance  and  action  on 
valid  complaints. 

Avoidance  of  automatic  response  ab¬ 
out  where  to  draw  the  line  between 
citizen  responsibility  and  journalistic 
function  in  each  particular  case  when  a 
reporter  witnesses  a  crime,  especially 
one  where  lives  are  in  jeopardy. 

Greater  care  in  the  selection  of  editors 
and,  beyond  that,  training  for  those 
chosen  in  the  specific  attitudes  and  skills 
that  make  an  editor’s  job  different  from  a 
reporter’s. 

Insisting  on  minimal  use  of  unattri¬ 
buted  information. 

Making  invariable  the  right  and  duty  of 
editors  to  know  the  identity  of  confiden¬ 
tial  sources. 

Guarding  against  a  blurring  of  the  line 
between  fact  and  fancy.  Guarding  against 
such  techniques  of  the  New  Journalism 
and  docudrama  as  tampering  with  or  in¬ 
venting  quotes,  rearranging  events  and 
guessing  what  goes  on  in  the  recesses  of 
people’s  minds. 

Encouraging  two-way  trust  and  two- 
way  communication  between  editors  and 
reporters  by  fostering  an  atmosphere  of 
candor  and  cooperation,  not  competition 
carried  to  the  lengths  of  backbiting. 

Keeping  the  pursuit  of  prizes  from  be¬ 
coming  an  obsession  in  the  newsroom. 

Applying  inside  the  newsroom  the 
same  skepticism  that  journalists  apply  in 
reporting  on  the  world  outside. 

Council  members  concurring  on  the 
Post  story  complaint  were:  Elie  Abel,  Jef¬ 
frey  Bell,  Lucy  Wilson  Benson,  William 
H.  Brady,  Jr.,  Joan  Ganz  Cooney,  Midge 
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Decter,  Loren  F.  Ghiglione,  William  H. 
Hornby,  Norman  Isaacs,  Robert  C. 
Maynard,  Michael  E.  Pulitzer,  S.  William 
Scott,  Frank  Stanton,  Ernest  van  den 
Haag  and  Franklin  W.  Williams. 

Dissenting  were  Margo  Huston  and 
Ray  Miller. 

Denver  Post  editor  William  Hornby’s 
concurring  opinion,  with  Norman  Isaacs 
joining,  stated:  “The  overall  tone  of  the 
council’s  finding  suggests  that  the  major 
responsibility  for  the  Cooke  affair  lies 
with  negligent  editing  practices  at  the 
Washington  Post.  That  is  not  true.  Janet 
Cooke  was  the  principal  villain  in  this 
piece.  A  practiced  liar  can  shove  false¬ 
hoods  past  even  the  best  of  editors.  No 
one  can  quarrel  with  or  ignore  the  lessons 
for  improvement  of  editing  which  the 
council  abstracted  from  the  Cooke  affair, 
but  the  Washington  Post,  its  news  sys¬ 
tem,  and  its  reaction  to  the  fraud  once 
discovered,  deserve  more  respect  than 
the  council’s  summary  indicates.  The 
Janet  Cooke  ‘hoax’  was  an  aberration  in 
American  journalistic  practice,  and  the 
council’s  findings  should  not  be  taken  as 
implying  indirectly  that  normal  editing  at 
the  Post  or  most  other  American  news¬ 
papers  encourages  widespread  publica¬ 
tion  of  fabricated  stories.” 

Miller’s  dissent  stated:  “The  Janet 
Cooke  case  was  unfortunate.  The 
Washington  Post  took  the  appropriate  ac¬ 
tion. 

“I  am  not  sure  what  the  complainants’ 
motives  are  but  I  am  satisfied  their  com¬ 
plaint  is  totally  and  completely  unwar¬ 
ranted  in  all  its  aspects.” 

Huston  filed  her  dissent  statement:  “In 
my  opinion,  the  News  Council  wrongly 
exceeded  its  scope  by  taking  on  this  com¬ 
plaint  because,  as  the  majority  rightly 
states,  the  Washington  Post  had  already 
‘acknowledged  fault  and  apologized  edi¬ 
torially.’ 

“It  has  long  been  my  understanding 
that  the  News  Council’s  grievance  proce¬ 
dure  exists  primarily  as  a  recourse  for 
persons  who  (1)  feel  as  if  they’ve  been 
wronged  by  a  news  organization  and  (2) 
fail  to  get  an  adequate  response  from  that 
news  organization. 

“Instead  of  devoting  its  resources  to 
rehashing  a  journalistic  failure  that  has 
been  properly  addressed  by  the  offending 
news  organization,  the  News  Council 
should  attempt  to  resolve  more  of  the 
complaints  it  receives  against  those  news 
organizations  which  improperly  refuse  to 
re-examine  their  own  actions.  Then  the 
News  Council  would  more  adequately  be 
performing  its  vital  function  as  a  watch¬ 
dog  of  the  watchdog,  the  nation’s  news 
media.” 

Concurring  in  the  Village  Voice  com¬ 
plaint  case  were:  Abel,  Bell,  Brady, 
Cooney,  Decter,  Ghiglione,  Hornby, 
Huston,  Maynard,  Pulitzer,  Scott,  Stan¬ 
ton,  and  van  den  Haag.  Dissenting: 
Miller. 

David  Schneiderman  editor-in-chief  of 


the  Voice,  issued  a  statement  June  1 1 ,  in 
which  he  said  that  the  “staff  of  the  self- 
appointed  National  News  Council  with¬ 
held  from  its  analysis  to  its  own  board  the 
fact  that  Ms.  Carpenter’s  principal 
sources  corroborated  to  the  National 
News  Council’s  staff  the  material  that 
was  the  subject  of  the  complaint.” 

Schneiderman  also  said  that  consistent 
with  the  Voice’s  past  criticism  of  the 
council,  the  newspaper  declined  to  par¬ 
ticipate  in  the  investigation.  He  added, 
“The  obviously  partisan  and  irresponsi¬ 
ble  report  released  today  vindicates  that 
decision.  After  all  the  commotion,  the 
Village  Voice  remains  prouder  than  ever 
of  the  work  of  Ms.  Carpenter.” 

The  staff  report  to  the  council  on  the 
Pulitzer  Prizes  declared  that  the  “most 
lustrous  of  journalistic  awards”  suffered 
injury  in  public  and  professional  esteem 
as  a  by-product  of  the  feature  award  con¬ 
troversy. 

A  survey  of  15  voting  members  of  the 
Pulitzer  board  conducted  by  the  council 
indicated  they  have  an  “overwhelming 
belief’  that  some  changes  in  board  proce¬ 
dures  are  needed  “to  repair  the  damage” 
although  few  expressed  the  sense  of 
urgency  voiced  by  Thomas  Winship,  edi¬ 
tor  of  the  Boston  Globe. 

Winship,  in  a  letter  to  board  chairman, 
Joseph  Pulitzer,  Jr.,  editor  and  publisher 
of  the  St.  Louis  Post-Dispatch,  suggested 
that  the  board  is  “in  bigger  trouble  with 
the  public  and  our  peers  than  we  would 
like  to  admit.” 

Winship  championed  a  special  meeting 
of  the  board  to  consider  reform  of  the 
rules  but  Pulitzer  indicated  his  own  con¬ 
viction,  according  to  the  council  report, 
that  some  revisions  are  in  order  but  the 
wise  course  will  be  to  weigh  all  sugges¬ 
tions  from  inside  and  outside  journalism 
at  the  board’s  next  regular  meeting 
November  20  at  Columbia  University’s 
Graduate  School  of  Journalism. 

The  council  staff  report  said  that  “soul- 
searching  about  whether  to  withdraw 
from  the  Pulitzer  and  other  prize  competi- 
tions  has  been  continuous  at  the 
Washington  Post  as  part  of  the  top-to- 
bottom  re-examination  of  past  practice 
initiated  after  the  Janet  Cooke  bombshell. 

Ben  Bradlee,  Post  executive  editor, 
gave  the  council  staff  a  variety  of  re¬ 
sponses  when  asked  how  he  feels  about 
the  prizes  now,  ranging  “from  non¬ 
committal  to  profane.” 

Post  publisher  Donald  Graham  told  the 
council  he  disagreed  with  Post  ombuds¬ 
man  Bill  Green’s  observations  that  the 
scramble  for  prizes  had  become  “poiso¬ 
nous”  and  that  a  possible  remedy  might 
be  to  abandon  the  chase  for  such  recogni¬ 
tion. 

Graham  said,  “There  are  many  things 
at  the  Post  that  ought  to  be — and  I  hope 
will  be  improved — but  the  idea  that  this 
episode  casts  doubt  on  the  credibility  of 
prizes,  or  that  prizes  are  wrong,  strikes 
me  as  not  a  worthy  reaction  on  our  part.  ’  ’ 
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Editors  double  check 
hiring  procedures 


By  Pam  Robinson 

A  random  survey  shows  that  while 
many  editors  are  concerned  about  the 
Washington  Post's  lapse  in  the  hiring  of 
Janet  Cooke,  few  plan  any  changes  in 
their  own  hiring  practices. 

The  Post  had  to  return  a  Pulitzer  Prize 
for  a  story  written  by  Cooke  this  year 
after  she  admitted  fabricating  the  piece. 
She  was  questioned  about  the  article  after 
her  academic  credentials  were  challenged 
and  found  to  be  falsified. 

Many  editors  interviewed  claimed  con¬ 
fidence  in  their  ability  to  spot  discrepan¬ 
cies  between  resumes  and  actual  experi¬ 
ence.  Some  maintain  close  links  with  col¬ 
lege  professors  and  advisers  familiar  with 
a  prospective  employee’s  academic  re¬ 
cord.  Others  carefully  check  work  refer¬ 
ences.  Still  others  don’t  pay  much  atten¬ 
tion  to  college  credentials. 

And  some  organizations  are  moving 
cautiously  to  make  sure  they  don’t  en¬ 
counter  the  same  problems  as  the 
Washington  Post. 

Times  Mirror  Company  has  issued  a 
memo  to  its  subsidiaries,  reminding  man¬ 
agers  to  exercise  care  in  screening  em¬ 
ployees. 

“All  we  have  done  is  to  write  the  sub¬ 
sidiaries  and  say,  ‘If  you  are  not  now 
checking  employee  references  and  col¬ 
lege  degrees,  you  should  be,  and  please 
write  and  tell  us  what  you  are  doing’,’’ 
says  E.  Lynne  Pou,  manager  of  personnel 
services  for  Times  Mirror.  “There  are  no 
Times  Mirror  (hiring)  policies  as  such. 
Each  develops  its  own.  If  they  have  not 
been  checking  they  will  make  sure  to  do 
so  in  the  future.” 

At  the  Minneapolis  Tribune,  “We’ve 
talked  informally  to  reinforce  with  each 
other  that  we  use  references,  that  we  fol¬ 
low  through  when  we  hire  someone,” 
said  assistant  managing  editor  Steve 
Ronald.  He  says  a  low  turnover  rate 
allows  thorough  screening  of  prospective 
employees  when  a  vacancy  occurs. 

Some  newspapers  try  to  head  off  prob¬ 
lems  by  asking  for  masses  of  information 
well  before  the  interview  stage. 

“When  we  get  a  letter,”  says  Rich 
Oppel,  editor  of  the  Charlotte  Observer, 
“we  send  him  (the  applicant)  the  paper, 
and  ask  for  a  critique,  a  resume,  clips  and 
an  autobiographical  sketch  of  five  or  six 
pages,  and  references.  We  get  a  pretty 
good  picture  of  the  person.  References 
we’ve  always  checked.  We  don’t  check 
just  what’s  listed  but  others  that  seem 
logical.  We  try  to  be  careful  not  to  break 
confidences  (of  the  applicants). 

“Of  those  hired,  the  accuracy  rate  (of 

(Pam  Robinson  is  a  freelance  reporter.) 
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the  resume)  would  be  quite  high.  Of  all 
who  applied,  it  would  be  somewhat  low¬ 
er,”  he  says.  “The  general  honesty  and 
authenticity  rate  would  be  quite  high. 
When  there  is  some  conflict  between  the 
resume  and  interview,  and  research,  it’s 
less  conflict  of  explicit  fact  as  much  as  the 
resume  not  telling  all  we  need  to  know.” 

Oppel  is  one  of  many  editors  who  rates 
the  work  record  as  much  more  important 
than  college  credentials. 

So  does  Tim  Smith,  assistant  managing 
editor  of  the  Akron  (Ohio)  Beacon- 
Journal. 

“We  don’t  check,  ordinarily,  grades  in 
college.  If  someone  says  he’s  been  to 
Vassar  and  the  Sorbonne,  I’d  talk  to  him 
about  that.  If  he  claims  to  have  done 
something  ususual  in  college,  1  would  pay 
attention  to  that,  but  we  lean  on  experi¬ 
ence.  The  degree  doesn’t  make  that  much 
difference.  We  do  not  hire  rookies.  It’s 
far  more  important  where  they  have 
worked.” 

Smith  also  has  come  to  expect  certain 
kinds  of  presentations  from  job-seekers, 
which  he  doesn’t  criticize. 

“In  1971,  we  won  a  Pulitzer  for  Kent 
State.  An  awful  lot  of  people  worked  on 
that.  I  could  list  on  a  resume  that  I  was  a 
member  of  the  Pulitzer  Prize-winning 
team,  even  though  I  had  a  very,  very 
minor  role  to  play.  It  would  be  perfectly 
fair  game. 

“People  with  5  to  lO^'years  experience 
give  a  broadbrush  approach  (on  their  re¬ 
sumes).  People  with  a  couple  of  years 
experience  have  a  tendency  to  pump  up 
their  resumes.  It’s  been  my  experience 
that  the  (resume)  descriptions  cast  them 
in  the  most  favorable  light.  They’re 
allowed  to  put  on  the  best  possible  face.  I 
don’t  count  that  as  a  lie  or  misrepresenta¬ 
tion.  It’s  a  very  tough  job  market.” 

One  editor  who  does  place  a  particular 
value  on  the  veracity  of  listed  references 
and  credentials  is  Jim  Standard,  manag¬ 
ing  editor  of  the  Daily  Oklahoman. 

“We’re  not  all  that  concerned  with 
academic  background.  However,  it  does 
tell  you  a  lot  about  a  person’s  honesty.  If 
a  guy  came  in  and  told  us  he  dropped  out 
of  college  after  two  years,  and  had  a  good 
work  record,  chances  are  we’d  hire  him. 
If  he  told  us  he  had  an  M.A.  and  we 
checked  and  found  out  he  didn’t,  we 
wouldn’t.” 

Many  editors  agree  with  Oppel  that 
most  applicants  are  honest,  and  doubt 
there  is  much  difference  between  what 
they  list  on  resumes  and  their  actual  ex¬ 
perience. 

Mark  Murphy,  executive  editor  of  the 
Hartford  (Conn.)  Courant  since  March  1 , 
says,  “I  have  great  faith  in  what  people 


have  told  me.” 

If  resumes  of  employees  were  checked 
against  fact,  they’d  “be  pretty  damned 
close.  People  are  very  honest,”  he  says, 
and  adds  that  he  never  ran  into  problems 
in  hiring  while  metro  editor  of  the  Los 
Angeles  Times. 

But  he  thinks  the  Post  could  have  been 
much  more  careful. 

“I  can’t  believe  the  Post  asked  Toledo 
(Cooke’s  previous  employer)  about  her.  1 
sure  as  hell  would  have.  I  would  have 
found  out  a  helluva  lot  more.  They  simply 
couldn’t  have  checked  her  out.” 

Vem  Peyser  of  the  Arizona  Republic. 
and  Jim  Brown,  managing  editor  of  the 
Sandusky  (Ohio)  Register,  depend  on  a 
network  of  college  faculty  members  and 
advisers,  drawing  many  staffers  from  in¬ 
tern  programs,  and  say  they  have  no 
problems  with  falsification  as  a  result. 

And  while  many  editors  insist  on  doing 
the  newsroom  hiring,  some  are  finding 
personnel  departments  of  help  in  verify¬ 
ing  credentials. 

“Every  application  is  checked  out 
thoroughly  by  personnel,”  says  Al 
McCready,  managing  editor  of  the  Port¬ 
land  Oregonian.  “I  don’t  think  we  could 
have  been  caught.  Of  course,  every¬ 
body’s  going  to  be  doubly  careful  now. 
We’re  pretty  skeptical.” 

Ed  Wasserman,  city  editor  of  the  Cas¬ 
par  (V/yo.)  Star-Tribune,  agrees  with  the 
need  for  skepticism,  and  has  a  personal 
reason  for  being  disturbed  by  the  Cooke 
affair. 

“What  tees  me  off  is  that  I  really  do 
have  a  degree  from  the  Sorbonne,  and  if  I 
were  looking  for  a  job,  I  would  be  reluc¬ 
tant  to  put  it  down  on  a  resume,”  he  says. 

The  Star-Tribune,  while  not  specifical¬ 
ly  checking  academic  credentials  more 
carefully  than  before,  is  more  skeptical, 
he  says  of  interview  performance,  and 
more  inclined  to  follow  up  on  references. 

Oppel  of  the  Observer  sees  hiring  as  an 
extension  of  the  rules  of  news  gathering. 

“It’s  akin  to  being  a  reporter  or  edi¬ 
tor,”  he  says.  “It’s  skepticism.  Skeptic¬ 
ism  is  the  role.  Check  it  out.” 

Publisher  picked 
for  ICA  programs 

The  White  House  announced  June  12 
that  President  Reagan  intends  to  nomin¬ 
ate  John  Hughes  as  associate  director  for 
programs  of  the  United  States  Interna¬ 
tional  Communication  Agency. 

The  appointment  is  subject  to  con¬ 
firmation  by  the  United  States  Senate. 

Hughes  is  president  of  Hughes  News¬ 
papers  Inc.,  Orleans,  Mass.,  which  pub¬ 
lishes  several  weekly  newspapers  on 
Cape  Cod. 

He  is  a  former  editor  of  the  Christian 
Science  Monitor,  and  former  president  of 
the  American  Society  of  Newspaper  Edi¬ 
tors. 
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Tips  on  dealing  with 
press  offered  to  public 


A  coalition  of  national  media  groups 
and  a  Milwaukee  firm  that  produces  min¬ 
ing  and  manufacturing  tools  have  joined 
to  push  a  program  aimed  at  opening  lines 
of  communication  among  business,  the 
news  media  and  the  public. 

The  Media/Citizen  Dialogue  Program 
is  a  joint  project  of  Rexnord  Inc.  and  the 
First  Amendment  Congress.  The  latter  is 
a  coalition  of  12  media  groups  that  spon¬ 
sored  First  Amendment  Congresses  in 
Philadelphia  and  Williamsburg,  Va.  last 
year. 

During  a  press  conference  and  lun¬ 
cheon  in  Washington,  D.C.,  Rexnord 
officials  and  Jean  Otto,  chairwoman  of 
the  First  Amendment  Congress  board  of 
trustees,  introduced  a  booklet  titled, 
“When  I  See  or  Read  Something  in  the 
Media  that  I  Don’t  Like  ...  I  Don’t 
Know  How  to  Tell  Them  How  I  Feel.” 

The  booklet  includes  responses  and 
tips  from  several  prominent  journalists 
interviewed  to  determine  how  they  think 
citizens  can  have  a  positive  influence  on 
news  media  organizations. 

The  booklet  includes  a  “media  quiz”  to 
test  a  reader’s  initial  knowledge  of  how 
news  organizations  actually  work.  And  a 
series  of  pull-out  “action  sheets”  explain 
how  to  write  letters  to  editors,  how  to 
prepare  replies  to  broadcast  editorials, 
how  to  get  news  coverage  of  a  group’s 
activities,  how  to  complain  to  newspap¬ 
ers  and  other  areas  of  communication  be¬ 
tween  news  media  and  the  public. 

“This  booklet  in  somebody’s  hands 
approaching  an  editor  or  news  director 
could  be  a  valuable  start”  to  opening  up  a 
media  dialogue,  said  Otto,  the  op-ed  edi¬ 
tor  of  the  Milwaukee  Journal  and  former 
national  president  of  The  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi. 
“Let  this  booklet  be  a  guide  toward  build¬ 
ing  bridges,”  helping  convince  the  public 
“that  we  can  be  approached,  that  we’re 
not  arrogant  and  unreachable.” 

Robert  V.  Krikorian,  Rexnord’s  chair¬ 
man  and  chief  executive,  said  his  firm  de¬ 
cided  to  sponsor  a  program  to  open  a 
dialogue  with  the  media  because  “the 
only  thing  this  nation  sorely  needs  is  an 
increased  feeling  of  trust  among  our 
people  ...  I  believe  that  feeling  of  trust 
begins  with  good  communications.” 

Krikorian  said  the  business  community 
needs  to  rebuild  credibility  with  the  pub¬ 
lic  by  “cleaning  up  its  act”  and  perform¬ 
ing  responsibly  in  meeting  consumers’ 
needs.  News  media  groups,  he  said,  need 
"not  only  to  get  closer  to  the  people,  but 
let  the  people  get  closer  to  you.  And  we 
believe  the  Media/Citizen  Dialogue  is  a 
good  start.” 


Single  copies  of  the  Dialogue  kit,  in¬ 
cluding  the  booklet,  are  available  free  to 
individuals.  Quantity  requests  for  orga¬ 
nizations  will  be  filled  for  the  cost  of 
printing.  Request  copies  from  Rexnord 
Resource  Center,  200  Executive  Drive, 
Brookfield,  Wis.  53005. 

The  Media/Citizen  Dialogue  Program 
fits  into  a  series  of  efforts  begun  by  Rex¬ 
nord  five  years  ago  to  “encourage  in¬ 
volvement  of  all  citizens  in  helping  to 
solve  community  problems.” 

The  manufacturing  firm,  which  has 
17,000  employees  in  76  plants  worldwide, 
ran  afoul  of  Federal  Election  Commission 

33  seminars 
scheduled  by 
API  in  1981-82 

Newspapers  and  Telecommunications 
is  one  of  four  new  subject  areas  for  semi¬ 
nars  to  be  offered  by  the  American  Press 
Institute  in  its  1981-82  schedule. 

Leading  off  the  new  API  schedule  of  33 
seminars  with  a  one-week  session  Sept. 
13-18,  the  telecommunications  program 
will  focus  on  emerging  satellite  com¬ 
munications,  cable  television  and  video 
information  systems  and  their  effect  on 
newspapers. 

The  other  three  new  seminars  on  the 
API  schedule  for  1981-82  are: 

Reporting  the  Developing  Nations, 
Nov.  1-6,  to  discuss  coverage  of  emerging 
Third  World  nations,  and  to  examine  the 
movement  for  a  “new  world  information 
order;” 

Developing  Management  Skills,  Dec. 
6-11,  for  newspapers  under  75,000  cir¬ 
culation,  and  July  11-16  for  newspapers 
over  75,000  circulation,  to  cover  lead¬ 
ership  styles,  staff  development  and  man¬ 
agement  effectiveness; 

Coverage  of  Entertainment  and  the 
Arts,  April  18-23,  for  critics,  reviewers 
and  reporters  in  the  area  and  their  editors. 

The  complete  schedule  of  33  seminars 
is  the  most  ever  offered  in  one  year  by 
API,  which  is  supported  by  newspapers 
in  this  country  and  Canada  as  a  nonprofit 
training  center  for  experienced  managers 
and  employees. 

Founded  in  1946,  API  has  held  486 
seminars  covering  all  phases  of  newspap¬ 
er  operations — for  the  first  28  years,  at 
Columbia  University  in  New  York  and 
for  the  last  seven  years,  at  Reston,  Va.,  in 
the  Washington,  D.C.  suburbs.  Almost 
14,000  persons  have  attended  the  semi¬ 


regulations  restricting  political  contribu¬ 
tions  in  1979  as  it  prepared  for  a  public 
service  ad  campaign  before  the  1980  elec¬ 
tions  urging  citizens  to  exercise  their  right 
to  vote. 

In  August  1979,  the  elections  commis¬ 
sion,  voting  5  to  1 ,  decided  that  Rexnord 
use  of  corporate  funds  to  purchase  news¬ 
paper  ads  urging  citizens  to  register  and 
vote  would  be  illegal  under  the  Federal 
Election  Campaign  Act.  The  law  allows 
corporations  to  contribute  to  nonprofit 
organizations,  or  to  separate  political  ac¬ 
tion  committees,  but  forbids  using  corpo¬ 
rate  funds  to  contribute  directly  to  politic¬ 
al  efforts. 

Rexnord  officials  said  the  campaign 
law  was  not  intended  to  bar  an  ad  that 
says  simply:  “Please  register  and  vote  — 
Rexnord.”  The  firm  appealed,  and  the 
Elections  Commission  reversed  its  ruling 
in  May  1980. 


nars,  representing  1,060  daily  and  235 
weekly  newspapers. 

This  time  around,  seminars  on  Editing 
the  Weekly  Newspaper  (Jan.  24-29)  and 
Advertising  Executives  of  Weekly  News¬ 
papers  (Feb.  28-March  5)  will  be  open  to 
nominees  from  non-dailies.  The  other  31 
seminars  are  for  executives  and  staff 
members  from  dailies. 

The  rest  of  the  seminars  scheduled  fol¬ 
lows: 

Advertising  Executives  (for  newspap¬ 
ers  under  75.000  circulation).  Sept.  20-30; 
Picture  Editors  and  Chief  Photographers, 
Oct.  4-9;  Circulation  Managers.  Oct  4-14; 
Classified  Advertising  Managers.  Oct. 
11-21;  Journalism  Educators.  Oct.  25-30; 
Lifestyle  Section  Editors.  Nov.  8-18; 
Effective  Writing  and  Editing,  Nov.  15- 
20;  Managing  Editors  and  News  Editors 
(for  newspapers  over  50.000),  Nov.  29- 
Dec.  9;  The  Sunday  and  Weekend  News¬ 
paper,  Dec.  13-18;  Newspaper  Systems 
and  Data  Processing.  Jan.  3-8;  City  Edi¬ 
tors  (for  newspapers  under  75,000),  Jan. 
10-20;  Publishers  (for  newspapers  under 
50,000),  Jan.  17-22;  Business  and  Econo¬ 
mic  Coverage.  Jan  31 -Feb  5;  Circulation 
Managers,  Feb  7-17;  Editorial  Page  Edi¬ 
tors  and  Writers,  Feb  21 -March  3;  Prom¬ 
oting  the  Daily  Newspaper.  March  7-12; 
Management  and  Costs  (for  newspapers 
over  75,000),  March  14-24;  Executive 
Editors  and  Managing  Editors,  (for  news¬ 
papers  under  50,000),  March  28-April  7; 
Advertising  Executives  (for  newspapers 
over  75,000),  April  4-9;  Suburban  and 
Zoned  News  Coverage,  May  2-7;  Man¬ 
agement  and  Costs  (for  newspapers 
under  75,000),  June  6-16;  City  Editors 
(for  newspapers  over  75,000),  June  13-23; 
Copy  Desk  Chiefs  and  Wire  Editors,  June 
20-30;  Marketing  the  Daily  Newspaper, 
June  27-July  2  at  Stanford  University, 
Palo  Alto,  Calif 

Tuition  is  $575  for  nine-day  seminars 
and  $425  for  one-week  programs. 
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everybody’s  drunk,  nobody’s  paying  any  attention  to  things 
like  this,  reporters  are  not  inquisitive.’  So  I  got  a  suite  at  the 
Palmer  House,  we  called  a  meeting.  He  came,  there  were 
some  delays.  So  I  sent  word  out,  ‘What’s  the  delay?’  He  said, 
‘I’m  having  trouble  with  my  lawyers  in  New  York.’  So  I  said, 
‘Look,  Marshall,  I  don’t  know  anything  about  your  lawyers  in 
New  York  but  you  make  this  deal  today,  at  this  meeting,  or 
there’s  no  deal.’ 

He  went  out  and  came  back  and  said,  ‘It’s  ail  set.’  I  said, 
‘What’d  you  do?’  He  said,  ‘I  told  them  they  better  approve 
this  deal  or  they  would  lose  all  the  Field  business.’ 

So  that’s  how  we  made  the  deal. 

Q.  Before  you  got  into  the  ‘hardball  leagues’  of  the  big  cities 
you  owned  some  smaller  Ohio  papers,  is  that  right? 

A.  In  Springfield.  Gov.  Cox  owned  the  Springfield  News. 
We  had  the  Springfield  Sun,  which  was  a  morning  and  Sun¬ 
day.  My  father  had  bought  it  because  he  thought  it  would  fit  in 
with  his  statewide  political  ambitions.  It  never  made  any 
money.  So  I  hired  a  contractor,  loaded  up  about  a  dozen 
linotypes,  a  lot  of  newspaper  equipment,  engraving  stuff, 
supplies,  loaded  them  up  and  drove  them  down  to  Springfield. 
Passed  out  the  word  that  we’re  going  into  the  evening  field. 

Next  day  I  had  a  call  from  Gov.  Cox.  ‘Want  to  sell  the  Sun’ 
he  said.  1  said,  ‘I  don’t  know,  hadn’t  thought  much  about  it. 
Matter  of  fact  we  were  figuring  on  expanding.’  He  said,  ‘I 
don’t  think  there’s  room  for  both  of  us.’  I  said,  ‘You  think  you 
have  the  stronger  hand,’  and  he  said  yes.  I  said,  ‘Well,  we’ve 
got  some  resources.’  This  went  on,  finally  he  and  I  got 
together  and  he  said,  ‘Would  you  sell?’  and  I  said,  ‘Between 
old  friends,  in  deference  to  my  father,  we’d  consider  it.’  So  we 
sold  him  the  Sun. 

I  had  had  some  trouble  in  Springfield.  I  took  the  title  of 
editorial  director,  that’s  where  I  first  thought  of  it.  The  Klan 
was  very  strong  down  there  so  they  had  a  big  meeting.  1  was 
standing  out  in  front  of  the  hotel,  the  Klan  had  a  big  parade, 
and  some  guy  came  up  and  said,  ‘Take  off  your  hat.’  I  said, 
‘Yeah,  1  see  the  flag,  but  I  take  off  my  hat  when  it’s  carried  by 
the  right  people,  not  by  you  bums.  I  didn’t  take  it  off.  It’s  a 


London  weekly  sold 
to  Al  Smith  group 

London  (Ky.)  Sentinel-Echo,  for  106 
years  owned  by  the  Dyche  family,  was 
sold  to  Al  Smith  Communications. 

The  8,500-circulation  weekly  was  oper¬ 
ated  by  four  generations  of  the  Dyche 
family. 

Smith  said  he  plans  to  move  to  London 
when  his  duties  as  federal  co-chairman  of 
the  Appalachian  Regional  Commission  in 
Washington,  D.C.  are  concluded. 

The  sale  was  negotiated  by  Maurice  K. 
Henry,  newspaper  consultant. 

Other  newspapers  in  the  Smith  group 
are  two  in  Russellville,  Logan  Leader  and 
the  News  Democrat',  the  Cadiz  Record; 
Green  River  Republican  at  Morgantown; 
and  the  Grayson  County  News-Gazette  at 
Leitchfield. 


wonder  I  didn’t  get  bashed.  That’s  youth. 

Q.  After  you  sold  Springfield,  you  bought  a  smaller  paper  in 
Massilon,  Ohio? 

A.  That  was  owned  by  a  trio,  including  a  Jewish  gentleman 
named  Bernstein  ...  I  went  down  there,  heard  there  might 
be  some  interest  in  selling,  and  there  was.  So,  we  dickered 
around  on  price,  finally  this  Bernstein  said,  ‘Well,  we’re  only 
$10,000  apart.  By  the  way,  you  ever  shoot  dice?’ 

He  didn’t  know  that  I  won  a  bundle  in  the  Army  shooting 
dice.  So  1  put  it  in  here,  rattled  it,  knocked  out  an  “  11  ”  on  the 
first  roll.  So  I  picked  up  $10,000.  We  kept  that  paper  until  we 
bought  the  Miami  Tribune  from  Moe  (Moses)  Annenberg,  and 
we  traded  for  it. 

Q.  When  the  Knight  first  went  public  in  1%9  were  there  any 
changes  you  had  to  make  in  running  the  company  that  you 
hadn’t  anticipated? 

A.  I  don’t  think  there  were  any.  1  made  the  first  talk  at  the 
financial  security  analysts — the  last  talk  I  ever  made — I  was 
never  invited  again.  My  opening  line  was;  ‘Ladies  and  gentle¬ 
men,  1  do  not  intend  to  become  your  prisoner.’  I  told  them 
why.  1  said,  ‘As  long  as  I  have  anything  to  do  with  it  we  are 
going  to  run  the  papers,’  we  are  going  to  spend  money  some¬ 
times  that  they  wouldn’t  understand  why  we  were  spending  it, 
for  future  gains,  and  we  did  not  intend  to  be  regulated  or 
directed  by  them  in  any  respect. 

Q.  Are  you  concerned  about  the  life  expectancy  of  newspap¬ 
ers,  as  a  business? 

A.  Well,  I  think  I’d  rephrase  that.  I  think  I’m  concerned 
about  the  future  of  newspapers.  I’m  concerned  about  the  loss 
of  readership.  We,  Gannett,  other  companies  have  meetings, 
we  talk  about  our  financial  statements,  the  great  progress  we 
have  made,  how  everything’s  on  the  rise.  1  always  say,  ‘On 
the  rise  except  that  you’re  not  a  growth  industry  .  .  .  Show 
me  where  you’re  gaining  circulation?’  And  the  rates  are  high¬ 
er,  all  the  time,  and  the  type  is  smaller,  so  what  you’re  doing  is 
that  you’re  charging  the  reader  more  and  giving  him  less.  Is 
that  smart  merchandising?  I  don’t  think  so  .  .  . 

Understand,  1  hope  I  haven’t  given  you  the  impression  that 
I’m  bleak  on  the  prospects  ofjoumalism.  I’m  not.  1  think  it’s  a 
changing  profession.  I  think  it’s  still  rewarding  people  with 
talent  on  both  sides,  editorial  and  management.  1  don’t  think 
it’s  as  much  fun  as  it  used  to  be — 1  think  there  are  too  many 
considered  decisions  and  not  enough  emotional  decisions. 


^Sylvia 
Porter 


'^^’1  in  her  field  ... 

— Joins 

Universal  Press  Syndicate 

“Miss  Porter’s  regular  daily 
columns  are  always  fresh,  inform¬ 
ative,  up-to-date.  All  in  all,  she 
continues  to  be  tops  in  her  field.  ” 
— Murray  B.  Light,  Buffalo  Evening  News 

“You,  my  dear,  are  a  definite  asset 
to  the  field  of  journalism.  I  am 
delighted  to  be  one  among  many 
who  publish  your  column.” 

—Maxine  Carlson,  New  Castle  (Pa.)  News 


For  Samples  and  Rates  Contact: 
Universal  Press  Syndicate 
4400  Johnson  Dr.,  Fairway,  Kansas  66205 
(913)362-1523 
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“Too  much  to  read” 

New  York  Daily  News 
trims  themed  sections 


New  York  Daily  News  has  reduced  the 
editorial  content  of  its  five  themed  week¬ 
ly  sections  and  its  daily  Manhattan  sec¬ 
tion  to  reduce  costs. 

The  cost  cutting  moves  were  made  as 
assistant  managing  editor  Richard  Oliver 
replaced  Clay  Felker,  former  New  York 
magazine  editor,  as  editor  of  the  News’ 
Tonight  edition  (E&P,  June  20). 

James  Wieghart,  assistant  to  the  editor, 
said  Manhattan  was  cut  by  two  pages  in 
the  morning  editions  and  by  three  pages 
in  Tonight. 

Friday’s  Sports  Extra  was  trimmed  by 
two  pages  and  “ultimately  will  be  drop¬ 
ped  from  Tonight,’’  Wieghart  said.  “Our 
reader  surveys  are  showing  we’re  giving 
them  too  big  a  read  for  an  afternoon  pap¬ 
er,’’  he  said.  “They  (readers)  want  a 
streamlined,  quicker  read.” 

The  News’  four  other  themed  sections 
were  cut  by  one  page  each.  They  are 
Monday’s  1st  Person,  Tuesday’s  Getting 
Ahead,,  Wednesday’s  At  Home,  and 
Thursday’s  Style. 

The  News  is  revamping  its  Sunday  pap¬ 
er  “both  in  terms  of  organization  and 
reader  benefit,”  according  to  marketing 
director  Les  Bridges. 

Regarding  the  Sunday  changes. 
Bridges  said  News  editor  Michael  J. 
O’Neill  and  other  senior  editors  “have 
worked  up  some  intriguing  concepts.  (Ad 
director)  Art  Wible  has  come  up  with 
some  revenue  concepts.  Fm  working 
with  circulation.  In  the  next  two  or  three 
weeks  I’ll  be  spending  a  great  deal  of  time 
coordinating  some  of  these  ideas  and  de¬ 
veloping  a  cohesive  plan.”  He  would  not 
be  more  specific. 

He  emphasized  the  Sunday  changes 
will  “receive  the  major  focus”  of  the 
News’  promotion  efforts. 


Ruth  Clark  of  Yankelovich,  Skelley, 
and  White  is  conducting  research  for  the 
Sunday  papers.  Bridges  said.  Clark  did 
reader  research  during  the  planning 
stages  of  Tonight. 

Bridges  said  the  Daily  News  had  its 
first  year  to  year  circulation  increase 
since  1977  when  May’s  five  day  city  and 
suburb  figure  of  1.37  million  was  14,000 
ahead  of  the  same  month  in  1980.  Sunday 
News’  circulation  stands  at  1,996,000, 
which  is  down  from  2,202,000  in  1980  for 
the  same  March  to  March  period,  accord¬ 
ing  to  ABC  statement. 

“Tonight  has  helped  stabilize  daily  cir¬ 
culation,”  Bridges  said.  “It  helped  us  do 
what  we’ve  been  unable  to  do  for  four 
years.  It’s  been  a  valuable  building 
block.” 

Bridges  pointed  out  that  when  Tonight 
was  launched  in  August,  1980  the  News’ 
circulation  was  down  83,000.  Referring  to 
May’s  14,000  gain,  he  said,  “We’ve  had  a 
turnaround  of  97,000.” 

With  a  a  daily  circulation  of  around 
100,000,  Bridges  conceded  Tonight  has 
reached  only  half-way  to  its  intended  cir¬ 
culation  goal  of  200,000.  The  previous 
Night  Owl  edition  sold  80,0(X)  copies  with 
a  skeleton  staff. 

“It  was  a  more  difficult  job  than  we  had 
realized  to  change  reading  habits  in  the 
afternoon,”  Bridges  commented  in  ex¬ 
plaining  why  Tonight  fell  short  of  projec¬ 
tions. 

Bridges  added  that  Tonight  has 
achieved  its  goal  of  appealing  to  an  up¬ 
scale  audience. 

“The  profile  of  the  Tonight  reader  is 
very  much  the  college  educated,  higher 
income  professional  we  targeted,”  he 
said.  “What  Tonight  does  is  provide  a 
(Continued  on  page  39) 


No  fear 

(Continued  from  page  48) 

pects  technological  innovation  in  electro¬ 
nic  delivery  of  information  to  alter  the 
current  form  of  the  printed  Yellow  Pages. 
Tobias  said  in  response  to  a  question  from 
Senator  Howard  W.  Cannon  (D.-Nev.) 
Yellow  Pages’  advertisers  are  restricted 
to  information  that  will  remain  constant 
throughout  the  life  of  the  directory  be¬ 
cause  Yellow  Pages  information  “can 
only  be  collected  and  distributed  once  a 
year.” 

Distribution  of  the  “Yellow  Pages” 
electronically  with  a  home  computer  ter¬ 
minal  or  video  display  screen  substituting 
for  a  printed  directory  will  allow  custom¬ 
ers  to  get  around  that  “problem”  with  the 
existing  Yellow  Pages,  Tobias  said. 

Prodded  by  Canon,  Tobias  said  he  be¬ 
lieves  the  provisions  OK  S.898  allowing 
AT&T  to  provide  electronic  Yellow 
Pages  through  a  separate  subsidiary 
would  permit  customers  “to  include  in 
their  ads  whatever  they  might  choose  to 
include.”  Asked  later  by  Sen.  Slade  Gor¬ 
ton  (R.-Wash.)  if  the  Yellow  Pages  provi¬ 
sion  of  the  bill  is  “what  sticks  in  your 
craw,”  Marbut  replied  that  “the  term 
‘yellow  pages’  goes  exactly  to  that  adver¬ 
tising  that  department  store  runs  on  a  dai¬ 
ly  basis  .  .  .  that’s  a  long  way  from  what 
we  know  today  as  the  Yellow  Pages.” 

Under  the  most  sustained  questioning 
of  any  witness  during  the  S.898  hearings, 
Marbut  repeatedly  insisted  that  newspap¬ 
er  publishers  welcome  competition  for 
the  developing  electronic  advertising 
market  from  anyone  except  AT&T. 

Also  on  the  panel  of  witness  with  Mar¬ 
but  and  Tobias  was  James  M.  Batten, 
who  briefed  the  committee  on  the  prog¬ 
ress  of  the  viewdata  experiment  being 
conducted  by  Knight-Ridder  Newspap¬ 
ers  in  Coral  Cables,  Fla.,  Batten  is  senior 
vicepresident  of  Knight-Ridder. 

In  the  viewdata  test  the  newspaper  firm 
is  a  database,  which  AT&T  then  makes 
available  to  the  test  homes  through  its 
transmission  lines  and  special  video  ter¬ 
minals. 

Both  Marbut  and  Tobias  told  the  com¬ 
mittee  members  the  Florida  Viewdata 
test  represents  a  good  partnership- 

Chauvinist  of  the  Year 

Malcom  “Mac”  Borg,  chairman  of  the 
board  and  publisher  of  Bergen  ( N.J.)  Re¬ 
cord  finished  sixth  in  a  vote  by  a  group  of 
women  politicians  for  “Male  Chauvinist 
of  the  Year.”  The  results  were 
announced  at  a  dinner  attended  by  about 
500  women  and  men.  Borg  finished  in  the 
middle  of  a  pack  of  male  politicians  and 
current  and  former  county  executives.  In 
a  poll  conducted  a  few  years  back,  Borg 
was  ranked  among  the  most  powerful 
men  in  the  state. 
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PHYLLIS  MORRIS 

Interior  Designer  reveals  the  private 
rooms  -  and  lives  of  celebrity  clients 
with  do-it-yourself  tips. 


A  unique  six-day  feature 
service  from  the  land  of  fan¬ 
tasy,  food,  fads  and  fashion. 
Each  day,  readers  learn  the 
secrets  of  nine  internation¬ 
ally  known  experts.  JMl 

Schedules,  rates  and 
sample  columns  available.  ] 


8772  Beverly  Blvd.,  LJt.,  Ca.  30048 
213-853-6758  655-8480 


(Continued  from  page  38) 
little  reader  mix.  You  could  never  buy 
Tonight  separately  .  .  .Tonight  reestab¬ 
lishes  a  kind  of  efficiency  from  an  adver¬ 
tising  standpoint  to  reconfirm  the  News 
as  the  base  buy  in  New  York.” 

Bridges  remarked  that  increasing  over¬ 
all  productivity  and  trimming  costs  re¬ 
mains  top  priority  in  the  News’  plans  to 
return  to  profitability  (E&P,  Dec.  8, 1979, 
p.  13). 

“Even  if  Tonight  met  forecasts,  we 
would  have  to  deal  with  our  huge  expense 
burden,”  he  said. 

Bridges  asserted  that  in  its  efforts  to 
“get  a  handle  on  costs”  the  News  is  “pre¬ 
pared  to  go  to  the  limit.”  He  declined  to 
define  what  “the  limit”  is. 

Bridges  said  the  News  has  formed  a 
“productivity  study  committee”  to  de¬ 
termine  where  cost  cuts  and  changes 
need  to  be  made. 

“Employees  and  staffing  are  one  of  the 
areas  being  looked  at  real  hard.  The  entire 
operation  is  going  to  be  studied  —  all  cost 
centers  and  all  departments,”  he  re¬ 
marked. 

Bridges  said  the  paper’s  new  produc¬ 
tion  plant  in  News  Point,  Queens,  is  one 
of  the  operating  areas  coming  under  close 
scrutiny.  The  multi-million  dollar  plant 
presently  prints  the  Sunday  roto  sections 
— comics  and  Sunday  magazine. 

Bridges  called  “inaccurate”  reports 
that  the  News  will  lose  $10  million  this 
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year,  but  he  did  not  deny  the  paper  is 
having  a  tough  time  financially. 

“It  will  be  very  tough  for  the  News  to 
generate  a  profit  in  1981,”  he  said. 

Bridges  noted  the  News  is  also  making 
plans  to  improve  its  appeal  to  minority 
readers.  He  said  the  editorial  department 
plans  to  open  a  Harlem  bureau  to  improve 
coverage  of  the  black  community. 

The  paper  will  also  start  a  Hispanic 
column  beginning  Saturday,  June  27.  The 
column  will  alternate  among  three  Hispa¬ 
nic  staffers.  The  columns  will  be  written 
in  English. 

“The  fact  that  New  York’s  Hispanic 
'population  grew  from  400,000  to  1.3  mil¬ 
lion  in  ten  years  did  not  go  unnoticed  at 
our  shop,”  Bridges  said.  “You’re  going 
to  see  that  coverage  expanded  and  be 
even  more  conscious  of  that  minority  seg¬ 
ment  in  the  weeks  and  months  ahead.  The 
Hispanic  community  is  smarter,  more 
aware,  and  more  economically  in  a  strong 
position  than  traditional  images  would 
have  you  believe.  No  reasonably  thinking 
advertiser  is  going  to  ignore  that  size  of 
market.” 

In  planning  all  these  improvements. 
Bridges  remarked  that  the  News  has  not 
forgotten  its  roots  among  the  middle 
class. 

“We  still  are  the  paper  of  the  cops  and 
firemen,”  he  commented.  “The  middle 
market  base  is  the  strength  of  the  News 


and  the  foundation  on  which  it  has  to 
build.” 

Bridges  pointed  out  that  News  “has  the 
largest  unduplicated  audience”  of  New 
York  City’s  three  newspapers,  the  other 
two  being  the  New  York  Times  and  New 
York  Post. 

In  other  changes.  Bridges  said  the 
News  will  begin  “more  finely  tuned  zon¬ 
ing”  in  Brooklyn  and  Queens  in  order  to 
make  the  paper  more  attractive  to  smaller 
advertisers.  The  News  is  also  planning  to 
begin  a  home  subscription  drive  in  those 
two  boroughs,  he  stated,  although  in  its 
marketing  plans  the  paper  has  not  forgot¬ 
ten  “one  million  News  readers  a  day” 
ride  New  York  City’s  buses  and  sub¬ 
ways. 

Despite  the  city’s  loss  of  800,000  peo¬ 
ple  in  the  last  decade.  Bridges  said  the 
market  is  still  “so  enormous  it  needs  a 
mass  circulation  newspaper  to  move 
goods.  The  News  is  the  big  tuna  in  this 
marketplace.” 

Broadcast  magazine 

Multimedia  and  Kelly  Brothers,  a 
broadcast  journalism  production  firm, 
will  produce  and  syndicate  a  daily  televi¬ 
sion  news  magazine  in  the  fall  of  1982. 
Tentatively  titled  America,  a  pilot  prog¬ 
ram  is  in  pre-production  and  will  be  avail¬ 
able  to  stations  in  September  of  this  year. 

: . ^ 


Barbara  Gibbons  makes  it  easy 
to  look  great  and  still  eat  like 
there’s  no  tomorrow! 


Give  the  food-lovers  in  your  readership  several  scrump¬ 
tious,  nutritious,  calorie-light  recipes  each  week  plus  up-to- 
the-minute  tips  on  diet  and  health. 

THE  Sl.lM  GOURMET  is  currently  appearing  in  such 
newspapers  as  The  Los  Angeles  Times,  Chicago  Sun-  Times, 
Newsday,  St.  Louis  Post-Dispatch,  Houston  Chronicle, 
Seattle  Times,  Buffalo  News 
and  New  Orleans  Times-  Picayune. 


Available  three  times  a  week 

For  rates  call  Chris  Pierson  at  1>800>221-4816. 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10166 
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Ancam 

(Continued  from  page  II) 
delivery  systems. 

“Already,  an  increasing  number  of 
newspaper  organizations  have  become 
involved  with  teletext  and  videotex  sys¬ 
tems,”  said  Guerin.  “But  equally  impor¬ 
tant  is  the  fact  that  an  increasing  number 
of  non-newspaper  organizations  have 
also  become  involved,”  he  warned. 

“The  time  to  act  is  now,”  declared 
Guerin,  “local  cable  and  other  competi¬ 
tors  are  taking  direct  aim  at  classified.” 

A1  Gollin,  vicepresident  and  associate 
research  director  for  the  Newspaper 
Advertising  Bureau,  told  the  CAMs  in  the 
audience  that  “for  the  next  decade,  the 
new  competitive  pressures  you’ll  be  feel¬ 
ing  or  hearing  about  will  be  mainly  from 
cable  tv.  That’s  where  the  action  is,  and 


where  your  own  paper  should  be  actively 
involved,  both  defensively  and  as  part  of 
a  search  for  outlets  for  your  advertisers 
messages  that  supplement  your  classified 
ad  pages.” 

Gollin  urged  CAMs  to  “get  informed, 
get  involved,  and  stay  ahead  of  the  com¬ 
petition  by  acting  in  your  own  interest 
rather  than  reacting  to  what  others  may 
do  in  your  market  at  some  future  date.” 

Guerin  estimated  that  the  cost  of  estab¬ 
lishing  a  classified  data  base  would  run  in 
the  $1  million  range,  depending  on  the 
size  of  the  newspaper.  Operating  costs, 
he  said,  would  likely  run  in  the  $20,000  to 
$40,000  per  month  range.  He  said  he  be¬ 
lieves  that  the  service  should  be  provided 
to  subscribers  free  of  charge,  except  in 
cases  in  which  a  consumer  was  seeking 
particularly  exotic  or  valuable  informa¬ 
tion.  “We  don’t  want  any  barriers  to  us¬ 
age,”  he  said. 


Lawrence  B.  Mealy 


ANCAM  OFFICERS— Lawrence 
B.  Mealy  was  elected  president 
of  the  Association  of  Newspaper 
Classified  Advertising  Mana¬ 
gers.  He  is  classified  advertising 
manager  of  the  Boston  Giobe, 
having  joined  the  paper  in  1936. 
Other  officers  elected  at  the  61st 
annual  conference  in  Atlanta 
last  week  were:  president-elect, 
Beverly  A.  Klein,  Milwaukee 
Journal  and  Sentinel;  Richard  E. 
Riggins,  St.  Petersburg  Times  & 
Independent,  2nd  vp;  Cliff  Han¬ 
sen,  Salt  Lake  City  Tribune  and 
Deseret  News,  3rd  vp;  and  Her¬ 
bert  G.  Barger,  Houston  Chroni¬ 
cle,  secretary-treasurer. 


Field  to  publish 
suburban  shoppers 

Field  Enterprises,  publisher  of  Chica¬ 
go  Sun-Times,  will  introduce  shoppers 
outside  of  Illinois.  “We’ll  go  into  as  many 
(markets)  as  is  economically  feasible,” 
John  Carnahan,  vp  and  general  manager. 
Field  Suburban  Publishing  Inc. ,  told  E&P 
this  week.  “There  is  no  suburban  market 
that  we  would  write  off  completely, 
although  we  will  not  serve  a  market  that’s 
already  being  served,”  he  said.  A  $1  mil¬ 
lion  plus  investment  in  a  shopper  last 
August  has  paid  off.  Field’s  Smart- 
shopper  in  Chicago’s  west  and  north¬ 
west  suburbs  claims  a  distribution  of 
more  than  350,000,  with  17  editions  av¬ 
eraging  64  pages. 


Standard  Classification  Headings 


Major 

Classification 

Heading 

First  Sub- 
Classification 

Second  Sub- 
Classification 

Key 

Words 

Announcements 

Personals,  Births, 

Deaths,  Lost/Found 

Legal  Notices, 
Meetings/Events,  Misc. 

(No  further 
breakdown  necessary 
at  this  level. 

Local  option). 

Name 

Services 

Personal,  Business 
Household,  Educa¬ 
tion/Instruction 

(No  further 

breakdown  necessary) 

Type 

Business 

Opportunities 

For  Sale,  Fran¬ 
chises,  Investment, 

Wanted,  Misc. 

(No  further 

breakdown  necessary) 

Type 

Employment 

Full  Time,  Part 
Time/Temporary 

Wanted 

Professional/Tech¬ 
nical,  Misc. 

Managerial,  Sales/ 
Marketing,  Medical, 

Clerical,  Trade, 

Domestic 

Industry, 

Job  Title 

Earnings 

(Min.), 

locations 

Animals 

Pets,  Livestock, 

Poultry,  Horses 

(No  further 

breakdown  necessary) 

Breed 

Real 

Estate 

R/E  for  Sale, 

R/E  for  Rent, 

R/E  Wanted 

Homes,  Condos, 

Apartments,  Manu¬ 
factured  Homes 

Commercial 

Land  (incl.  farms) 

Location 

Price 

Bedrooms 
Location,  Sq.Ft. 
Price  (max.) 
Location,acreage 
Price  (max.) 

Automotive/ 

Transportation 

For  Sale, 

For  Lease/Rent 

Wanted 

Aircraft,  Auto¬ 
mobiles,  Boats, 

Cycles,  Rec  Vehicles, 
Trucks,  Misc. 

Mfr  Model, 

Year 

Price  (max.) 

Merchandise 

Bldg  Supplies, 

Clothing,  Diamonds/ 
Jewelry,  Electronic, 

No  further 

breakdown  necessary) 

Item 

Location 

Heating/AC,  House¬ 
hold  Goods,  Lawn/ 
Garden,  Machinery  Tools 
Musical  Inst,  Office 
Equip.,Photographic 
Scientific,  Sporting 
Goods,  Misc. 

Collectibles 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr.  Milwaukee  Wl  53217. 

_ COMIC  STRIPS _ 

COMIC  STRIPS,  Panel,  and  Special  Features 
by  top  artist.  Many  features  to  choose  from, 
either  package  or  single  feature.  Full  size  news¬ 
paper  page  of  comics  and  family  features  for 
both  daily  or  weekly  newspapers.  For  samples 
and  price  rate  write:  Dickson-Bennett  Fea¬ 
tures,  PO  Box  265,  St  Joseph  MO  64502. 


FOR  THE  ONE  publisher  In  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

HUMOR,  info,  puzzles,  cartoons  galore.  Cata¬ 
log,  cartoon  leaflet,  etc.  $1.  DBI,  17700  West¬ 
ern  69s,  Gardena  CA  90248. 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  Samples,  Mike  LeFan,  1802  S  13th. 
Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 

PHOTOGRAPHY 

HOW  TO  take  better  photographs.  New,  simple 
tips  for  beginners.  EZ  Pix,  3472  Maplewood, 
Los  Angeles  CA  90066. 


NEED  NEW  different  wordgame  puzzle  for  your 
magazine  or  weekly  paper?  Send  issue  and  let¬ 
terhead  for  return  example.  Raider  Nelson, 
815  E  Oakton  St,  Box  117,  Des  Plaines  IL 
60018. 


REAL  ESTATE 


TOP  WRITER,  Philadelphia-liased.  offers  styl¬ 
ish  big-rrame  interviews,  profiles.  Exclusive 
^ur  area.  Reasonable.  Box  2605,  Editor  & 
Publisher. 

HOUSE  CALLS-National  award  says  "enter¬ 
taining.  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  6th  year.  240  Heming¬ 
way,  Rochester  NY  14620-  (716)  271-6230 

WASHINGTON,  DC— A  personalized,  inexpen¬ 

sive  reporting  news  service  tailored  for  small 
papers.  Special  feature  columns.  Try  usi 

TELEVISION 

Wagener  News  Service,  1020  National  Press 
Bldg.  Washington  DC  20045. 

TV  LISTINGS  FOR  LESS 

INTERNAT'SiNAL 

No  frills  csmerB  re3dy  listings  tdilored  to  your 
newspaper.  Write  GLENN,  Box  215,  Elkton  KY 
42220. 

ENGLAND  holds  great  fascination  for  American 
readers.  Regular  features  (with  photos)  on  his¬ 

WEEKLY 

tory,  culture,  lifestyle  for  supplement-feature- 
travel  sections.  American  Abroad.  1  Orchard 
Cottages,  Knighton,  Ashbury,  Oxon  SN6  8NT 
England. 

VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 

MEDICAL 

Vernon  lA  52314. 

WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  LA  Chotkowski,  MO,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 

MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Department 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic 
strip  or  other  feature  material  to  weekly  or  daily  news¬ 
papers,  that’s  strictly  syndicate  business.  That’s  why 
we  think  it  would  be  wise  for  you  to  be  represented  in 
the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a 
large  percentage  of  America’s  editors  and  publishers. 
And,  you  can  save  with  our  low  contract  rates.  Use  the 
order  blank  in  this  issue  or  call  us  for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

START  YOUR  OWN  WEEKLY— Extensive  how-  ' 
to  manual  by  prominent  publisher,  describes  { 
every  step.  Details  from  Meadow  Press,  ^x 
35-E.  Pt  Jefferson  NY  11777. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

WB  GRIMES  &  CO.  INC 

Ndtions)  Press  Buitdinc 

NEWSPAPER  APPRAISERS 

Washington  IX)  20045 
(202)  NAtional  8-1133 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes.  . 
Sensible  fees.  Brochure.  Marion  R  Krehbiel,  j 
Box  88,  Norton  KS  67654  Of  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

BRANNOCK  MEDIA  SALES 

Elizabethtown  NC  28337 

Confidential  Buyer-Seller 

Negotiations 

NEWSPAPERS  AND 

PRINT  SHOPS 

HEMPSTEAD  &  CO 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av.  Had- 
donfield  NJ  08033;  (609)  795-6026. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC,  PO 

Confidential  Negotiations  and  Appraisals 

MEDIA  ACQUISITIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  Associates.  Inc 

11  Mam  St,  &uthboro  MA  01772 
(617)  481-8562 

Drawer  12428,  Panama  City  FL  32401. 

MIDWEST  NEWSPAPERS 
—OUR  ONLY  BUSINESS 

NEWSPAPER  BROKERS 

Roy  Holding  &  Associates 
^Newspaper  Brokers 

ALAN  G  LEWIS.  MEDIA  BROKER 

On  file  over  1(X)  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 

•Appraisers 

Call  day  or  night 

Office  (309)  932-2270 

Evenings  (309)  879-2412 

6009. 

SYD  S  GOULD  ASSOCIATES 

Appraisals.  Mergers,  Sales. 

No  charge  for  consultation.WHITE  NEWSPAP- 
ER  SERVICE 

Box  109,  McMinnville  TN  37110 

"The  broker  with  instant  buyers" 

SALES,  SERVICE.  MANAGEMENT 

Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 

(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  qualiW  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights:  or  write  Box  3364,  Cleanvater  Beach  FL 
33515.  No  obligation,  of  course. 

SELL  OR  BUY  a  weekly  newspaper.  Inquiries 
and  details  confidential.  Over  20  listings. 

BUSINESS  BROKER  ASSOCIATES 
(615)  756-7635  (24  hours) 

NEWSPAPERS  FOR  SALE 

ALTERNATIVE  news  weekly  in  major  northern 

California  city.  Entering  third  year.  Fabulous 
prospects;  (408)  624-3763. 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 

CONSU  LTANTS/I NVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

Jim  Hail  (205)  566-7198 

BUYERS  WANTED  tor  excellent  weekly  ac¬ 
quisition  opportunities  in  New  England  and  the 

Eastern  states.  Volume  ranges  up  to 
$1,500,000.  Prices  at  gross  or  less.  Terms 
available.  W  B  Grimes  &  (^,  Inc,  National  Press 

Bldg.  Washington  DC  20045. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

mond,  (jalifornia,  circulation  6000,  estab¬ 
lished  6  years,  great  growth  potential.  (415) 

232-2494. 

KANSAS  county-seat  weekly,  $55,000 
($15,000  down,  balance  10%);  COLORADO 
mountain  weekly,  $280,000  ($75,000  down). 

James  J  Brodell,  Broker,  PO  Box  1841.  Grand 

KREHBIEL-BOLITHO,  INC 
(Jver  5(X}  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N  BOLITHO,  "Kansas  City  Office, " 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

Junction  CO  81502;  (303)  242-5035. 

OKLAHOMA  SHOPPER— No  competition. 

20,(X)0  circulation  weekly,  could  gross  over 
$2(X),000  with  fixed  expenses  of  $150.(XX). 

Make  a  great  husband/wife  team.  Have  cash 
flow  problems,  must  sell.  (405)  234-8682 
evenings  or  Consumer.  Rt  6.  Box  71-E.  Enid 
i  OK  73701. 

1  OREGON  WEEKLY  in  rebuilding  process  with 

MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277.  Montclair  CA  91763 
(714)  626-6440 

:  competition.  Situation  improving.  $60,(X)0 

1  terms  or  $$50,000  cash.  Tell  finance  with  rep- 
1  ly.  Box  2627,  Editor  &  Publisher. 

DEADLINE 

CHANGE 

Due  to  the  July  4th  Holiday  the  Classified  Ad 
deadline  for  the  July  4th  issue  will  be 
Monday 
June  29 
at  2  pm  EST 
E&P  Classifieds 
(212)  752-7050 
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CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$3.50  per  line. 

2  weeks— $3.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks— $2.00  per  line,  per  issue. 

4  weeks — $1.80  per  line,  per  issue. 


Add  $3.50  p«r  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  In  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisbtr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEW  LISTINGS 

NORTHEAST  IOWA  county  official,  good  build¬ 
ing,  interest  in  central  plant,  $225,000. 

FAST  GROWING  TABLOID,  California  Sierra 
foothills,  $65,000. 

FIVE  TEXAS  weeklies,  excellent  farming  area, 
$100,000  cash. 

IOWA  county  seat  weekly,  18,600  circulation, 

$110,000, 

NEWLY  ESTABLISHED  WEEKLY,  well- 
equipped,  Iowa  county  seat  town,  $20,000 
gross:  quick  sale  $10,000.  : 

John  E  van  der  Linden,  Broker  I 

Sibley  lA  51249  j 

QUALITY  FREE  DISTRIBUTION  newspaper  in  | 
growing  south  Texas  market.  15th  successful  i 
year.  $129M  net  in  '80  on  $585M  gross.  15  | 
year  payout  on  balance  at  9VS%  after  $270M  i 
down.  Hurry,  this  one  won't  be  around  long.  | 
UNOPPOSED  west  Kentucky  county  seat  week¬ 
ly,  $157,500.  Owner  terms.  i 

ABC  DAILY  with  4  weeklies.  Zone  6,  j 
$3,750,000,  i 

OTHER  unopposed  weeklies  in  Sunbelt,  i 
$135M  to  $1  million.  j 

White  Newspaper  Service,  Box  109,  McMinn¬ 
ville  TN  (615)  473-2104.  | 

SMALL  DAILY,  located  in  eastern  Pennsylva-  ; 
nia.  Richard  E  Vowles,  212  Edgehill  Rd,  York  I 
PA  17403;  (717)  843-3922.  i 


US-MEXICO  border  community  semi-weekly  > 
and  shopper,  gross  $785,000,  4-unit  Com-  j 
munity,  Ciompugraphic,  VDT  system.  Sell  on 
terms.  Growth  area.  i 

OKLAHOMA  exclusive  weekly  gross  I 
$140,000,  town  population  over  5000,  grow-  | 
ing.  $155,000,  $45,000  down,  10  years.  i 
SOUTHWEST  ILLINOIS  weeklies,  exclusive,  I 
gross  $77,000,  underdeveloped.  $90,000 
price  includes  $25,000  building.  $25,000  I 
down,  balance  12  years,  9V4  interest.  i 

For  full  reports,  write  i 

ROBERT  N  BOLITHO  1 

Box  7133,  Shawnee  Mission  KS  66207 

WEEKLY  on  east  coast  of  Florida .  Average  gross 
$100,000.  Fully  equipped  offset.  Will  sell  for 
approximate  gross.  Box  2598,  Editor  &  Pub¬ 
lisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation .  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

NEWSPAPERMAN  seeks  weekly  in  Illinois  or 
Indiana.  Income  must  provide  decent  living  for 
wife  and  child  and  make  payments.  Box  438, 
Otterbein  IN  47970. 


WEEKLY  OR  DAILY  newspaper  in  northwestern 
North  Carolina  by  native  Tar  Heel  interested  in 
solid  community  service.  Write  Box  2529,  Edi¬ 
tor  &  Publisher, 

PRESS  TIME  AVAILABLE 


ANNOUNCEMENTS 


SHOPPING  GUIDES 


SHOPPER  START-UP  TECHNICIAN  will  analy¬ 
ze  feasibility  of  market  entry  withjxrint  system 
to  determine  degree  of  potential.  Economically 
"right"  markets  will  then  be  measured  for  best 
format  style,  distribution  pattern  and  start-up 
strategy.  Realistic  loss  projections  and  innova¬ 
tive,  proven  techniques  for  fast-solid  read- 
ershipi/ad  participation.  Insure  success  by  eli¬ 
minating  fatal  start-up  mistakes.  Five  success¬ 
ful  start-ups  with  no  failures.  Location  "hands- 
on”  help  or  tele-mail  consultation.  Alsoguaran- 
:  teed  increased  proficiency  for  established  or 
1  fledgling  free  products.  References.  Estil  Cra- 
j  dick,  1950  Parkwood  Dr,  Dunedin  FL  33528; 
(813)733-1678. 


INDUSTRY 

SERVICES 

INK  RECOVERY 


'  WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
;  federal  EPA  ID  number  is  CTD000790949. 
I  Call  for  details.  Ink  Recovery  Sendee  (203) 
i  443-5890. 


!  MESSENGER  SERVICES 

j  MESSENGER  SERVICE — We  pick  up  and  mail 
I  or  deliver  locally,  government  press  releases, 
j  Congressional  records,  federal  register  and 
I  other  public  information  from  government 
I  agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service.  Inc,  2025  Eye  St,  NW,  Room 
i  502,  Washington  DC  20006;  Phone  (202) 
i  659-2726,  Home  (301)  924-4589. 


NEWSPAPER  DESIGN 

FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


OFFICE  DESIGN 

INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


I  TYPESETTING  SERVICES 

COMPUGRAPHIC  TYPESETTING  for  $15  an 
hour.  Special  rates  for  magazines  and  books. 
Made  camera-ready.  The  Printery,  Box  188, 
Pahrump  NV  89041;  (707)  727-4249. 


EQUIPMENT 
&  SUPPLIES 


PITTSBURGH  AREA  j  ^  ^  n/ 

Quality  Web  Offset  I  _ CABLt  TV _ 

Press  time  available  for  preprints,  weekly  news-  i 

paper.  48  tabloid  page  capacity  with  quarter  |  CABLE  TV  character  generator,  MSI  flexicaster 
fold.  Call  Bob  Hyman,  (412)  523-5541.  I  system,  48K  RAM  memory,  50  pages,  with 


fold.  Call  Bob  Hyman,  (412)  523-5541. 

PUBUCATIONS  FOR  SALE 


I  system,  48K  RAM  memory,  50  pages,  with 
:  weather  option.  $17,500  complete.  Call  Jeff 
1  O'Brien,  (814)445-9621. 


MONTHLY  BASEBALL  ONLY  tabloid  with  SOM  | 
circulation.  Can  be  located  anywhere.  Asking  ; 
$125,000,  last  year's  gross.  Tremendous 
potential.  Clwner  wants  to  pursue  other  oppor¬ 
tunities.  Reply  Box  2600,  Editor  &  Publisher.  | 


CAMERA  a  DARKROOM 

LINOTYPE  PAUL  3040  scanner.  2  years  old. 
Perfect  condition.  Very  reliable.  Low  $50's. 
Call  (516)  678-2622. 


E  &  P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  senrice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SUPPUES 


USED  STEEL  CITY  motor  route  tubes.  Only  2-4 
years  old.  4000  green,  7000  orange.  Make  us 
an  otter.  Phone  Jim  Huckle  Ionia  Sentinel 
(Michigan)  (616)  527-2100. 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms ot  "column  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166:  (715)  526-6188. 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  (or 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man- 
itests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  (ull  line  ot 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212;  (913)  381-1109. 


COMPUTER  TERMINALS 


BUREAU  TERMINALS;  Independent  computer 
terminals  tor  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  Summit  Bldg,  DW  Hwy,  Merrimack  NH 
03054;  (603)  424-5033. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  (olders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


MAGNACRAFT  602  labeler,  4  up  head  and  1 
up  head,  electronic  zip  sorter,  phase  converter. 
Excellent  shape.  $10,500.  (608)  493-2291. 


6  STATION  DIDDE  GLASER  (Kansa)  inserter 
Model  DG-320/6  SN-124-22.  Can  be  seen  in 
operation.  Call  Don  Hendrickson  or  Don  Lipp 
(304)  233-0100. 


MISCELLANEOUS 


CHESIRE  labeler  tor  newspapers.  13,500  per 
hour,  Itek  camera.  18  x  24  and  20  x  24.  ATF 
Chiet  17V%  X  22V^  press.  Addressograph  and 
Elliot  equipment.  At  good  prices.  Curtis.  816 
National  Press  Bldg.  Washington  DC  20045; 
(202)  628-5696. 


ECONOMY  UPSTROKE  BALER,  model  160 
with  10  HP  motor  and  10'  baling  chamber. 
"Little  Giant"  roll  clamp. 

LIKE  NEW  AND  CHEAP 
Call  Denise  Christopherson,  Metzger  Printing 
Co,  (303)  777-7771. 


NEWSPRINT 


NEWSPRINT — Specialties-colors-converting. 
David  F  Hoy-Parer  Sales,  Mill  Agent;  Attili- 
ated:  The  Paper  Group,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northtield  IL 
60093;  (312)  446-7017. 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


CANADIAN  AND  USA  NEWSPRINT 
AT  LOWEST  MARKET  PRICE 
DIRECT  MAIL  SHIPMENTS 
BOX  2442,  EDITOR  &  PUBLISHER 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUWRITER  JUNIOR,  8  years  old,  excel¬ 
lent  condition,  $2900.  Kodalith  (ilm  processor 
model  324N  as  is,  best  otter.  Ask  tor  Dick  or 
Debbie  (814)  652-5191. 


IF  YOU  ARE  LOOKING  FOR  a  low  cost  VDT 
system  that  can  directly  drive  your  existing 
typesetter,  then  look  no  further.  We  have  sys-  , 
tcm  to  suit  every  need  and  budget.  Full  editing 
capability  and  disk  storage  is  standard,  not 
optional.  Full  communications  capabilities 
available  too! 

Consulting  available  for  special  projects  or  in¬ 
terfaces. 

For  information  and  brochure  call  or  write: 

First  Main  Computer  Systems 
8700  King  George  Dr,  Suite  103 
Dallas  TX  75235 
(214)  634-2860 


MERGER  and  re-equipping  make  immediately 
available  Compuwriter  II.  Computape  II,  CG 
7200  I,  TG  headliner,  all  with  spare  parts  and 
fonts:  Star  Autoperf  with  memory  and  readout; 
Star  Audoedit  terminal,  Shaftstall  MDS-20and 
MDS-30  minidIsc  paper-tape  simulators,  two 
Fridan  8201  perforators.  As  complete  shop  or 
separately.  (514)  932-3157. 


PHOTOTYPESEHING  EQUIPMENT!  Buy  and 
sell  CG;  AM;  Mergenthaler  and  more.  Trades 
accepted.  Five  Arms  Corp  (813)  921-3571. 


PLATEMAKING 


COMPLETE  NAPP  platemaking  equipment 
(double  manual)  and  1  Tasope  automatic  plate 
processor  including  2  washup  units,  2  ovens, 
double  printer.  Also  1  plate  puncher,  1  plate 
bender.  For  more  information  phone  (412) 
981-6100,  Steve  Krist,  The  Herald,  Sharon 
PA. 


TWO  TRENDSETTERS,  only  1  year  old.  conve¬ 
nient  terms  and  interest.  Example:  30%  down, 
balance  30-60,  no  interest.  Or  6  months  at 
14%  interest  and  down  payment.  One  low 
range,  one  high  range.  We  converted  to  8600. 
Many  fonts  and  film  strips  in  good  condition. 
Mayhill  Publications.  Knightstown  IN;  (317) 
345-5133. 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


PRESSES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives  | 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 

97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


EQUIPMENT  &  SUPPUES 


PRESSES 


23-9/16" 

6  unit  Ampress  (Hoe  Cokxmatic).  1972. 

6  unit  Harris  N845  with  ovens,  1979. 
Double  width  Goss  3:1  Imperial  folding 
machine,  double  delivery,  1967. 


Also  available  60"  Capco  rewinder 

UNIVERSAL  PRINTING  EQUIPMENT  CO,  INC 
PO  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 


21 VS  "  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

Goss  Headliner  unit.  1  color  hump. 
New  ink  oscilating  gear  Goss  Headliner. 
22V4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  V15A, 

1  Gregg  imprinter. 

I  6  unit  V15A. 

!  BRAMBLE  PROFESSIONAL  PRESS  INC. 

1  Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


COTTRELL  V15A  3  units,  JF7  folder- 1966-72 
Color  King  4  units  KJ6  folder— 1973 
News  King  2  units.  News  King  folder — 1966 
Baldwin  count-o-veyor  model  104A. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980.  like  new. 

All  ^uipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 


GOSS  C38  FOLDER— VARIA8LE  SPEED 
COMBINATION  FOLDER 
(213)  885-5995 


GOSS  SUBURBAN — Urbanite  roil  stand.  4- 
position,  2  high.  Brass  bushing  style.  $5000. 
Call  Sid  Simon  (215)  365-1155. 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16”. 

Cottrell  V-25,  Vx  and  VS  folder. 

(jOSS  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

(Joss  Urbanite  V*  (olders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  VS". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC.  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700 _ Telex  20-6766 

INLAND  OF  KANSAS  CITY 

3  unit  Vanguard  web  offset  press. 

3  unit  VISA  web  offset  press  with  W  and 
Vx  page  folder. 

4  unit  News  King  web  offset  press  with  KJ6 
folder.  Offered  reconditioned,  available  for 
immediate  delivery.  All  units  have  side-lay 
and  circumferential  register. 

9  unit  News  King  web  offset  press  with  KJ8 
folder,  Mfg.  1976,  available  Fall,  1981.  I 

4  unit  (jOSS  Community  web  offset  press, 

SN  C243,  with  one  oil  bath  unit. 

8  unit  Goss  Community  web  offset  press.  SN 
SC407,  with  two  SC  folders.  Mfg.  1971-72. 
Could  be  offered  as  two  4-unit  presses  or 
as  one  6  unit  press. 

6  unit  Goss  Urbanite  web  offset  press,  SN 
U892,  Mfg.  1971,  available  July/August. 

6  unit  Goss  Urbanite,  SN  U640.  Mfg  1968, 
used  to  produce  15.0(X)  daily.  Available 
July/August. 

AUXILIARY  ITEMS 

3  Ferag  H500  counter-stackers  (1973). 

1  MSI  counter  stackers. 

Offered  exclusively 

INLAND  NEWSPAPE^  MACHINERY  CORP 
105th  Santa  Fe  Dr.  Box  15999 

Lenexa  KS  ^215 

(913)  492-9050  Telex  4-2362 


ONE  FINCOR  press  60  HP  motor  and  controls. 

5  roll  stands  stacked  4  high.  One  hoist,  rewin-  | 
der.  One  Universal  press  unit.  All  in  good  condi¬ 
tion.  Must  sell  quick,  need  space.  Contact  Dan-  , 
ny  Henderson,  Morning  News,  Florence  SC  ' 
(to  669-1771,  ext  19. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  CompMely  refurbished. 

I  Also  Suburban  add-on  units,  single  or  stacked. 

I  All  types  of  web  equipment  available;  (415) 

I  626-7020  or  (408)  496-0666. _ 

.  7  UNIT  SCOTT  sbaight  line  press  including  2 
I  units  superimposed  for  color,  shims,  double 
I  3:2  folder,  double  balloon  formers,  Cline  reels 
'  and  pasters,  40-HP  motor  for  each  unit  arxl 
■  folder,  common  shaft.  1  extra  drive  motor,  1 
;  extra  inching  motor,  spare  parts.  2-color  foun- 
!  tains  on  unit  2, 1  on  unit  6.  Skip  slitter,  revers- 
:  ing  cylinders  units  1, 2. 8. 9.  No  offer  ref  used. 

'  Press  setup  in  operating  condition.  For  demon- 
!  stration,  more  information  phone  (412)  981- 
I  6100,  Steve  Krist,  The  Herald,  Sharon  PA. 

’  1—8  UNIT  HOE  COLORMATIC— ZZVx"  cut- 
I  off,  single  3-2  folder.  3  color  cylinders. 

1 — 8  unit  Hoe  Cokxmatic — 22^*"  cutoff, 

I  double  3:2  folder. 

;  2 — 18  unit  Hoe  color  convertible  press— 

I  22Vx"  cutoff,  6  color  cylinders  per  press 
I  line  (6  folders — 3:2  and  2:1),  will  divide 

I  components  and  folders  to  meet  your  needs. 

'  2 — 8  unit  Goss  Mark  I — 22Vx"  cutoff,  auto¬ 
matic  pasters. 

i  1 — 6  unit  Goss  Mark  I — 22%x"  cutoff,  auto- 
'  matic  pasters.  In  warehouse — same  removal 
;  costs. 

'  1  Hoe  3:2  folder— 23  9/16"  cutoff.  Available 
j  now  in  our  warehouse. 

,  52 — units  Goss  Mark  I  available.  A82  and  A83 
I  (23  9/16"  cutoff),  cokx-single-double  half 
I  decks  and  Wolf  color  cylind^,  4 — 3  2  Im- 
I  perial  folders.  5  doulble  2:1  folders,  auto- 
I  matic  reels  and  pasters. 

,  23 — units  Goss  Mark  II  available.  (23  9/16” 

'  cutoff),  6  double  half  decks.  6  single  half 
I  decks.  5  superimposed  color  units.  5  double 
'  3:2  Imperial  folders,  automatic  reels  and 

I  pasters. 

I  For  more  information 

I  call,  write  or  wire: 

'  INLAND  NEWSPAPER  MACHINERY  CORP. 
i  105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

;  (913)  492-9050  Telex  42362 


1  WE  HAVE  IN  STORAGE:  Spare  parts  tor  Hoe. 
i  Scott.  (Joss  and  Wood  presses,  offset  or  letter 
I  press:  protable  ink  fountains:  2  Cline  reels  and 
1  pasters;  (Joss single  width  balloon;  104Acoun- 
I  ter  stacker;  forklifts  with  rotating  roll  clamps. 
!  We  have  or  can  get  what  you  need  for  your 
I  pressroom  or  mailroom.  We  do  machinery  mov¬ 
ing  and  erecting. 

i  NORTHEAST  STORAGE  AND 

INDUSTRIES  INC. 

,  (213)  257-7557 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


!  EARLY  MODEL  OIL  8ATH  Goss  Community  2- 
I  unit  or  grease  models  2-3  unit.  Minnesota. 
I  Write  Mr  Williams.  PO  Box  307,  Bemidji  MN 
1  56601. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  units  and  13  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INUND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr.  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 

I  WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
!  ters,  Phillipsburg  and  Pitney-Bowes  inserting 
'  machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
,  converting  equipment,  vacuum  forming,  shrink 
I  pack,  skin  packaging  and  blister  forming  also 
'  printing  presses  etc.  plus  Virkotype  and  gold 
I  stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M  SELLARS  &  ASSOCIATES 
PO  80X  1352 
Dearborn  Ml  48121 


EDITOR  &  PUBLISHER  for  June  27.  1981 
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HELP  WANTED 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


ACADEMIC 


ADVERTISING  and/or  PUBLIC  RELATIONS: 
Assistant  professor  sought  for  tenure  track 
appointment  at  University  of  Idaho  beginning 
August  24.  Send  letter,  resume,  names  and 
phone  numbers  of  references  to  Don  H 
Coombs,  School  of  Communication,  University 
of  Idaho,  Moscow  ID  83843.  Deadline  July  20. 
AA/EEO. 


ALASKA'S  only  four  year  journalism  degree 
program  has  a  tenure  track  position  for  an  assis¬ 
tant  professor  beginning  August  24,  1981. 
This  position  is  responsible  for  teaching  basic, 
intermediate,  and  advanced  photojournalism 
courses,  plus  courses  in  the  news  editorial 
sequence.  Applicants  must  have  a  MA  in  jour¬ 
nalism  and  tour  years  of  solid  media  experi¬ 
ence.  Starting  salary  is  approximately 
$27,900.  Send  resume  and  names  of  3  refer¬ 
ences  to  Dr  Mary  Elizabeth  Shutler,  Dean,  Col¬ 
lege  of  Arts  and  Sciences,  University  of  Alaska, 
Fairbanks  AK  99701.  Closing  date  is  June  23 
or  until  filled  after  that  date.  UAF  is  an  equal 
opportunity,  affirmative  action  employer  and 
educational  institution.  Women  and  minorities 
are  encouraged  to  apply. 


BROADCAST  NEWS  FACULTY  POSITION: 
Iowa  State  University  seeks  radio/tv  news 
teacher  to  join  two  other  specialists  in  full-scale 
department  with  600  graduate  and  under¬ 
graduate  students.  Assistant  professor  rank,  te¬ 
nure-track;  full-time,  nine  months  with  addi¬ 
tional  summer  empirnment  possible.  Salary 
range:  $16,000-$21,500,  depending  on  qual¬ 
ifications.  Solid  experience  in  broadcast  news¬ 
rooms  required;  preference  given  candidates 
with  graduate  degree.  Send  resume,  present 
salary,  three  reference  letters  to:  Professor  Jack 
Shelley,  Search  Committee  Chairman,  Depart¬ 
ment  of  Journalism  and  Mass  Comunication, 
Iowa  State  University,  Ames  lA  50011. 


DICKINSON  COLLEGE 
PUBLIC  INFORMATION  SERVICES 
ASSISTANT  DIRECTOR 
Newswriter  to  manage  hometown  news  release 
program  for  maximum  impact  on  admissions 
and  development  objective;  to  cover  cultural 
events,  continuing  education,  and  college 
news  for  local  and  regional  media;  to  coordin¬ 
ate  sports  information;  to  operate  black  and 
white  darkroom  and  prepare  photographs  to 
illustrate  stories;  to  assist  in  planning  and  im¬ 
plementing  public  relations  programs  support¬ 
ing  college  advancement  objectives.  Qualifica¬ 
tions:  demonstrated  excellence  in  newswriting 
and  photography;  working  knowledge  of  and 
interest  in  small  college  sports  programs;  com¬ 
mitment  to  the  values  of  independent  liberal 
arts  education;  baccalaureate  degree;  mini¬ 
mum  1  or  2  years  college  relations  or  newswrit¬ 
ing  experience.  Position  open  immediately.  Ap¬ 
plication  deadline  July  15.  1981.  Send  re¬ 
sume,  non-returnable  clippings,  and  3  refer¬ 
ences  to;  Director,  Public  Information  Ser¬ 
vices,  Box  78B,  Dickinson  College,  Carlisle  PA 
17013.  Dickinson  college  is  an  affirmative  ac¬ 
tion/equal  opportunity  employer. 


HELP  WANTED — Experienced  news  photo¬ 
grapher  to  teach  courses  in  photojournalism. 
Teaching  experience  desirable.  Send  applica¬ 
tion,  portfolio  and  references  to  Charles  Pear¬ 
son,  Journalism  Department,  Wichita  State 
University,  Wichita  KS  67208.  Wichita  Uni- 
versiK  is  an  Equal  Opportunity/Affirmative  Ac¬ 
tion  Employer. 


TECHNICAL  DIRECTOR,  Research  Center, 
School  of  Communication,  University  of  Alaba¬ 
ma.  Person  will  also  teach  half-time  in  depart¬ 
ment  of  advertising/public  relations.  Master's 
degree  and  knowledge  of  social  science  re¬ 
search  methods  required.  Professional  experi¬ 
ence  in  advertising  or  public  relations  desir¬ 
able.  Send  resume  to  Dr  Ed  Mullins,  PO  Box 
1482,  University  AL  35486  by  July  17.  The 
Univeristy  of  Alabama  is  an  equal  opportunity 
employer. 


ADMINISTRATIVE 


SENIOR  INTERNAL  AUDITOR 
Position  available  on  corporate  staff  of  major 
broadcasting/newspaper  group  located  in  Fin¬ 
ger  Lakes  region  of  upstate  New  York.  Account¬ 
ing  degree  plus  minimum  of  two  years  auditing 
experience  required.  Audit  experience  with 
broadcasting/newspaper  preferred,  but  not  re¬ 
quired.  Approximately  50%  travel  to  out-of- 
state  locations.  Opportunity  for  advancement. 
Salary  commensurate  with  experience.  Send 
resume  and  salary  history  in  confidence  to  VP- 
Controller,  Park  Broadcasting,  Inc,  PO  Box 
550,  Ithaca  NY  14850, 
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ADMINISTRATIVE 


PUBLISHER  AND  EDITOR 

Our  two,  century-old  New  England  weeklies 
cover  two  dozen  rural  towns  in  adjacent  coun¬ 
ties.  Paid  circulation  exceeds  6100  and  3100. 

Our  retiring  Publisher  and  Editor  has  produced 
award-winning  newspapers  for  over  two  de¬ 
cades.  As  Chief  Operating  Officer  for  absentee 
owners  he  has  generated  impressive  profits,  as 
well. 

You'll  need  impressive  credentials  as  an  editor. 
You'll  need  a  strong  sense  for  business  and 
advertising  too.  And,  you  must  have  the  perso¬ 
nality  and  the  desire  to  live  in  and  contribute  to 
these  communities.  In  short,  you  must  be  a 
seasoned  professional  who  knows  and  loves 
community  journalism. 

You'll  report  to  our  group's  president  in  a  neigh¬ 
boring  state.  Your  salary  will  be  in  the  high 
twenties.  Benefits  include  two-three  weeks  of 
paid  vacation,  group  insurance  and  profit 
sharing. 

Send  your  resume,  salary  history,  two  copies  of 
your  current  newspaper,  and  a  statement  of 
your  goals  and  aspirations  to:  William  Barrett, 
President,  Suburban  World  Newspapers,  Box 
358,  Needham  MA  02192. 


A  SUCCESSFUL  southern  California  web  offset 
commercial  printing  company  is  seeking  a 
take-charge  operations  manager  with  a  willing¬ 
ness  to  get  the  job  done!  A  practical  knowledge 
of  press,  camera,  distribution,  graphics,  sales 
and  accounting  is  essential.  The  atmosphere  is 
highly  competitive,  requiring  great  concern  for 
quality  and  timely  performance  from  a  3-shift 
operation.  Send  your  resume  complete  with 
salary  requirements  to:  JL  Allred,  7750  Convoy 
Ct,  San  Diego  CA  92111. 


BUSINESS  MANAGER  needed  by  bi-weekly 
liberal  religious  journal  of  opinion  concerned 
with  politics  &  social  issues,  circulation  in  high 
teens.  Person  hired  will  be  responsible  for  su¬ 
pervising  promotion,  ad  sales,  purchasing, 
financial  reporting.  MBA,  publishing  experi¬ 
ence  preferred.  Must  be  entrepreneurial, 
energetic,  well-organized.  Modest  salary, 
perks,  pleasant  office.  Send  resume,  refer¬ 
ences  to  Editor,  Christianity  &  Crisis,  537  W 
121st  St,  New  York  NY  10027. 


CONTROLLER 

Small  daily  with  printing  business  has  opening 
for  qualified  controller.  Newspaper  and/or 
printing  experience.  CPA  helpful.  Supervise 
office  staff  and  data  processing  department. 
Excellent  salary.  Send  resume  with  salary  his¬ 
tory  to;  Journal  Record  Publishing  Co,  621  N 
Robinson,  Room  101,  Oklahoma  City  OK 
73102. 


GENERAL  MANAGER— To  take  charge  of  a 
growing  publicationsgroup  including  European 
operations.  Candidates  must  have  experience 
with  a  decentralized  operation  and  have  heavy 
marketing,  advertising  sales  and  promotion  ex¬ 
perience.  Primary  responsibilities  will  be  to 
assemble  an  aggressive  and  effective  market¬ 
ing  organization .  Company  is  headquartered  on 
the  west  coast  of  Florida.  Excellent  salary  and 
benefits.  Bonus  system  based  on  results.  Reply 
in  confidence  to  Box  2608,  Editor  &  Publisher. 

VICE-PRESIDENT  OF  FINANCE 
We  are  a  small  group  of  dailies  and  weeklies 
with  an  outstanding  opportunity  open  on  our 
top  management  staff,  the  position  requires  a 
CPA  or  equivalent  who  has  the  ability,  know¬ 
ledge  and  experience  to  serve  as  the  chief 
financial  officer  of  our  corporation.  This  person 
will  oversee  our  group  business  office,  that 
administers  our  pension,  benefit  and  insurance 
programs,  manages  our  cash  reserves  and  man¬ 
ages  our  corporate  accounting  procedures.  This 
person  must  be  well-trained  in  all  phases  of 
accounting  and  have  experience  working  with 
computers.  This  is  an  excellent  opportunity  for 
the  right  person  and  it  will  provide  top  responsi¬ 
bility  with  appropriate  authority. 

The  salary  is  excellent  with  good  company  be¬ 
nefits.  If  you  are  interested,  please  send  me 
your  resume  that  includes  a  history  of  your  sal¬ 
ary  and  your  salary  requirements. 

John  E  Mitchell 
Executive  Vice-President 
Nixon  Newspapers,  Inc 
PO  Box  9 

Frankfort  IN  46041 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


ADVERSTISING  SALES  MANAGER 
Upper  Midwest  50,000  group-owned  regional 
daily.  Excellent  potential  to  advance  quickly  to 
advertising  director  from  this  Number  2  posi¬ 
tion.  Ideaf  candidate  will  have  both  sales  and 
management  experience  in  classified  and  re¬ 
tail.  Responsibilities  will  include  detail  ex¬ 
pense  and  income  budget  planning  and  opera¬ 
tion.  History  of  creative  newspaper  sales  prom¬ 
otion  a  must. 

Forward  resume  in  confidence  including  salary 
requirements  to  Box  2558,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
For  group  of  5  shoppers  plus  weeklies,  maga¬ 
zines  with  over  100,000  total  circulation. 


red  and  good  organizational  and  training  skills 
tor  staff  of  1 0.  Good  track  record  a  must.  Live  in 
rural  area  close  to  metro  life.  Excellent  oppor¬ 
tunity  for  right  person,  salary  negotiable,  top 
benefits.  Send  resume  to  Francis  Moul,  Box  0, 
Syracuse  NE  68446. 


AD  MANAGER 

Aggressive,  articulate,  results  oriented  mana¬ 
ger  for  6000  circulation  weekly  on  Hilton  Head  , 
Island,  South  Carolina.  Self-starting  ability  a 
must.  Please  send  resume  and  salary  require-  i 
ments  to  Gene  Stewart,  Savannah  News-Press,  ! 
PO  Box  1088,  Savannah  GA  31402. 


AWARD  WINNING  Zone  4  daily  is  looking  for 
aggressive  advertising  director  who  can  suc¬ 
cessfully  motivate  a  staff  and  form  solid  cus¬ 
tomer  relationships  tor  community-oriented 
daily  of  15,000.  Growing  company  with  loca¬ 
tions  in  quality  family  living  area.  Box  2639, 
Editor  &  Publisher. 


ADVERTISING  MANAGER 
Iowa  daily  is  seeking  an  advertising  manager  to 
supervise  8-person  department.  Candidate 
selected  must  have  good  communications  and 
human  relations  skills,  ability  to  develop  prac¬ 
tical  sales  and  promotion  activities,  practical 
experience  with  planned  advertising  process, 
and  be  strong  in  organization  and  administra¬ 
tion.  Full  company  benefits.  Write:  Box  2643, 
Editor  &  Publisher.  Equal  opportunity  employer 
M/F. 


ADVERTISING  DIRECTOR 
Suburban  newspaper  group  in  a  major  South¬ 
eastern  metro  market  (Zone  3)  is  seeking  an 
aggressive  results  oriented  individual  to 
assume  total  responsibility  of  its  advertising 
department.  Applicants  should  be  experienced 
in  sales  training,  employee  motivation  and  have 
a  successful  sales  record  in  competitive  mar¬ 
kets.  Salary  commensurate  with  background 
and  experience.  Major  company  affliation  and 
benefits.  Forward  resume  including  salary  re¬ 
quirements  in  confidence  to  Box  2644,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES 


Major  metropolitan  publication  in  Zone  2  seeks 
aggressive  sales  oriented  telephone  repre¬ 
sentatives  for  our  classified  advertising  depart¬ 
ment.  We  offer  EXCELLENT  salary  and  be¬ 
nefits,  as  well  as  lucrative  incentive  programs. 
College  background  and  previous  sales  and/or 
advertising  experience  helpful.  If  you  are  se¬ 
rious  about  a  career  in  advertising  sales  and 
feel  you  are  qualified  for  this  challenging 
opportunity  please  send  resume  and  other  de¬ 
tails  about  yourself  to  Box  2577,  Editor  &  Pub¬ 
lisher. 


COME  TO  THE  BEAUTIFUL  Adirondack  Moun¬ 
tains  in  New  York  to  sell  for  one  of  the  best 
small  daily  newspapers  in  the  country.  Great 
life-style  for  aggressive  salesperson.  Write  all 
details  to  William  Doolittle,  Box  318,  Saranac 
Lake  NY  12983, 


IF  YOU  CAN  SELL,  you  can  write  your  own 
ticket  in  the  booming  Tampa  Bay  market.  Dis¬ 
play  sales  people  with  some  experience  needed 
forexciting,  award-winning,  170,000 circula¬ 
tion  urban  weekly  competing  against  metro  dai¬ 
ly,  Don't  get  us  wrong— this  is  hard  work,  be¬ 
cause  we're  still  a  young  paper  and  our  com¬ 
petition  is  entrenched.  But  there  will  be  rich 
rewards  for  you  if  you  can  help  build  our  linage 
and  strengthen  our  position.  Southeastern  ap¬ 
plicants  preferred.  Send  resume  with  cover  let¬ 
ter  to  Robert  J  Pagano,  General  Manager,  The 
Neighbor,  109  Brush  St,  Tampa  FL  33602,  No 
phone  calls. _ 

OKLAHOMA  DAILY  seeks  advertising  manager. 
Competition  from  metropolitan  radio,  tv  and 
newspaper.  Must  be  VERY  promotion  minded 
and  experienced  in  directing  people.  Job  now 
paying  $25,000.  All  replies  confidential.  Box 
2646,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Dynamic,  innovative  leader  wanted  to  train, 
i  motivate  and  lead  a  young  sales  staff  of  a  large 
suburban  group  in  a  major  Midwestern  metro 
market.  A  record  of  successful  sales  leadership 
in  a  competitive  market  is  important.  Attractive 
compensation  package.  Tell  why  you  should  be 
considered  in  a  letter  with  your  resume  to  Box 
2611,  Editor  &  Publisher. 


ADVERTISING  SALES  REP  wanted  for  Arizona 
I  daily.  Member  of  8  newspaper  group.  Very  de- 
'  sirable,  fast-growing  area.  Applicants  must 
I  show  1-5  years  print  sales  experience,  proven 
self-starter  with  ambitions  to  move  up.  ^nd 
resume  to  Advertising  Director,  Daily  Indepen¬ 
dent,  116  S  Main  St,  Cottonwood  AZ  86326; 

(602)  634-2241. _ 

AD  SALES  REP 

National  award-winning  weekly  now  has  new 
positions  for  professionally  minded  men  and 
women  seeking  careers  in  advertising  sales. 
Competitive  self-starter  can  achieve  $18- 
i  $22K  earningor  more  in  first  year.  Growth  com- 
!  pany — our  sales  are  up  over  1980.  We 
have  the  tools,  co-op  department,  marketing 
research  promotion  to  help  you  succeed.  Send 
resume  and  layout  samples  to:  Rob  Kemper, 
NEWSLIFE,  Box  10000,  Marion  OH  43302. 
EEO. 


LET'S  START  A  TMC  SHOPPER! 

You've  heard  it  before!  How  the  established 
daily  tried  to  ignore  the  shopper.  We  plan  to 
start  our  own  TMC  tabloid  soon.  We  need  an 
experienced  sales-oriented  person  to  set-up, 
coordinate  and  sell.  Also  to  coordinate,  sell 
,  special  sections  and  tv  booklet.  Marketing  will 
I  be  a  challenge  but  assimulating  new  ideas  in 
I  our  current  operation  with  existing  staff  will  be 
equally  challenging.  Salary  plus  commission. 
Send  resume,  salary  requirements  to  Box 
2641,  Editor  4  Publisher. 


ONE  OF  MICHIGAN'S  largest  weekly  newspap¬ 
ers  is  looking  for  an  experienced  professional 
salesperson  to  fill  a  new  position  on  ad  staff. 
Must  have  ability  to  deal  with  owners  and  ex¬ 
ecutives  of  large  business  organizations  and 
work  productively  with  ad  manager.  Salary 
negotiable,  consistent  with  bacl^round  and  ex¬ 
perience  plus  excellent  commission  program 
and  many  other  benefits.  Send  resume  to  San¬ 
dra  Williams,  Ad  Manager,  The  Suburban 
News,  G-4461  Richfield  Rd,  Flint  Ml  48506. 


RETAIL  SALES  REPRESENTATIVE 
If  you  are  interested  in  working  for  the  fastest 
growing  daily  and  Sunday  newspaper  in  Illinois, 
this  is  for  you.  Past  newspaper  ad  sales  experi¬ 
ence  is  required  accompanied  by  a  related  edu¬ 
cational  background.  Ability  to  layout  ads  is 
also  helpful.  Ambitious,  hardworking  salesper¬ 
son  will  find  excellent  opportunity  for  career 
development.  Send  resume  and  salary  history 
to  Personnel  Manager,  The  Daily  Pantagraph, 
Bloomington  IL  61701. 


RETAIL  AD  MANAGERS  for  aggressive  sales 
staff  at  group  of  award-winning  newsweeklies 
in  southeast  Michigan.  Reorganizing/diversify¬ 
ing  management  team  for  expansion.  Experi¬ 
ence  should  include  past  ad  sales  manage- 
i  ment,  meeting  goals,  staff  motivation.  Resume 
!  with  salary  history  to  General  Manager,  Oak¬ 
land  CommuniW  Newspapers,  Box  14,  Union 
Lake  Ml  48085. 


SOMEWHERE  there  is  a  good  ad  manager  on  a 
small  daily,  or  a  second  person  on  a  larger  paper 
that  wants  the  challenge  of  running  a  large  13 
.  person  retail  and  creative  department,  and 
!  oversee  ad  manufacturing  in  a  42,000  paid 
I  AM-PM  daily  and  Sunday  in  beautiful  area. 
Opening  created  by  promotion  to  publisher  in 
our  group.  Beautiful  environment,  salary,  fring¬ 
es.  Experience  in  all  aspects  of  people,  budget¬ 
ing  and  goals  very  helpful.  Apply  with  resume, 
date  of  availability  and  salary  expectations  in 
first  letter  to  OF  McClughan,  Advertising  Direc¬ 
tor,  News  4  Daily  Advance,  Box  10129,  Lyn¬ 
chburg  VA  24506. 


SALES  MANAGER  for  88  year  old  weekly  and 
companion  shopper  in  Wisconsin.  Must  have 
proven  sales  record.  Enterprise-News,  Box 
190,  Wittenberg  Wl  54499.  Good  move  up. 


SALES  MANAGER 

If  you  have  a  successful  sales  record  including 
major  account  and  top  level  chain  store  ad  sales 
in  a  competitive  market,  we  want  to  talk  to  you. 
Demonstrated  ability  in  sales  training  and 
motivation  is  a  definite  plus.  We  are  the  largest 
,  suburban  weekly  group  in  Kansas  City  and  offer 
excellent  compensation  with  a  full  range  of  be¬ 
nefits.  Call  Ron  Lindsay,  collect  at  (816)  454- 
9660. 


SMALL  CENTRAL  California  daily  has  oppor¬ 
tunity  for  aggressive  well-organized  display 
team  leader.  Write  Box  2633,  Editor  4  Pub¬ 
lisher. 
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HELP  WANTED 

HELP  WANTED 

ADVERTISING 

CIRCULATION 

TRAVEL  AND  RESORT  ACCOUNT  EXECUTIVE 
We  have  an  opening  In  our  national  advertising 
department  for  an  aggressive,  sales  goal- 
oriented  Individual  experienced  In  newspaper 
advertising  sales.  Duties  Involve  selling  and 
servicing,  travel,  resort  and  transportation 
accounts.  We  offer  a  good  starting  salary  and 
commission  plan,  excellent  benefits  and 
opportunity  for  advancement.  Send  confiden¬ 
tial  resume  to:  Mary  Stokes,  The  Knight  Pub¬ 
lishing  Co,  (publishers  of  The  Charlotte  News 
and  The  Charlotte  Observer),  PO  Box  32188, 
Charlotte  NC  228232.  EOE. 

SALES  MANAGER 

Medium  size  dally.  Zone  2.  We  are  seeking  an 
aggressive  creative  Individual  to  head  all  cir- 
cuTatlon  sales.  This  position  will  be  responsible 
for  carrier  promotion,  single  copy  and  phone/ 
crew  solicitation.  Applicant  must  have  prior  ex¬ 
perience  In  circulation  sales.  Excellent  oppor¬ 
tunity  with  growth  potential.  Qualified  appli¬ 
cants  send  resume  and  salary  history  to  Box 
2418,  Editor  &  Publisher. 

EDITORIAL 

MAGAZINE  STAFF  WANTED 

Leisure  and  travel  oriented  magazine, 
200,000  circulation  needs  several  staff  mem¬ 
bers,  Including  articles  editor,  staff  writers, 
advertising  director  and  circulation  director. 
Offices  In  New  York  City  and  Miami,  Florida. 
Send  cover  letter,  resume  and  salary  require¬ 
ments  to  Mr  Sugg,  PO  Box  4301920,  ^uth 
Miami  FL  3314^ 

NEWSPAPER  DISPLAY  advertising  manager. 
Excellent  opportunity  for  right  person.  Send 
resume  to  Box  717,  Salt  Lake  City  UT  841 10. 

ARTIGRAPHICS 

ILLUSTRATOR — The  VIrgInlan-Pllot  Is  seeking 
the  best  newspaper  Illustrator  in  the  country. 
The  job  requires  Intelligence,  imagination,  ver¬ 
satility,  speed,  energy  and  superb  drafts¬ 
manship.  The  successful  applicant  must  be 
familiar  with  offset  production,  the  limitations 
of  newsprint  and  the  potential  of  full  color. 
Arresting,  Informative  feature  Illustrations  will 
be  the  main  responsibility  but  the  job  will  also 
demand  some  creative  page  design,  photo 
cropping  and  photography.  We  need  an  artist 
who  can  translate  complex  stories  Into  telling 
visual  Images  quickly  and  cheerfully.  We  do  not 
need  a  cartoonist.  Please  send  resume  and 
work  samples— some  humorous,  some  serious; 
some  black  and  white,  some  full  color — to: 
George  Bryant,  Assistant  to  the  Managing  Edi¬ 
tor,  The  Virginian-Pilot,  150  W  Brambleton  Av, 
Norfolk  VA  23501. 

ARIZONA  REPUBLIC  news-copy  desk  looking 
for  top-notch  editor  and  headline  writer. 
Advancement  wide  open  If  you  measure  up.  Job 
vacant  August  1.  Tryout  mandatory.  First-time 
applicants  only,  please.  Send  resume  with  re¬ 
ferences  to  B  Clair  Cobb,  News  Editor,  Arizona 
Republic,  Box  1950,  Phoenix  /tZ  85001. 

ASSISTANT  CITY  EDITOR  for  medium-size 
West  Coast  newspaper.  Should  have  5  years 
experience,  be  well  versed  in  design,  copy  edit¬ 
ing,  story  assignment  and  other  administrative 
tasks.  Send  resume  and  salary  history  to  Box 
2575,  Editor  &  Publisher. 

ASSISTANT  MANAGING  EDITOR  to  help 
States  News  Service  Increase  coverage  of 
federal  agencies  and  their  Impact  on  the  cities 
and  states  for  dallies  nationwide.  Send  resume, 
clips  to  States  News  Sendee,  316  Pennsylvania 
Av  SE,  Washington  DC  20003;  (202)  546- 
9876. 

BROADCAST  JOURNALISM 

Are  you  an  experienced  newspaper  journalist 
for  whom  a  career  In  broadcast  journalism  Is 
sheer  fantasy?  Well,  the  Frank  E  Gannett  Cen¬ 
ter  at  Northwestern  University  now  has  a  prog¬ 
ram  that  can  help  you  translate  your  fanasty 
Into  reality.  Our  broadcast  fellows  program  at 
the  Medlll  School  of  Journalism  will  teach  you 
broadcast  techniques  and  give  you  a  chance  to 
practice  those  skills  while  reporting  In  Chicago 
and  Washington,  DC.  In  Washington  you  will 
work  for  one  of  eight  commercial  television  sta¬ 
tions  producing  video  taped  news  stories.  The 
deadline  for  application  Is  August  15.  For  more 
information  call  (312)  492-5228  or  write; 

BROADCAST  FELLOWS  PROGRAM 
NORTHWESTERN  UNIVERSITY 

1845  Sheridan  Rd 

Evanston  IL  60201 

CIRCULATION 

AGGRESSIVE  CIRCULATION  SUPERVISOR 
needed  for  Las  Vegas'  No.  1  newspaper 
(100,000  circulation).  Strong  background  In 

sales  and  administrating  circulation  programs. 

Company  benefits  and  great  potential  for 

advancement  with  Donrey  Media  Group.  Send 

resume  and  salary  requirements  to  Circulation 

Director,  PO  Box  70,  Las  Vegas  NV  89101.  An 
equal  opportunity  employer. 

EDITORIAL  WRITER 

Metropolitan  afternoon  paper.  Independent, 
needs  strong,  experienced  ^Itorial  writer  who 
can  write  bold  and  brief  editorials.  Our  coastal 
city  Is  a  great  place  to  live  (Zone  9)  and  our  new 
editorial  leadership  Is  pushing  for  excellence. 
Send  resumes  and  samples  to  samples  to  Box 
2626,  Editor  &  Publisher. 

BIG  OPPORTUN ITY  In  big  sky  country  for  circu 
lator  with  a  love  for  the  West  and  a  desire  to  get 
ahead.  Small  group  of  community  newspapers 

2  dallies,  a  weekly  and  a  bi-weekly,  looking  for 
trainee  to  work  Into  circulation  manager  posi¬ 
tion.  Some  travel,  considerable  responsibility 
for  the  right  person.  Send  resume  background 
and  salary  requirements  to  John  Sullivan, 
Livingston  Enterprise,  Livingston  MT  59047. 

ENTERTAINMENT  EDITOR— DC  area  publica¬ 
tion  with  an  eye  toward  expansion  Is  creating  a 
new  position  to  take  over  full  responsibllty  for 
producing  a  quality  entertainment  package. 
Send  your  Ideas  along  with  resume,  clips,  and 
salary  requirements  to;  Entertainment,  3  Post 
Office  Rd,  Waldorf  MD  20601. 

CIRCULATION  MANAGER  for  11,000  PM  dal¬ 
ly  in  pleasant  Ohio  community.  Must  be  ma¬ 
ture,  promotion  minded  planner  able  to  direct 
small  staff  and  motor  routes.  Send  resume  and 
salary  requirements  in  confidence  to  Box 
2511,  Editor  &  Publisher. 

EDITOR  FOR  NORTHERN  OHIO  exclusive 
twice  weekly.  Common-minded  Individual  who 
can  direct  staff  and  put  out  an  excellent  news 
and  graphic  product.  Send  resume  and  clips  to 
Gary  Hirt,  Gazette  Publishing  Co,  Box  269, 
Bellevue  OH  44811. 

CIRCULATION  MANAGER  for  medium  size 
dally  In  northern  Minnesota.  Must  have  ability 
to  handle  complete  operation.  Write  Box  2610, 
Editor  &  Publisher. 

CIRCUUTION  DIRECTOR  for  15,000  5  day 
and  Sunday  Sunbelt  publication.  Little  mer¬ 
chant  conversion  and  shopper  experience  a 
must.  Must  have  demonstrated  knowledge  of 
circulation.  Respond  to  Jim  Blair,  General 
Manager,  The  Dally  Independent.  Kannapolis 
NC  28081;  (704)  932-3131. 

EDITOR,  senior  position.  Pacific  Stars  and 
Stripes,  Tokyo,  Japan.  Knowledge  of  cold-type 
composing  system  to  incude  computerized 
video  display  editing  equipment.  Ability  to 
handle  several  desks,  write  headlines  and  do 
layout.  Paid  move  for  candidate  and  immediate 
family.  Tour  of  duty— 3  years.  Starting  salary. 

CIRCUUTION  DIRECTOR  for  45,000  MES  in 
southern  Indiana.  Must  be  excellent  In  plan¬ 
ning,  organizing,  staffing  and  controlling. 
Great  opportunity  to  join  new,  aggressive  man¬ 
agement  team  In  a  rebuilding  effort.  Write  In 
confidence,  giving  employment  and  salary  his¬ 
tory  to:  General  Manager,  Tribune-Star  Pub¬ 
lishing  Co,  721  Wabash  Av,  Terre  Haute  IN 
47808. 

$22,486  per  year.  Setid  resume  and  refer¬ 
ences  to  Civilian  Personnel  Center,  PECC-NAF, 
200  Stovall  St,  Alexandria  VA  22332,  tele¬ 
phone  (202)  325-7764  or  65. 

EDITOR  for  98,000  circulation  semi-weekly 
nevrspaper  on  the  coast  of  Florida.  We  are  look¬ 
ing  for  an  aggressive  editor  who  Is  committed  to 
award  winning  community  journalism,  bcel- 
lent  pay.  benefit  package  and  growth  potential. 
Send  resume  and  salary  history  to:  Box  2592, 
Editor  &  Publisher. 

EDITOR 

Prestigious,  major,  regional  Jewish  newspaper. 
Manage  editorial  staff  of  7.  Unusual  appoint¬ 
ment.  Will  pay  relocation  costs  to  Philadelphia. 
Write  Rob^  Forman,  Director,  Federation  of 
Jewish  Agencies.  226  S  16th  St,  Philadelphia 
PA  19102. 

27,  1981 

CIRCUUTION  DIRECTOR  for  growing  Zone  4 
dally.  People  and  service-oriented  manager  to 
direct  and  expand  circulation  department  of 
1 7 ,000  dally.  Knowledge  of  budget  procedures 
plus  cost  and  expense  controls  are  musts.  Box 
2638,  Editor  &  Publisher. 

RURAL  California  small  dally  offers  challenge 
to  promotion-oriented  circulation  manager. 
Write  Box  2634,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  June 

HELP  WANTED  ! 

HELP  WANTED 

EDITORIAL  j 

EDITORIAL 

CITY  EDITOR  j 

Exceptional  opportunity  to  join  one  of  Pacific 
Northwest's  finest  dally/Sunday  AM  newspap-  ' 
ers.  25  person  newsroom,  modem  compute-  j 
rized  plant.  Local  news  excellence  our  trade 
mark  (22  awards  In  1980);  emphasis  on  quallto 
writing/photojournallsm.  Requirements:  2-3 
years  reporting  experience,  top  desk  /  editing  / 
grammar  skills;  solid  news  judgment;  mature 
working  style.  Prime  spot  for  aggressive,  in¬ 
novative  lekler  seeking  eventual  managing  edi¬ 
tor  slot.  Send  letter,  resume,  recent  cllpsiedl- 
tlons;  salary  history  and  expectlons  to  Nell  C  | 
Hopp,  Managing  Editor,  The  TImes-News,  PO  j 
Box  548,  Twin  frails  ID  83301 .  No  phone  calls.  | 
1 

EDITORIAL  WRITER 

We  need  someone  with  strong  opinions.  ATitlng 
skills  and  a  reporter's  Instincts  to  write  dally 
editorials,  commentaries  In  many  forms  and 
In-depth  articles  on  local  and  national  Issues. 
Progressive  Midwest  dally  offers  plenty  of  free¬ 
dom  to  responsible  Individual.  Excellent  pay 
and  benefits  and  pleasant  working  conditions. 
Will  reply  to  all  applicants.  Seixt  resume  and 
clips  to  Personnel  Manager.  The  Southern  Illi¬ 
noisan,  PO  Box  2108,  urborxtale  IL  62901. 

ENERGY  OR  FINANCIAL  writers  for  new 
monthly  magazine  based  In  Casper.  Wyoming. 
Excellent  growth  prospects.  Good  salary  poten¬ 
tial.  Send  resume  and  clips  to  Lynn  Edgerly. 
Editor.  Western  Energy  Magazine.  Bex  9219, 
Casper  WY  82609;  (307)  266-5387. 

CITY  AND/OR  METROPOLITAN  EDITOR 
News  staff  of  metropolitan  afternoon  dally  won 
a  Pulitzer  for  spot  reporting  and  has  reversed  a 
circulation  decline.  Now  we're  tailoring  the 
paper  to  become  the  Indispensable  medium  for 
a  large  sprawling  seaside  city-county  (Zone  9). 
Need  strong.  Imaginative,  proven  city  and/or 
metropolitan  editors  who  can  guide  staff  along 
fresh  new  channels  of  coverage,  spur  creativity 
and  good  writing.  Ideal  climate.  Starting  salary 

In  high  30's  with  generous  fringe  perks.  Send 
resume.  Box  2621,  Editor  &  Publisher. 

GROWING  WEST  TEXAS  DAILY  has  opening  on 
four  person  sports  staff.  Entry  level  or  some 
experience.  Excellent  company  paid  benefits, 

1  profit  sharing  plan.  Resume  to  Jim  Servatlus, 

1  Midland  (Texas)  Reporter  Telegram,  ^x  1650, 

1  Midland  TX  79702. 

'  MANAGING  EDITOR 

1  Are  you  good  enough  to  make  It  In  a  market  that 
matters?  Editor/reporter  with  minimum  5  years 
experience  sought  to  join  management  team  of 
'  Chicago's  fastest  growing,  pald-circulatlon 
weekly  newspaper  chain.  Position  Involves 
{  editing  and  directing  staff  on  one  or  more  pap- 
i  ers  In  a  160,000  circulation  g-oup.  Growth 
:  opportunities  abound  with  this  Time  Incorpo- 
1  rated  subsidiary  company  that  has  established 

1  a  national  reputation  for  professional  joumal- 
1  Ism.  Excellent  benefits  plus  a  competitive 
;  starting  salary.  Please  send  resume  plus  copy 

I  of  paper  along  with  salary  expectation  to  Lawr¬ 
ence  A  Setnlcar,  Pioneer  Press,  Inc.  1232  Cen- 
1  tral  Ave,  Wilmette  IL  60091.  EOE-M/F. 

FEATURE  WRITER  needed  by  growing  dyna¬ 
mic  Zone  5  weekly.  Should  have  at  least  two 
years  of  on  the  job  experience  and  proven  abil¬ 
ity  to  create  feature  material  and  handle  gener¬ 
al  assignment  reporting.  Knowledge  of  photo¬ 
graphy,  darkroom  techniques  and  layout  halp- 
ful.  Please  send  resume  and  clips  along  with 
salary  requirements  to  Box  2549,  Editor  &  Pub¬ 
lisher. 

FOOD  EDITOR 

Experienced  food/consumer  journalist.  Re¬ 
sponsibilities  Include  writing,  packaging,  edit¬ 
ing,  production.  Also  general  assignment  fea¬ 
ture  writing  for  dally  lifestyle  sections  and 
weekly  magazine.  3  years  plus  experience. 
Send  resume,  salary  history,  and  3  of  your  best 
clips  showing  range,  capability  and  talent  to; 
Harriet  Simpson,  Lifestyle  Editor,  News- 
Democrat,  Box  427,  Belleville  IL  62222.  No 
phone  calls. 

;  MAGAZINE  STAFF  WANTED 

1  Leisure  and  travel  oriented  magazine, 
j  200,000  circulation  needs  several  staff  mem- 
1  bers.  Including  articles  editor,  staff  writers. 

advertising  director  and  circulation  director. 

!  Offices  In  New  York  City  and  Miami,  Florida. 

1  Send  cover  letter,  resume  and  salary  require¬ 
ments  to  Mr  Sugg.  PO  Box  4301920,  South 
]  Miami  FL  3314^ 

f \ 


Assistant  Editor 

Assistant  Editor  on  monthly 
worldwide  newspaper  (60,000 
circulation)  published  hy 
multinational  corporation 
headqusLTtered  in  central 
Connecticut.  Not  a  “house 
organ”  position.  Strong 
reportingAftrriting/editing  skills 
a  must.  Emphasis  on  bright  and 
tight  news  and  feature  writing. 

Prefer  at  least  three  years’  daily 
newspaper  experience.  Must  he 
able  to  work  closely  with  top 
management.  Experience  in 
newspaper  production  a  must. 

Some  travel.  Competitive  salary 
($14,000  to  $17,000  range)  and 
benefits.  Equal  opportunity 
employer,  M/F. 

Resume  with  non-returnable  clips  to  Box 
2617.  Editor  &  Publisher. 

< _ -> 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
JOB  LEADS 


I  WANT  TO  HIRE  a  copy  editor  who  shares  my 
dread  at  the  sound  of  newspapers  being  drop¬ 
ped  on  the  floor  without  being  read.  If  you’re  a 
wordsmith  who  can  take  good,  basic  copy  and 
caress  it,  improve  it,  make  it  sing  and  then  top 
it  with  a  great  headline,  then  I've  got  a  job  for 
you.  You'll  be  joining  an  award-winning  news 
team  on  a  respected  product  in  a  growing  mar¬ 
ket.  Send  a  letter,  resume  and  some  samples  of 
your  best  editing  work  to  Dennis  Dible,  Manag¬ 
ing  Editor,  Kingsport  Times-News,  PO  Bo* 
479,  Kingsport  TN  37662. 


FASHION  EDITOR— The  Kansas  City  Star  is 
seeking  a  self-starter  with  an  interest  in  fashion 
and  beauty,  creative  story  ideas  and  a  talent  for 
sparkling  writing  and  solid  reporting.  You'll 
help  plan  and  execute  fashion  and  beauty  stor¬ 
ies  for  our  daily  and  Sunday  lifestyle  sections.  If 
you  think  you  can  bring  a  new  flair  to  our 
fashion  coverage,  send  your  resume  and  exam¬ 
ples  of  your  work  to  Michael  Nelson,  Assistant 
Managing  Editor/Features,  The  Kansas  City 
Star,  1729  Grand  Av,  Kansas  City  MO  64108. 
No  phone  calls. 


GROWING  MONTHLY  with  circulation  of 
60,000  seeks  magazine  editor  with  proven 
ability.  Strong  management  and  energy  back¬ 
ground  preferred.  Ground  floor  opportunity  for 
high  caliber  professional.  Send  resume  and  sal¬ 
ary  history  to  Western  Energy,  PO  Box  9219, 
Casper  WY  82609. 


PHOTO  EDITOR,  desk  job.  Someone  to  oversee 
photo  assignments,  photo  department  and  pic¬ 
ture  usage.  Salary  to  $20,000.  Circulation 
70,000.  Zone  2.  Box  2552,  Editor  &  Pub¬ 
lisher. 


REGIONAL  EDITOR  on  11,000  6-day  PM  in 
Middle  West.  No  correspondence.  Some  farm. 
Lots  of  features  and  photos.  All  benefits  includ¬ 
ing  profit  sharing.  Write  Box  2579,  Editor  & 
Publisher. 


REPORTER  to  cover  Congress/Federal  agen¬ 
cies.  Strong  experience  with  dailies  or  wire  ser¬ 
vices  a  must.  Send  clips,  resume  to  States 
News  Service,  316  Pennsylvania  Av  SE, 
Washington  DC  20003. 


REPORTER— The  Dickinson  Press,  lOM,  AM 
daily  serving  the  state's  booming  oil  region,  is 
seeking  a  general  assignment  reporter.  Some 
editing  opportunities  possible.  General  photo¬ 
graphy  also  necessary.  We're  willing  to  try  a 
beginner  or  weekly  publication  staffer.  Send 
resume  to:  Stephen  Trosley,  Manning  Editor, 
The  Dickinson  Press,  PO  Box  136/L  Dickinson 
NO  58601;  (701)  225-8141. 


REPORTER/PHOTOGRAPHER— Weekly  news¬ 
paper  named  first  in  nation  for  general  excell¬ 
ence  in  1980  seeks  reporter/photographer  with 
strong  emphasis  on  photography.  Experience 
perferred,  but  will  consider  entry-level  person 
with  good  portfolio.  Position  offers  good 
advancement  possibilities  with  growing  group 
of  Western  newspapers  for  hard  worker.  Good 
location  for  sports  minded  person  with  fishing, 
hunting,  skiing  in  nearby  Wyoming  and  Utah 
mountains.  Call  or  write  Ken  Smith,  Green  Riv¬ 
er  Star,  Box  580,  Green  River  WY  82935; 
(307)  875-3105. 


CORPORATE 

JOURNALIST 

AAajor  Michigan  company  seeks  pro¬ 
fessional  journalist  for  nationally 
occloimed  employee  publication.  Job 
is  challenging  and  rewarding  and 
offers  excellent  advancement  oppor¬ 
tunities  in  top-notch  public  relations 
department. 

Applicants  should  have  at  least  3 
years  newspaper  or  magazine  writing 
experience  and  should  forward 
straight  news  and  feature  samples 
with  resume.  Academic  credentials 
will  be  an  important  supplementary 
factor  in  the  selection.  Please  write  to: 

■•X2M2 
MKer  ft  PaMlther 

An  Equal  Opportunity  Employer 


NEWS  EDITOR — The  Kansas  City  Labor 
Beacon,  40,000  circulation  weekly  among 
AFL-CIO  members,  has  immediate  need  for  a 
labor-oriented  news  editor.  Minimum  3  years 
experience,  more  preferred.  Strong  in  tight 
writing,  editing,  photography,  layout.  Salary 
open,  union  benefits.  Send  letter,  resume,  re¬ 
ferences,  clips  to  David  Peery,  Editor,  1015 
Central,  Kansas  City  MO  64105. 


NEWS  EDITOR/GENERAL  ASSIGNMENT  re¬ 
porter  for  daily  in  central  Arizona.  1-5  years 
experience  on  weekly  or  daily  preferred.  Send 
resume,  clips  and  references  to  John  Moore, 
Editor,  Daily  Independent,  1 16  S  Main  St,  0}t- 
tonwood  AZ  86326;  (602)  634-2241. 


NEW  YORK  BUREAU  CHIEF  for  our  2  energy 
newspapers— one  established,  the  other  up- 
and-coming.  We  want  a  go-getter  to  cover  both 
the  financial  community  and  the  top  com¬ 
panies  and  trade  associations  in  the  Northeast. 
Send  resume,  clips  to  DeVan  L  Shumway,  The 
Oil  Daily  &  Coal  Industry  News,  337  National 
Press  Bldg,  Washington  DC  20045. 


SMALL  TWICE  WEEKLY  Bay  area  newspaper 
wants  major  upgrade  in  editorial  product.  We 
have  bright  future  and  so  will  new  editor.  Solid 
experience  in  reporting,  editing,  layout  essen¬ 
tial.  Editorial  writing  a  big  plus.  First  rate  pay- 
benefits  and  challenge  for  first  rate  candidate. 
Reply  Box  2590,  Editor  &  Publisher. 


SPORTS  EDITOR.  1  person  department.  VDT 
experience  preferred.  AM  paper.  Zone  7.  Box 
2614,  Editor  &  Publisher. 


SPORTS  EDITOR 

We  re  a  6000  circulation  Gannett  daily  on  the 
shores  of  Lake  Erie.  The  person  we  need  should 
have  writing  experience  and  an  interest  in  edit¬ 
ing,  layout  and  photography.  Send  resume  and 
clips  to  Pete  Groh,  Managing  Editor,  News 
Herald,  Box  550,  Port  Clinton  OH  43452. 


8500  SIX  DAY  AM  DAILY  is  seekinga  city/copy 
editor.  Using  Compscan  VDT  system.  Your 
addition  will  make  us  a  9  person  staff.  Send 
resume,  references  and  salary  expected  range 
to  Ken  Kafman,  Editor,  Times-Star,  1516  Oak 
St,  Alameda  CA  94501. 


SPORTS  DESK  and  some  writing  for  90,000 
daily  with  large,  heavy  local  sixrrts  hole.  Experi¬ 
ence  with  VDTs  preferred.  Send  resume  with 
references  plus  examples  of  layout,  clips  and 
salary  history  to  Ralph  Routon,  Sports  Editor. 
Colorado  Springs  Gazette  Telegraph,  Box 
1779,  Colorado  Springs  CO  80901.  No  phone 

calls. _ 

WANTED:  Reporter,  with  emphasis  on  court 
house  reporting,  A  political  conservative.  In 
eastern  Missouri.  Box  2612,  Editor  &  Pub¬ 
lisher. 


WIRE  EDITOR — The  Dickinson  (North  Dakota) 
Press,  a  lOM,  AM  daily  senring  the  state's 
booming  oil  region,  is  seeking  a  wire  editor. 
Salary  depends  on  experience.  Layout,  copy 
editing  ability  a  must.  We  won't  rule  out  recent 
J-school  grad  or  weekly  newspaper  editor.  Send 
resume  to;  Stephen  Trosley,  Managing  Editor, 
The  Dickinson  Press,  PO  Box  1367,  Dickinson 
ND  58601;  (701)  225-8141. 


For  major  new  journal 
in  energy  field. 


Day  to  day  editing 
and  publishing. 

Experience  required. 

Box  837-FH 
260  Lexington  Ave. 

12th  Floor 
New  York  NY  10017 


SPORTS  REPORTER 

Energetic  sports  writer  with  good  layout  skills 
sought  for  quality  sports  section  on  18,000 
daily  emphasizing  extensive  prep  coverage  in 
northwest  Illinois.  Write  RB  Schmelzle, 
Freeport  Journal-Standard,  PO  Box  33(), 
Freeport  IL  61032. 


WEEKLY  NEWSPAPER,  central  New  Jersey 
needs  someone  who  can  do  it  all  and  do  it 
well — reporting,  rewrite,  editing,  layout, 
heads.  The  hours  are  long,  the  standards  are 
high  and  the  work  load  is  heavy.  We  offer  a 
paper  in  which  you  can  take  pride,  editorial 
freedom,  and  decent  salary  ($13,000)  with 
some  benefits.  Applicants  must  have  some 
newspaper  experience  and  a  strong  desire  to 
help  produce  the  best  weekly  possible.  Call 
(201)  739-1010  or  write  The  Independent,  PO 
Box  81,  Key  Port  NJ  07735.  j 

WE’RE  LOOKING  FOR  a  top-notch  feature  re-  ! 
porter  to  be  the  lead  writer  in  our  newly  ex-  ! 
panded  features  department.  The  successful  '■ 
applicant  will  have  solid  feature  writing  experi-  I 
ence,  abil  ity  to  work  closely  with  three  reporters 
in  our  features  department  and  a  desire  to  be  i 
part  of  the  best  features  team  in  the  country.  | 
You  won't  be  bogged  down  in  desk  work,  but  ' 
you  will  be  challenged  to  lead  our  feature  cover¬ 
age  to  new  heights  of  excellence.  We’re  an  ' 
award-winning  Zone  3  mid-sized  daily.  Send  I 
letter,  resume,  salary  history  and  work  samples  ! 
to  Box  2640,  Editor  &  Publisher.  j 


ZONE  5,  8200  circulation  needs  managing 
editor  to  supenrise  staff  of  four.  Must  be  strong 
on  organization,  layout,  and  good  with  people. 
This  position  is  the  top  position  in  the  editorial 
department.  If  you  are  looking  for  a  9-5  job,  five 
days  a  week,  please  do  not  apply.  Salary  and 
fringes  will  be  discussed  upon  interview.  Write 
to  Box  2615,  Editor  &  Publisher. 


FREELANCE 


FREELANCERS:  Interested  in  writing  on 
household  hints,  children's  page,  comics,  per¬ 
sonal  advice,  finance,  and  health/nutrition?  In¬ 
ter-American  News  Services  will  pay  you  and 
you  let  us  worry  about  marketing.  We  need  fresh 
and  different  material  to  supplement  our  syndi¬ 
cated  features  which  will  start  up  in  September 
1981.  Please  contact  with  samples  by  mail 
ONLY:  William  Griffith,  Inter-American  News  I 
Services,  720  5th  Av,  New  York  NY  10019.  I 


OPPORTUNITY  KNOCKSTWICE  A  MONTH  for  ; 
professional  writers,  photographers— also  edi-  i 
tors/publishers.  Since  1969  Freelancer’s  | 
Newsletter  has  provided  profitable  information  i 
to  freelancers  across  the  country.  Bonus;  com¬ 
puterized  resume  and  referral  service!  For  sam¬ 
ple  copy,  send  self-addressed,  stamped  No.  10  I 
envelope  to;  Freelancers  Newsletter;  Dept  N,  I 
307  Westlake  Dr,  Austin  TX  78746.  I 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  1 1375. 


MAILROOM 


ASSISTANT  MAILROOM  SUPERINTENDENT 
Major  daily  newspaper  located  in  Zone  6  needs 
individual  with  previous  supervisory  experience 
and  sound  technical  knowledge  of  mailroom 
equipment  (Harris-Sheridan  72P.  Sheridan 
48P.  IDAB  440  and  Hall  Monitor  stackers.  Sig- 
node  MLN-2A).  Send  resume  and  salary  history 
to  Box  2499,  Editor  &  Publisher. 


72-P  SETUP 

Experienced  setup  person  for  Sheridan  72-P 
inserter.  Seeking  minimum  2  years  experience, 
salary  commensurate  with  experience.  Night 
shift  position.  Contact  Don  Miller.  Production 
Director  at  (813)  334-2351,  Monday  through 
Friday  9  am  to  5  pm  for  further  information. 
Fort  Myers  News-Press 
An  Equal  Opportunity  Employer 


MARKETING 


MARKETING  RESEARCH  MANAGER 
The  Denver  Post  is  seeking  a  proven  research 
manager  to  develop  primary  and  secondary  re¬ 
search  capabilities  in  consumer,  media,  audi¬ 
ence,  product  and  distribution  areas.  Major  re¬ 
sponsibilities  will  include:  helping  middle  and 
top  level  management  define  information 
needs;  designing  and  executing  projects  to 
meet  these  needs  and  hiring  outside  suppliers 
when  necessary.  The  successful  candidate  will 
have  three  or  more  years  of  experience  in  news¬ 
paper  research,  skill  in  research  design,  statis¬ 
tical  analyses  and  the  ability  to  communicate 
findings  in  non-technical  reports.  If  these  facts 
can  be  turned  into  sales  generating  presenta¬ 
tions,  so  much  the  better.  Data  processing  ex¬ 
perience  is  very  helpful.  Salary  commensurate 
with  experience.  Excellent  benefit  package. 
Please  send  resume,  letter  of  application  and 
salary  requirements  in  confidence  to  the  Per¬ 
sonnel  Department,  The  Denver  Post,  650 
15th  St.  Denver  CO  80201. _ 


PHOTOJOURNALISM 


IMMEDIATE  OPENING  for  recent  grad,  feature 
writer/photographer  for  50,000  circulation.  17 
year  old  weekly  in  Rio  Grande  Valley.  Phone 
(512)682-2423,  Mrs  Masters  or  MrOfterman. 
Valley  Town  Crier,  181 1  N  23rd  St,  McAllen  TX 
785(31. 


PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  take  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  salary  requirements, 
resume  and  clips  to  Observer,  5717  N  Hum¬ 
boldt,  Peoria  IL  61614. 


MARKETING 

REPRESENTATIVE 

COME  WITH  A  LEADER! 

We  are  seeking  salespeople  with  proven  ability 
in  the  graphic  arts  industry  and  a  sincere  desire 
to  maintain  a  high  level  of  customer  satisfac¬ 
tion.  We  are  a  growth-oriented  company  and 
offer  salary  and  commission,  and  an  excellent 
benefit  program. 


Send  resume  or  call 
for  more  information. 


-Ml 


820  West  Second  Wichita.  Kansas  67203 
800-835-2852.  In  Kansas  call  316-265-5277  , 


M  YCRO-TEK,  INC. 
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HELP  WANTED 
PHOTOJOURNAUSU 


PHOTOJOURNALIST 

20,000  AM  daily/Sunday  that  swept  Pacific 
Northwest  photo  awards  in  1980  has  immedi¬ 
ate  opening  for  photojournalist.  Successful 
candidate  will  have  technical  skills,  great  im¬ 
agination  and  ingenuity,  flair  for  photo  page 
layouts,  desire  to  help  make  one  of  the  best 
photo-conscious  newspapers  even  better.  Wide 
range  of  assignments,  studio  capabilities  a 
plus.  Call  Bob  DeLashmutt  (208)  733-0931, 
The  Times-News,  PO  Box  548,  Twin  Falls  ID 
83301. 


_ PRESSROOM _ 

PRESSPERSONS 

Immediate  openings  exist  for  experienced 
presspersons.  Individual  must  have  completed 
4  years  apprenticeship  and  have  previous  ex¬ 
perience  on  double-wide  web-fed  letter  press  or 
offset.  Excellent  salary  and  benefits.  For  furth¬ 
er  information  write  to: 

Ft  Lauderdale  News/Sun  Sentinel 
Personnel  Department 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 

PRESSPERSON-FOREMAN  for  six-day  after- 
noon  7000  daily.  Six-unit  Cottrell  press. 
Should  have  camera,  plate-making  experience. 
Competitive  salary,  benefits,  working  condi¬ 
tions.  Zone  7.  Write  Box  2632,  Editor  &  Pub¬ 
lisher _ 

V-15  WORKING  PRESSROOM  foreman  with 
plate  and  camera  experience.  Small  daily, 
some  commercial  printing.  Preventative 
maintenance  and  ability  to  train  crew  a  must. 
Any  Compugraphic  equipment  experience  is  a 
plus.  Located  in  South.  Box  2556,  Editor  & 
Publisher. 

_ PRODUCTION _ 

PRODUCTION  (DESIGNER)  MANAGER 
Award-winning,  twice  weekly  needs  design 
conscience  person  to  take  complete  responsi- 
bilty  for  producing  tab  from  editorial  idea,  de¬ 
sign,  layout,  through  camera-ready  art.  Hands- 
on,  shirt  sleeve  ability,  knowledge  of  budgeting 
and  cost  control,  and  a  "people"  oriented  man¬ 
ager  who  can  help  staff  motivate  itself  to  pro¬ 
duce  and  achieve  excellence  in  design  and 
finished  product. 

Growing,  inventive  corporation  in  Ohio  offers 
excellent  salary,  benefits,  and  working  atmos¬ 
phere.  Write  Box  2109,  Editor  &  Publisher. 

PRODUCTION  MANAGER  for  large  weekly 
newspaper  and  shopper  with  bright  future. 
Must  have  experience  with  front-end  systems, 
Harris  or  Compugraphic  typesetting  equip¬ 
ment.  Responsibility  for  composing,  press  and 
camera.  Salary  commensurate  with  experi¬ 
ence.  Pension  pic.r  and  benefits.  Send  resume 
to:  The  Baxter  Bulletin,  PO  Box  A,  Mountain 
Home  AR  72653. 

PROGRESSIVE  NORTH  CALIFORNIA  daily  is 
seeking  an  aggressive  hard-working  composing 
manager.  Experience  with  Compugraphic 
equipment  including  Advantage  helpful  but  not 
necessary.  Full  benefit  package  including 
health,  dental  and  pension  programs.  Salary 
open  depending  on  experience.  Send  resume  to 
Scripps  League  Newspapers,  Inc,  PO  Box  150, 
Napa  CA  94558.  All  replies  confidential. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

EFFECTIVE  MANAGER  with  solid  credentials 
in  all  phases  of  newspaper.  Experienced,  in¬ 
novative,  conscientious  communicator.  Top 
medium  size  daily  background.  Currently  with 
major  metro.  Ready  to  motivate  your  staff  to¬ 
ward  higher  profit,  n^efer  Zones  1.  2,  7,  9,  but 
will  consider  all  areas.  Box  2604,  Editor  & 
Publisher. 

EXPERIENCED  WORKING  ADMINISTRA- 
TOR — Daily  general  manager,  weekly  owner- 
publisher  with  full  knowledge  of  operating 
either  profitably.  Mature,  proven  leadership, 
civic  abilities.  Interview  now.  Box  2645,  Editor 
&  Publisher. 

GENERAL  MANAGER/Advertising  manager 
available  now.  Five  years  as  full-charge  mana¬ 
ger  of  West  Virginia  daily.  Ten  years  extensive 
newspaper  experience  in  business  manage¬ 
ment,  promotion,  advertising,  press  work  sales 
and  editorial.  Zones  2,  3,  4  or  5.  (704)  437- 
5692. 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR  PLUS— Profession¬ 
al  with  20  years  experience  in  newspapers  and 
shoppers.  Box  2606,  Editor  &  Publisher. 

MANAGEMENT 

Experienced  display  account  executive  with 
new  ideas  ready  to  move  into  management. 
Journalism  school  graduate.  Box  2565^  Editor 
&  Publisher. 

ARTIGRAPHICS _ 

EDITORIAL  ARTIST,  8  years  experience  with 
features,  opinion  page,  cartoon  strips,  some 
maps/charts.  Seeking  job  on  daily,  will  relo¬ 
cate.  For  clips  and  references  write  Dan  Saad, 
23417  Tawas,  Hazel  Park  Ml  48030. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR— 15  years  experi¬ 
ence,  ABC,  TMC,  good  administrator  and  plan¬ 
ner.  Strong  on  promotion.  (914)  692-5865. 

DISTRICT  SALES  MANAGER,  young,  aggres- 
sive,  needs  a  new  challenge.  History  of  success 
in  all  areas.  Sales  contest  winner.  Prefer  Zones 
5,  7.  8.  Box  2630,  Editor  &  Publisher. 


AWARD-WINNING  assistant  sports  editor  ea¬ 
ger  to  move  up  to  medium-sized  daily.  Special¬ 
ty:  women's  sports.  2  years  experience,  skilled 
in  VDT,  layout,  photo.  Box  2593,  Editor  &  Pub¬ 
lisher. 

AWARD-WINNING  editor  of  small  daily  seeks 
new  challenges  with  larger  paper.  Ron  Chap¬ 
pell,  Box  4196,  Kenai  AK  (907)  283-3094. 

COPY  EDITOR,  freelance  business  reporter, 
Op-Ed  curmudgion,  book  reviewer — I’ve  been 
busy  doing  these  things  at  two  150,(X)0  East 
Coast  dailies  since  my  '80  BA  in  Economics.  I 
seek  a  smaller  paper.  Zone  2  or  1,  daily  or 
weekly,  where  I  can  expand  my  editing  and 
reporting  skills.  Box  2629,  Editor  &  Publisher. 


POSITIONS  WANTED 
_ EDITORIAL _  i 

DISTINQUISHED  INDIAN  JOURNALIST,  { 
strong  US  background,  experienced  in  all  print  | 
media.  Unesco  editor  of  books  and  journals,  I 
chief  editorial  writer/columnist/correspondent  I 
of  top  business  daily,  currently  editing  national  ; 
weekly,  widely  published  in  American  maga¬ 
zines.  Nine  years  US  residency.  Recent  profes¬ 
sional  visits  include  Brookings  seminar.  Box 
2619,  Editor  &  Publisher.  i 

DIRECTOR  OF  PHOTCXIRAPHY  experienced  in  I 
developing  award-winning  staffs.  Looking  for  a  ' 
newspaper  with  a  strong  commitment  to  photo-  j 
journalism.  Box  2623,  Editor  &  Publisher. 

EXPERIENCED  New  York  reporter  is  moving  to 
Israel.  Will  write  news,  features  not  found  on 
the  wires.  Contact  F  Allen,  Box  K-10,  1395 
Lexington  Av,  New  York  NY  10028. 

EXPERIENCED  reporter-photographer  seeks 
spot  on  quality  daily.  Skilled  in  VDT,  remote  5 
years  experience,  covering  court,  apiculture, 
mining,  prison.  Own  camera  equipment,  car. 
Zones  7,  8,  9.  Box  2522,  Editor  &  Publisher. 

EXPERIENCED  journalist,  now  city  editor, 
seeks  reporting  job  on  metro  daily.  4  years  in 
dailies,  2  in  pr,  4  in  Navy;  MA  journalism.  Box 
2587,  Editor  &  Publisher. 

EDITOR-Veteran  award-winning  newsman,  35, 
seeks  professional  challenge  as  city  or  manag¬ 
ing  editor  (or  assistant)  with  quality  conscious 
medium  daily.  Zone  2.  Former  capital  bureau 
ch  ief ,  now  assistant  metro  ed  itor  in  competitive 
market.  Knows  circulation,  promotion,  produc¬ 
tion.  Strong  on  style,  thoroughness,  accuracy, 
story  ideas.  Worked  under  the  best.  Good  plan¬ 
ner-manager.  High  $20's.  Family,  SDX,  VDT. 
Box  2624,  Editor  &  Publisher. 

GOOD  NEWSMAN.  53,  WIDOWER. 
SEEKS  EDITOR'S  SLOT  ON  SMALL  DAILY. 
BOX  2601,  EDITOR  &  PUBLISHER. 

HOPING  FOR  A  MIRACLE!  Womens's-turned- 
arts  writer  wants  arts  or  travel  writing  job  with 
daily  newspaper.  Box  2622,  Editor  &  Pub¬ 
lisher. 

LOW  PAY?  OK.  Savvy  old  broad,  30  years'  print 
editing,  pension,  wants  to  work  on  a  paper  by 
the  sea — or  equivalent.  Uses  VDT.  Let’s  talk. 
Joan  Miller.  (213)  482-4880,  Ext  439,  after  7 


MISSOURI  BJ  1973  seeks  weekly  or  daily 
opening  on  small-town  paper  in  Zones  1, 5or7. 
Eight  years  experience  on  800,000-plus  week¬ 
ly  tabloid.  Can  do  it  all  with  emphasis  on  fea¬ 
ture  and  outdoor  writing.  Thrives  on  pressure 
and  deadlines.  Box  25^.  Editor  &  Publisher. 

REPORTER  seeks  entry-level  position,  daily  or 
weekly.  BA  in  journalism;  free-lancer  with  daily 
and  weekly  experience.  Also,  familiar  with 
computer  programming.  JR  Oliver,  PO  Box 
6393,  Pittsburgh  PA  15212;  (412)  321- 
3980,  (412)  521-9652. 

REPORTER  with  3  years  of  courthouse,  city 
hall  and  general  reporting  experience  seeks 
position  at  30^plus  daily.  Box  2637,  Editor  & 
Publisher. 


TEN  YEARS  experience — Newspaper  editor, 
reporter,  photographer,  magazine  freelance 
writer.  Winner  of  state  awards.  BA.  MA  de¬ 
grees.  Seeking  to  relocate.  Write:  5820  Black- 
hoof  Dr,  Merriam  KS  66203. 


POSITIONS  WANTED 
i  _ EPr-QRlAL _ 

{  SPORTS  NEWSWOMAN  NOW  covering  pro 
I  soccer  wants  pro  or  collew  sports  beat  in  East- 
i  emmetroarea.VDTand  desk  experience.  Write 
I  2571,  Editor  &  Publisher. 

SPORTS  COPY  EDITING  job  wanted  by  writer, 

7  years  daily  experience,  covering  preps  to 

Kos.  Zones  2. 3, 4. 6, 8, 9.  Box  25%,  Editor  & 
iblisher. 

j  SPORTS  EDITOR  job  on  mid-size  daily  sought 
I  by  creative,  versatile  pro.  34.  Now  cornered  on 
{  night  sports  desk  of  major  metro.  Heavy  edit- 
I  ing,  la)^  and  writing  experience  but  real  ta- 
I  lent  is  as  story  idea  man,  organizer.  Good  with 
'i  pencil  and  enjoys  working  closely  with  writers. 

Willing  to  take  pay  cut.  Box  2520,  Editor  & 

I  Publisher. 

I  SPORTSWRITER — Blue  Chip  prospect  with  3 
years  experience  prepared  to  meet  challenge  on 
!  medium  to  large  size  daily.  Excellent  writer 
I  with  flair  for  features  and  columns.  Did  it  all, 

I  including  coverage  of  preps  and  pros,  in  14 
I  month  tenure  as  sports  editor  of  small  daily. 

{  VDT  and  layout  experieiKe.  Will  relocate.  Reply 

j  to  Box  2599,  Editor  t  Publisher. _ 

I  VETERAN  WRITER — Do  news,  sports,  col- 
!  umns,  investigative.  Bill  Scott,  6314  Keating 
I  Rd,  Pensacola  FL  32504;  (904)  478-3447. 

I  - 

'  WRITER/EDITOR.  New  York-based,  33.  with 
12  years  experience  (including  three  as  manag- 
I  ing  editor)  on  dailies,  weeklies,  wires  ar^ 

I  monthlies — consumer  and  trade— specialties 
I  include  medical,  features  and  business,  seeks 
I  challenging  spot  with  advancement  potential  in 
I  New  York  Ci^  area.  Box  2583,  Editor  &  Pub- 
!  lisher. 

i  YOUNG  AGGRESSIVE  J-SCHOOL  graduate 
I  seeks  reporting  position  on  a  daily  or  weekly 
I  willing  to  give  him  a  chance  to  prove  his  talent. 

Some  experience  in  writing  and  photography 
;  and  willing  to  relocate.  Call  Dennis  Coxe  (813) 
j  792-6271. 

j  PHOTOJOURNALISM 

;  PHOTOGRAPHER/SPORTSWRITER.  29. 

I  seeks  move  to  medium-size  or  large  daily.  Pre- 
;  sently  employed  by  9(XX)  circulation  daily. 

'  Judg^  second  best  in  recent  statewide  photo 
competition,  work  used  by  AP  and  Wide  World. 

I  Polished  darkroom  skills  with  desire  to  grow 
I  and  learn  in  new  environment.  Four  years  ex- 
I  perience  includes  coverage  of  Southeastern 
I  Conference  football  and  basketball,  pros  and 
I  preps.  Also  capable  writer.  Willing  to  travel. 

Christopher  Jones,  Ivy  Hill,  Harlan  KY  40831: 

I  (606)573-2302. 

i  PUBLIC  RELATIONS 

I  - 

I  PHOTO  COORDINATOR— Experienced  photo 
!  coordinator  available  to  corporations/organiza' 
{  tions  as  consultant  on  visual  pr.  Have  top 
I  credentials  and  outstanding  exp^ierKe  in  this 
!  highly  specialized  area.  Box  2507,  Editor  & 
I  Publisher. 

PHOTOGRAPHER 

PHOTOGRAPHER  with  over  4  years  news, 
sports,  and  feature  experience  seeks  position 
on  daily  50,000  or  more  in  any  Zone.  Award¬ 
winning  photos  of  well  known  ^liticians.  Box 
2635,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


irS  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in 
an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT :We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by  a 
group,  it’s  best  to  list  the  properties. 
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Compromise  amendment 
expected  on  Packwood  bill 


By  George  Brandon 

After  coordinating  a  two-hour  grilling 
of  representatives  of  AT&T  and  the  na¬ 
tion’s  newspaper  publishers  by  members 
of  the  Senate  Commerce  Science  and 
Transportation  Committee,  Sen.  Bob 
Packwood  (R.-Ore.)  told  Robert  Marbut, 
chairman  of  American  Newspaper  Pub¬ 
lishers  Association’s  Telecommunica¬ 
tions  Committee:  “I  think  we  can  work 
out  the  differences  between  you  and 
AT&T.  I  think  there  is  common  ground 
that  can  be  reached.” 

Barry  Goldwater  (R.-Ariz.),  chairman 
of  the  committee’s  Communications  Sub¬ 
committee  and  a  sponsor  of  S.898,  said: 
“I  think  we  have  to  seek  a  tighter  defini¬ 
tion  of  the  word  ‘information’”  so  that  it 
won’t  “include  the  word  ‘news.’” 


The  final  day  of  Senate  Commerce 
Committee  Hearings  on  a  proposed  leg¬ 
islative  overhaul  of  the  nation’s  com¬ 
munications  law  saw  a  newspaper  indus¬ 
try  spokesman  deny  charges  that  pub¬ 
lishers  hope  to  block  the  bill  because  it 
would  force  them  to  compete  with  AT&T 
in  emerging  electronic  information  mar¬ 
kets. 

Representing  the  American  Newspap¬ 
er  Publishers  Associations,  Harte-Hanks 
Communications  president  Robert  G. 
Marbut  said  critics  have  misinterpreted 
newspaper  publishers’  objection  to  provi¬ 
sions  of  the  bill  (S.898)  that  would  allow 
AT&T  to  compete  for  the  first  time  in 
unregulated  information  services  mar¬ 
kets. 

Marbut,  who  is  chairman  of  ANPA’s 
Telecommunications  Committee,  told  the 
commerce  committee  members  that  the 
association’s  position  has  been  misunder¬ 
stood  to  mean  “that  newspapers  want 
pervasive,  protective  regulations;  that 
newspapers  don’t  want  the  electronic  in¬ 
formation  industry  to  develop  unless  they 
have  it  all;  that  newspapers  are  only 
trying  to  protect  their  classified  adverti¬ 
sing;  and  that  newspapers  do  not  want 
AT&T  to  participate  in  electronic  in¬ 
formation  services  in  any  way.” 

“None  of  these  statements  is  correct.” 
Marbut  said  in  his  opening  remarks.  But 
to  assure  “diversity  and  fair  competi¬ 
tion,”  AT&T  should  not  be  allowed  to 
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Howard  W.  Cannon  (D.-Nev.),  rank¬ 
ing  minority  member,  said:  “I  think  what 
we  need  is  a  clearer  definition  of  the  Yel¬ 
low  Pages”  and  he  asked  the  committee 
staff  to  work  with  ANPA  staff  on  that. 

Sen.  J.  James  Exon  (D.-Nebr.)  said 
“an  amendment  could  be  drawn”  that 
would  allay  the  publishers’  fears  about 
AT&T  originating  information. 

Canvassing  the  committee  staff  and  the 
staffs  of  the  members  the  week  after  the 
final  hearings  on  Friday  (June  19)  Editor 
&  Publisher  learned  Sens.  John  C.  Dan- 
forth  (R.-Mo.),  Nancy  Landon  Kasse- 
baum  (R.-Kans.)  and  Wendell  H.  Ford 
(D.-Ky.)  planned  to  meet  with  ANPA 
representatives  to  discuss  possible 
changes  in  the  Packwood  bill. 

An  aide  in  Ford’s  office  said  the  Sena¬ 
tor  probably  would  join  with  ANPA  in 


provide  information  services  in  markets 
where  it  “controls  the  only  community¬ 
wide,  two  way  electronic  distribution  net¬ 
work.”  Marbut  said  AT&T  owns  about 
80%  of  the  nation’s  telephone  transmis¬ 
sion  facilities.  “We  do  expect  AT&T  to 
participate  in  this  new  medium,”  Marbut 
insisted.  “Their  participation  is  crucial 
for  successfully  developing  .  .  .  the 
transmission  network  and  in  the  terminal 
area.”  He  said  ANPA  also  believes 
“AT&T  should  be  free  to  become  an  in¬ 
formation  provider  on  any  distribution 
channel  ...  as  long  as  it  is  not  AT&T’s 
own  monopoly  systems.” 

During  another  hearing  earlier  that 
week,  AT&T  chairman  Charles  Brown 
had  termed  “specious”  the  ANPA  argu¬ 
ment  that  AT&T’s  monopoly  ownership 
of  the  telephone  lines  would  give  it  an 
unfair  competitive  advantage  in  market¬ 
ing  an  electronic  version  of  AT&T  Yel¬ 
low  Pages  directory  advertising  service. 

Brown  said  newspapers  “seem  an¬ 
xious  to  make  sure  we  are  excluded  from 
anything  which  may  eventually  compete 
with  them.”  (E&P,  June  20). 

The  senate  legislation  would  allow 
AT&T  to  offer  Yellow  Pages  advertising 
as  well  as  weather,  time  and  sports  in¬ 
formation  to  customers.  But  recognizing 
the  concerns  of  publishers,  broadcasters 
and  cable  television  operators,  the  draf¬ 
ters  of  S.898  required  such  services  to  be 
offered  only  through  a  “fully  separated 
affiliate.” 


offering  an  amendment.  “He  believes  in 
their  position”  on  the  issue  of  “who  con¬ 
trols  the  information,”  the  staff  aide  said. 
“I  think  it  looks  pretty  good  at  this  point, 
but  we’re  really  in  the  early  stages.” 

A  staffer  in  Lanforth’s  office  said 
“we’re  going  to  be  working  with  the 
newspaper  publishers”  but  said  the  lan¬ 
guage  of  a  particular  amendment  re¬ 
mained  to  be  worked  out. 

Kassebaum’s  aide  for  the  telecom¬ 
munications  legislation  said  the  Senator 
was  not  “actively  involved  with  any 
negotiations”  with  ANPA  but  did  intend 
to  meet  with  Robert  Marbut. 

Ward  H.  White,  senior  majority  coun¬ 
sel  for  the  Commerce  Committee,  said 
the  committee  staff  already  had  pre¬ 
sented  the  views  on  the  controversy 
“with  this  bill.  If  ANPA  doesn’t  like  it. 
I’m  going  to  wait  and  see  what  they  offer 
instead.” 

White  said  he  hoped  the  committee 
would  be  able  to  begin  mark-up  hearings 
on  the  bill  before  a  scheduled  August  re¬ 
cess. 


Both  Marbut  and  Gustave  M.  Hauser, 
chairman  of  Warner  Amex  Cable  Com¬ 
munications  Inc.,  told  the  Senate  com¬ 
mittee  members  that  the  separate  affiliate 
concept  as  spelled  out  in  S.898  does  not 
contain  adequate  safeguards  to  prevent 
AT&T  subsidizing  its  information  provid¬ 
ing  affiliate. 

There  is  a  provision  in  the  Senate  Bill 
barring  AT&T  from  offering  cable  and 
“mass  media”  services,  including  televi¬ 
sion,  radio,  pay  tv  and  printed  or  electro¬ 
nic  publications,  such  as  newspapers. 
Brown  and  other  AT&T  officials  have 
stressed  repeatedly  that  they  do  not  want 
to  enter  “the  news  business.” 

Brown  told  the  committee’s  chairman. 
Bob  Packwood  (R.Ore.)  that  he  would 
not  object  to  more  restrictive  language 
than  already  contained  in  S.898  limiting 
AT&T’s  future  role  in  originating  in¬ 
formation. 

But  another  AT&T  spokesman  made  it 
clear  the  firm  wants  to  retain  the  right  to 
“apply  the  new  technologies  to  our  busi¬ 
ness  as  others  are  doing  for  theirs.” 

Appearing  on  the  same  witness  panel 
as  Marbut,  Randall  L.  Tobias,  AT&T’s 
Vicepresident  for  Residence  Marketing, 
Sales  and  Service,  explained  how  he  ex- 
(Continued  on  page  38 1 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

26  Years  ol  Nationwide  Personal  Service 


Marbut  tells  senate  hearing: 

Publishers  don’t  fear 
AT&T  competition 
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In  New  England, 
when  you  say 
POOD,  you're 
saying  a  nearly  12 
billion  dollar 
mouthful! 

New  England  1981  retail  sales  are  estimated  at  $50,999,102,000*,  with 
per-household  sales  above  those  of  other  U.S.  regions.  But 
it’s  in  food  sales  that  our  markets  truly  shine.  In  1980  we’ll  spend 
$11,972,443*  for  food— $2,618  for  each  of  our  nearly  4.6  million 
families,  topping  the  U.S.  average  and  those  of  most  other  regions. 

Newspapers  sell 
New  England. 


When  you  advertise  your  products  in  New  England  daily  newspapers, 
you’re  buying  high  coverage  in  a  region  where  per-household  retail  sales 
are  far  above  the  rest  of  the  country.  Now,  more  than  ever  .  .  . 

■1981  E&P  Market  Guide 
Estimates 


Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 


MAINE 

Bangor  Dally  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 
The  Daily  Transcript  (Dedham)  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


Basics  + 
lnnovation= 
Productivity 


At  Memphis  Publishing  Company  our  classified  phone  room  is 
producing  increased  lineage  at  a  rate  like  never  before.  A  Daily  Ad 
Productivity  Chart  that  enables  us  to  measure  the  number  of  calls, 
key  strokes,  ads  yielded  and  lineage  produced  on  an  hourly  basis  is 
contributing  greatly  to  our  success.  This  system  takes  the  mystery 
out  of  a  very  complex  phone  room  and  makes  it  possible  to 
adequately  staff  and  set  goals.  Our  sales  staff  utilizes  the  informa¬ 
tion  to  determine  their  strengths  and  produce  at  maximum  levels. 

At  The  Commercial  Appeal  and  Memphis  Press-Scimitar,  we  are 
proving  that  basic  essentials  teamed  with  innovative  new  ideas  yield 
positive  results. 


SCRIPPS-HOWARD  NEWSPAPERS 


THE  COMMERCIAL  APPEAL 


^  Memphis  Press-Scimitar  } 


495  Union  Avenue,  Memphis,  Tennessee  38101  901-529-2211 
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